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For the season of 1909 we have 
made preparation to take care of all 
orders which you may place with 


We 


improved machinery, have built and 


us. have installed new and 
equipped new factories and our pre- 
viously complete facilities are now 


We 


want your orders for the coming 


larger and better than ever. 


season. . 


‘AMERICAN CAN COMPANY 


NEW YORK CHICAGO BALTIMORE SAN FRANCISCO MONTREAL 
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THE CANS STAND STILL 
IN THE 


STEWARD SANITARY CAN SYSTEM. 


If you have not thoroughly—definitely—investigated 


the merits of these machines, you owe it to your- 
self to do so—now. 


Every packer who aims for something good, should 


use the best, that is ours. Our cans and machines 
are having grand success, and they have a record. 
The Cans Stand Still. 
We expect to have a factory in Western New York 


so that our friends can get cans at reasonable freight 


rates. 
THE CANS STAND STILL. 


For doing Irregular Work, Square Cans, Etc. 


SOME CANNERS are using several of Will Exhibit at Louisville in space 
our Double-Seamers—ONE 28; 
. ANOTHER 50 Machines. Numbers 83-112-121 and 150, 
Three Concerns in Maine will have a capacity of 


nearly a million cans a day the 


coming season. 
“ENOUGH SAID.” 


PATENTED. | 


THE CANS STAND STILL. 
PARTICULARS FOR THE ASKING. 


L. & J. A. STEWARD, 


a, MANUFACTURERS OF CANS AND MACHINERY, 


THE CANS STAND STILL. 
AUTOMATIC FEED. RUTLAND, VERMONT. 
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THE TRADE. 3 


FOR 


Cans 
POPE 
“Clean Bright” 
PLATES 


Pope Tin Plate Co. 


GENERAL OFFICES, NEW YORK OFFICES, 
PITTSBURGH, PA. 29 BROADWAY. : 


THERE IS NO DOUBT 


Every canner who has used our Solder knows that it gives the 
best satisfaction and that it is the most economical that can be 
bought. Wm. H. Norman, Sales Agent for Samuel Johancen & 
Company will be at the Convention to greet you and will be 
pleased to explain why you should use our Solder. 


THE WORLD’S BEST SOLDER 


IS MADE BY 


SAMUEL JOHANCEN CO. 


BALTIMORE. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


. 
: 
: 
oa 
. 
i 
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Among some of the NEW things in our line that many will be interested to learn 
about, we might mention: 


A POWER, AUTOMATIC FEED CHERRY 
PITTER :—Capacity over 250 cherries per 
minute--hard proposition, but we mastered | 
it last season. Price is low. Send for par- | 
ticulars if you pack cherries. , 


A SYSTEM FOR GRADING PEAS ACCORD- 
ING TO QUALITY:—Modern and scien- 
tific. 


A RELIABLE AND SATISFACTORY 
HUSKER:—Last season’s work enabled us 
to put the finishing touches on to a GOOD 
thing, and the machine ‘‘is there’’ now. 


AN ENTIRELY AUTOMATIC CAN DROP- 
PING MACHINE that works by gravity:— : 
No belts and can’t get out of order. Low- 
priced, too. 


You may feel the need of some appliance or 


machine in your work that you do not see 


advertised. Your mention of the matter to 
us might bring information that will surprise | 
you. Drop us a postal. 


KEEP YOUR EYE ON THE PEOPLE WHO 
' KEEP UP WITH THE TIMES! 


Sprague Canning Machinery Co. 
Daniel G. Trench & Co,, Gen’'l, Agents 


Builders of complete lines of machines for canning 
all kinds of goods, and dealers in canning supplies Sales Offices. CHICAGO, ILLINOIS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE TRADE. 


HOW ARE YOU 


in regard to Canned Goods Boxes? Have you had satis- 
factory deliveries and good stock? 

If you believe money could be saved or your out-put 
bettered, write us stating how many boxes you can use 
and your grievance. We shall take pleasure in offering 
suggestions and quoting prices and if our proposition 
does not show a way to 


IMPROVE YOUR PRESENT CONDITION 


you can at least be assured you have the best that can be 
had. Let us hear from you now, while it’s fresh in your 
mind. 

For SLACK COOPERAGE, EGG CASES, BOX — 
SHOOKS AND CANNED GOODS BOXES, write 


HOLLEY-MATTHEWS MFG. CO. 


Mills at MAIN OFFICE: 
Sikeston, Mo. and 
Greenville, Miss. | 7 SIKESTON, MO. 
Zastrow’s STICKNEY 
SYRUPING MACHINE 
Oyster Steam Box. $125.00 


Instantly adjustable while running. 
Will handle one, two or three pound 


cans, and do perfect work. . 


CONDENSED MILK 
FILLER 


Standard machine of its class, in use 


by all the largest concerns. . . . . 


SPECIAL FILLING MACHINES for 
any purpose or capacity. EVAPOR- 
ATED CREAM, BAKED, BEANS, 
FATS, OILS, MUSTARDS, etc., in 


ZASTROW'S IMPROVED SQUARE OYSTER STEAM ‘BOX. 


Every box is furnished with steam pipes 
fitted to box, safety valve, steam guage and all 


valves necessary. They are generally made HEN RY R STICKN EY 


- 25 feet long, 30 inches wide by 31 inches high 
inside, to hold three 8-ft. cars easily, but are PORTLAND, MAINE, U.S. A. 


round or square cans or glass jars. 


th. 
made to any desired leng SPECIAL AGENT 


| GEO. W. ZASTROW, SPRAGUE CANNING MACHINERY COMPANY, 


Mechanical Engineer, FOR 


1404-1410 THAMES ST., - BALTIMORE, MD. NEW ENGLAND STATES. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 
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6 THE TRADE. 


and 107 


(Left Centre) 


ag MACHINERY HALL, 
= oul Ssville 
Convention 


SPINACHEWASH ER. 


WILL BE OUR HEADQUARTERS 


CORER AND CARRIER. 


Where we will explain to you our line of 


Peach and Sweet Potato 
Peelers, Washing, Cooking. 


Conveying, and Grading 
Machines. 


PEACH PEELER. 


JUDGE MACHINE CO. 


Baltimore, Md. San Francisco, Cal. 
747 and 749 EQUITABLE BUILDING 7th AND HARRISON STREETS 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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STANDARD OIL CO’ 


DEODORIZED GASOLINE ts usec by 95 per cont of the CANN- 


ING TRADE. Why? Because it is best and cheapest, and is for 


sale everywhere by Tank Wagon, in Barrels or Iron Drums 


Address Our Nearest Tank Station or BALTIMORE OFFICE. 


BALTIMORE, FRIDAY, JANUARY 22, 1909. 


THE BEST 


YOU SPEND LOUISVILLE 


WILL BE FOR A COPY OF 


“A Complete Course in Canning” 


Learn how to do the thing right, 
and you will learn how to save 
money and make your business 
pay. This book tells you how to 
pack every article put up in cans. 


FOR SALE 
AT THE BOOTH 


OF 


THe TRADE 


Weekly Review 


Of the Canned Goods Situation. Market Reports. 
Conditions and Changes. Outlook. 


A review of the transactions in canned goods on the 
Baltimore market during the past week would be a repetition 
of the weeks that have passed during the last six months or 
more. The only buying that is being done is to fill imme- 
diate requirements, and these only in a small way. 

There have been attempts recently made to bring out 
orders by shading prices a little, but the attempts proved 
failures, as far as arousing the market is concerned. No large 
blocks could be disposed of, and the tendency of the market 
was rather to settle sluggishly into the lower notch and go 
on as before. In other words, it resulted simply in a net loss 
to the sellers, with a bad after effect upon the whole market. 
This emphasizes a condition we have called attention to be- 
fore—a condition that is not local to Baltimore, but applies 
throughout the country with equal force—the canned goods 
market cannot be forced. . Any effort to force goods upon 
the market can have but one result, and that is a further 
decline or weakening. ‘The market will only take the goods 
as it needs them, and then only in small quantities, knowing 
that it can buy small lots to as good advantage as large ones. 

Canned goods packers must remember that the jobbers 
are being subjected to the same treatment, and are handing 
out the goods in parcels that resemble retail dealing rather 
than wholesaling. Jobbing houses in some of the heaviest 
canned goods consumnig sections of the country are all lightly 
stocked with goods; none of them report even a normal quan- 
tity of goods on hand, and this despite the fact that they 
bought lightly last fall. But if they have any goods on hand 
they are satisfied, and will fill orders with the brands on hand 
rather than go into the market for other goods to replace 
stocks. This may be a good thing for the canners, in the long 
run, because it is introducing new lines of goods, though the 
old are suffering correspondingly. Still the old have been 
tried and are of proven quality, so that when normal buying 
is resumed the old lines will be as heavily called for as ever 
and in addition some new ones. As we have said, the jobbers 
report light stocks of a great variety, but it seems as if Cali- 
fornia goods of the higher qualities are being neglected more 
than other lines. ‘This seems to be the case in certain sec- 
tions and is undoubtedly due to the number of idle men or 
the short hours, which compel close economy and the avoid- 
ance of all luxuries. 
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Some of the reports from sections that have been par- 
ticularly unfortunate in respect to this idleness of plants and 
the consequent loss of consumers, not alone because of re- 
stricted incomes, but from the migration of entire families 
to other sections, and even other countries—some of these ‘re- 
ports, we say, show up wonderfully well. ‘They report busi- 
ness on a smaller scale, but a quiet, steady flow of it that 
causes them to look forward hopefully to the future. This 
condition exists largely in the iron and steel region, and in 
the coal regions of Pennsylvania and Maryland. Some jobbing 
houses in those sections, we learn, were caught badly by the 
sudden emigration of whole colonies of foreigners, the gov- 
ernment in one instance deporting hundreds of idle men and 
their families because they were liable to become public 
charges. These jobbing houses had stocked up with goods 
used particularly by this class of trade, and the sudden change 
to these conditions caught them with the goods on hand. 
Canned goods play a very important part in this, and here 
the canner can find another cause for the slowness. 

We have so often pointed out the cause of the present 
light demand for canned goods, and explained the reason 
why it has been so for the past year, that we would weary 
our readers by a repetition. Put in a few words, the results 
are due to the same kind of a condition as an overpack. In 
1907 the jobbers bought very heavily of futures—we might 
say the entire pack of the year was bought and delivered— 
then, just after the jobbers took in their purchases in the fall 
of 1907, demand practically ceased. The panic of October, 
1907, was the cause. The results, the jobbers kept the goods 
and had most of them well into 1908. That’s why they have 
not bought 1908 goods as usual; but, taking everything into 
consideration, they have done remarkably well. The goods 
of that heavy carry over are mostly worked off and so, too, 
those bought of 1908. Our factories are beginning to open 
up, to carry more men and every addition in this respect 
brings better prices for the canners’ holdings nearer to realiza- 
tion. 

Some houses are out now after future orders—canners— 
but they are finding them hard to get, and they will be so 
until the turn of the tide. Some jobbers say futures will be 
very lightly placed this year. 

We invite attention to our revised market lists in this 
week’s issue. If any articles are omitted, sufficiently general 
to be thus quoted, they will be added. Chicago’s market will 
be’ carefully checked in accordance with that market, as are 
New York and Baltimore figures. These are not new, but 
enlarged and better arranged. ‘The active conditions exist- 
ing in each market are recorded under their proper headings 
elsewhere by these reliable correspondents. With New York, 
Baltimore, Chicago and San Francisco reported to the latest 
moment, our readers can easily grasp exact conditions in all 
sections. 

In Baltimore apples are quoted without change; No. 3 
at 70c. and No. 10 at $2.10. Baked beans have been drawing 
attention on account of the advances in the white beans. This 
has forced higher figures. String beans are dull and demand 
very light. The pack of this article was not heavy and should 
cause advancing figures. There are no changes to record. 
Lima beans share in about the same condition; red kidney 
beans likewise. This latter article has been much affected 
by the falling off in work among the foreigners. 

Corn is holding its own well in the face of light demand 
and despite the determination of some to unload. There is 
some very fine corn selling low and poor corn is going beg- 
ging. 

Oysters have caused a disappointment to canners. It 
was hoped demand would be brisk, as supplies are plentiful 
and of good quality. But demand is lacking. Some sections 
report an extraordinary holding of raw stock, with no market. 
Despite the good quality, Chesapeake Bay stock is selling 
at very low figures. 


Tomatoes are just holding their own in the face of sacri- 
fices to unload, and due to this condition rumors of 65c. and 
67'%4c. for fair standards is heard. Good standards, how- 
ever, cannot be bought for less than 70c. 

Cans and canners’ metals show no change and are as last 
quoted. 


New Y ork Market 


Peported by Special Correspondent. Market Conditions, 
Changes and Outlook. 


New York, January 20.—Considerable business has been 
done in canned goods during the week just closed, yet no 
one will own that he has done, or is doing, anything. Whether 
the trade is in the position of doing business in such small 
lots that they do not seem like business, or whether trade is 
really extremely slack is difficult to say. But nine out of 
every ten men in the market will tell you the same story— 
they are not getting business and don’t know where to look 
for it. Some color is given to this statement by the fact that 
much pressure has been exerted to sell certain grades of fruit 
and vegetables. In one or two instances prices have been 
reduced and conditions now are pointing toward a general 
change, which will create some movement, even though the 
actual quotations may be a shade lower. On the better grades 
nearly all holders are firm, but the lower grades are fre- 
quently offered at a reduction. 

Tomatoes.— A generally easy feeling has prevailed in 
tomatoes during the week and full standard Maryland 3s 
have been offered at 67'%4c., regular terms, f. 0. b. factory. 
Ordinary standards, so called, can be bought in either large 
or small lots for 65c. regular f. 0. b. factory. Even at these 
figures buyers are not taking hold and the market is, on the 
whole, rather weaker as this is written. ‘The situation re- 
mains substantially unchanged: from day to day, with here 
and.there a holder who insists upon full values or refuses 
to sell. It is needless to say, perhaps, that in not many in- 
stances are full values paid. Gallons are weak and in some 
instances urged for sale at $1.75a2.00 f. 0. b. factory, the 
wide range depending upon quality. It is rather more diffi- 
cult to sell No. 2s at 4714a50c., regular terms, f. 0. b. fac- 
tory. No interest is noted in futures at 75c., regular terms, f. o. 
b. factory, season’s delivery. It has been said that packers 
would sell at 72'c., regular terms, f. 0. b. factory, season’s de- 
livery, but the statement is unconfirmed. Buyers would much 
rather let futures alone for the present. ‘They are having 
trouble enough with spot goods. 

Corn.—Low grades are weak, particularly in state stand- 
ards, and offerings are quoted at 67%4a70c. f. o. b. here on 
fair quality stock. A few sales have been made, but they 
were principally small lots. It could not be learned that 
any considerable business was done. Southern Maine style 
shows a wide range in quality and the price varies accord- 
ingly, and sales are few and far between. ‘The market is, 
on the whole, unchanged from last week. Possibly some 
might say it is not quite so active, a situation which can 
scarcely be improved under present circumstances. Maine 
corn is dull, nor are the better qualities freely offered. ‘The 
supply is not large and holders are not anxious to sell. 

Peas.—The market is still irregular, though a good deal 
of business in the aggregate has been done recently. ‘The 
selling basis has’ been low, which has encouraged the active 
sale of the lower grades, and buyers have taken advantage 
of the opportunity to secure stock before prices advance. 
Some fair standard Junes have been sold at 70c., delivered, 


Visit Our Exhibit 
at the 
Canners’ Convention 


LEONARD SEED CO. 


BOOTHS 58-59 


Machinery Hall 
Louisville, Ky. 
February 1-6, 1909 


CHICAGO. 
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and seconds have sold at 62%a65c. here, depending upon 
quality. The finer grades are not offered freely in any quarter. 

Asparagus.—The market is firm and a good deal of buying 
of green stock in small lots has been reported. Other grades 
have been less active, though all, perhaps, may be said to 
be doing better. 

Beans.—A fair interest is noted in strings, with prices 
about up to former quotations. Nearly all holders are firm 
in their views and in general refuse to consider concessions. 
The situation presents no features of note. 

Peaches.—Considerable pressure has been exerted, both 
here and on the Coast, to sell standards and seconds Cali- 
fornia peaches. Prices have been reduced to meet. slow-mov- 
ing requirements, and much spot stock consigned to repre- 
sentatives of Coast packers is now offered freely at reduced 
rates. No pressure is noted to sell the better grades. Hold- 
ings of 21%4-pound standards and extra standard grades are 
said to be light, both here and on the Coast. Crawford and 
lemon cling peaches in seconds and standards are freely of- 
fered at reduced figures. The market on both is irregular 
and weak. Jobbers show considerable disposition to buy, 
and a good many sales of standard lemon cling peaches are 
reported at $1.40 here. Some Crawfords in 2!%4-pound stand- 
ards have been sold at $1.35 here in fair-sized lots. In lemon 
cling 24%-pound seconds offerings have been made as low 
as $1.20 here. ‘The higher grades remain unchanged and are 
not freely offered at any price for shipment from the Coast. 

Apples.—State gallons are firm and the demand for small 
lots is firm at $2.50 here. In other grades there is no change, 
though possibly business is a shade lighter in Marylands 
and a bit heavier in Maine. 

Salmon.—Pinks are easy, both here and on the Coast, 
with some pressure to sell manifested. Demand is moderate 
for all offerings within the range of 75a80c. here. It is possi- 
ble to buy for shipment from the Coast at 65c. f. o. b. there. 
A good local demand for red Alaska within the range of 
$1.25a1.30 is noted. Some business is reported from second 
hands at $1.2714a1.30 here. Holders on the Coast continue 
firm and exert no pressure to sell. Chinook and sockeye 
offerings are light. 

Lobster.—The market is dull and easy, with 1-pound 
talls quoted at $4.05 and 1-pound flats at $3.75. 

Sardines.—A fair local demand for three-quarter mus- 
tards is noted at $2.55 for keyless f. 0. b. Eastport. Orders 
are still being booked for both three-quarter mustards and 
quarter oils, subject to approval of February prices. Some 
good ones have been received during the week. Imported 
sardines are firm and movement is small. 

Clams.—The. market remains substantially as previously 
reported. For Maine pack No. 2s, 80a85c. f. 0, b. factory, is 
quoted. 

Shrimp.—The market is steady, with No. 2s quoted at 
$2.00 and Is at $1.10. 

HUDSON. 


Chicago Market. 


SPECIAL CORRESPONDENCE TO ‘‘ THE TRADE.”’ 


Weather Unchanged.—The weather conditions continue 
cold, with ample snow, and are still unfavorable to the ship- 
ment of canned goods. 

Canned Tomatoes.—The market has slacked off a little 


and Indiana Standard No. 3 can be bought, ex-warehouse © 


Chicago, for 80c. spot. 

Canned Corn.—The market is quiet but firm. ‘The pub- 
lished statistics have had the effect to restore confidence to 
some extent and all parties—packers, brokers and buyers—ad- 
mit the strength of the position. 

Hot Off of the Griddle.—I had a long talk today with a 
canned goods packer, who has abandoned the wholesale grocer 
and who has for several years sold his goods direct to the 
retail trade. He used to sell his goods to the wholesale trade, 
but now he “don’tgiveadam,” as may be inferred from the 
few tropical sentiments which he threw off. 

Remember that I (Wrangler) am not indorsing these 
views and am not responsible for them, but give them as 


nearly in the language used by the packer as I can remem- 
ber, and I have a good memory for language. 

The interview is interesting, as it shows what the views 
of extremists are among the packers. (The name cannot, 
of course, be given, as there was a promise not to do so.) 
The packer was somewhat wroth and spoke as follows: 

“It is amusing to hear packers deploring the fact that 
wholesale grocers insist upon buying canned goods unlabeled 
and having their labels put on them. Where is the pride 
and independence of spirit of these packers? Their courage 
and manhood seem to have oozed out of their toes. How 
pitiable and abject is their attitude! 

“They trot around with their brokers and cringe and 
fawn upon the buyers of wholesale grocery houses, submit- 


. ting to all manner of inattention and disdainful treatment, 


and for what? Just to get Mr. Jobber to buy a few hundred 
or a few thousand cases of their output at or below cost and 
to put his own label and name upon them. Bah! How dis- 
gusting! 

“The packer of canned goods, whose work is one of the 
noblest of all occupations, right next to God and nature, 
supinely submits to have his reputation obliterated and the 
product of his best effort, thought and genius prostituted 
by some fellow who has evolved from a retail butcher through 
cheap living or accident of fortune. 

“If ever there was a ridiculous and exasperating display 
of gall it is when Messrs. Bacon, Beans & Co., wholesale 
grocers, demand that the finer and choicest products of the 
canned goods factories of the United States be discredited 
by having their labels pasted on them and the words ‘packed 
for’ or ‘distributed by’ used to purloin from the packer his 
right to have his product sold under his own name. 

“The way to remedy this condition is to have the national 
and state pure food laws changed so that the packers’ labels 
and no others shall go on the cans. 

“When Shakespeare wrote ‘Romeo and Juliet,’ suppose 
he had taken it to a theatrical manager and the manager had 
said: ‘All right, William; I will put this play on the boards 
for you, but your name must not appear as the author. I 
will merely state that it is presented by myself and pay you 
what expense you were at during the time you spent writing 
it.” What kind of Christopher Columbus ‘gall’ would you 
say that manager had? 

“How would this analogous announcement strike you: 
“The Famous Sermon on the Mount and Other Sermons, writ- 
ten for Pica, Brevier & Co., publishers and printers ?’ 

“Or this: ‘A Vivid Account of the Great Battle of Ma- 
nila Bay, in Which the American Navy Captured the Spanish 
Fleet, fought for Sam Stickemtype & Co., publishers and print- 
ers, Chicago?’ 

“These comparative illustrations are just as consistent and 
appropriate as for a careful and conscientious packer of canned 
goods to permit the product of his hand, heart and brain to 
masquerade under the ‘jester’s cap and bells’ of some wholesale 
grocer. 

“T sell my goods under my own labels to the best retail 
trade; let others do the same thing and quit whining.” 

Pea Crop of 1910.—There is reason to believe that the 
canned pea crop of 1909 will be somewhat larger than that 
of 1908, but not to any important extent. In the first place, 
seed is scarce and high, and in the second place the output 
is limited by the restricted distribution of viners. No packer 
can compete at present prices against the use of viners. Pod- 
ders won’t do, as the peas have to be picked from the vines 
by hand and then run through the podders. When viners 
are used the pea vines are cut with a scythe or with a mowing 
machine, like hay, and hauled to the canneries on big wagon 
frames, like hay, fed into the viners and run out at a spout, 
like wheat, from a threshing machine and then washed, graded 
and packed in cans. 

Canned peas are probably less dependent now upon ex- 
pensive hand labor than any other canned product. Tomatoes 
must be scalded and peeled, trimmed of green pieces and 
the finer qualities cored and selected as to ripeness, all by 
hand labor. But peas are scarcely touched by hand at all 
from field to consumer. 

Look out, however, for overproduction of canned peas 
in 1910. I understand that the patents on the viners expire 
in that year and anyone can use them without license or 
paying royalty. It may be that packers can do something 
to prevent this anticipated overproduction—but can they? 
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California Market. 


The annual convention of the Canners’ League of Cali- 
ber of Commerce, in the Merchants’ Exchange Building, and 
fornia was held here January 14th in the rooms of the Cham- 
was one of the most important meetings ever held by this 
body, owing to the many important questions that came up 
for discussion. The Canners’ League represents 90 per cent. 
of the canning establishments in California, with an invest- 
ment of approximately $10,000,000. The session included a 
discussion of the pure food law, a decision to ask for a re- 
duction in the tariff on sugar and tinplate and the creation 
of a tariff on bananas; an indorsement to the Fulton amend- 
ment to the rate law; a request for a government line of 
steamships to Panama; the consideration of a suggestion for 
the readjustment of freight rates, and finally a spirited dis- 
cussion over the use of labels. The meeting ended with the 
re-election of the entire list of officers for another term. 
L. F. Graham, of San Jose, is president; F. F. Stetson, first 
vice-president; Isador Jacobs, second vice-president ; Howard 
C. Rowley, secretary; Jay Deming, treasurer; C. L. Tilden, 
R. I. Bentley, Walter M. Field, Andrew Griffin and J. H. Hunt, 
executive committee. 

The dispute over the use of labels came near the end of 
the session, after George H. Hook, of Sunnyvale, had spoken 
of the difficulties presented by the strict regulations imposed 
by the state and the government. Isador Jacobs followed 
and charged that the difficulty arose mainly from an en- 
deavor of some canners to make use of labels counterfeiting 
those of other concerns. He made use of the word “fraud,” 
and then what promised to be a lively tilt was interrupted 
by the action of the chair in stopping the discussion. 

The tariff discussion was introduced by E. E. Case, who 
advocated a reduction in the duty on sugar. He was fol- 
lowed along this line by C. H. Bentley, who argued for a 
reduction in the tinplate duty, and pointed out in his argument 
that tinplate was sold cheaper abroad by American manu- 
facturers than it is at home. Mr. Bentley then made a plea 
for a duty on bananas, claiming that this fruit was the greatest 
competitor that California fruit had to meet; as it came into 
this country free of duty and was retailed at a low price. 
The league then asked Bentley to go to Washington to argue 
before the congressional committee for a reduction of the 
tariff on tinplate and sugar and for a tariff on bananas. 

Joseph Durney then took up the question of freight 
rates. He announced that it had come to him from good 
authority that the railroads would restore the old rate on 
canned goods if the canneries would agree to a minimum 
carload of 50,000 pounds instead of 40,000, as is now in effect. 
The suggestion was referred to a committee, with power to 
act. - The committee consists of Walter M. Field, C. L. Tilden 
and R. I. Bentley, and it is understood that they are all in 
favor of accepting this suggestion. At a previous meeting 
a resolution had been adopted asking the railroads to restore 
the rate to the former basis. In addition, resolutions were 
adopted asking the state legislature to give favorable con- 
sideration to the Fulton amendment to the Hepburn act and 
to the proposal that the government operate a line of vessels 
to the Isthmus. The Fulton bill calls for the suspension of 
proposed railroad rates until the Interstate Commerce Com- 
mission passes on their reasonableness. These matters were 
intrusted to a legislative committee consisting of Isador 
Jacobs, Charles Griffin and Walter M. Field. 

The freight-rate controversy has assumed a new com- 
plexion since the announcement of Joseph Durney that there 
is a possibility of the old rate of 75 cents per 100 pounds 
being placed into effect again, with the understanding that 
the minimum carload basis was to be increased. In some quar- 
ters there is a disposition to fight any partial concession on 
the part of the roads, but others feel that it will be best to 
accept the proposal, in view of the long delays that will ensue 
if the matter is taken into the courts. Already the roads 
have made a concession in the rate on eastbound bean ship- 
ments and on westbound shipments of glass fruit jars, and 
the indications are that there will shortly be an entire re- 
vision of the new rate. 

H. P. Dimond, of the Dried Fruit Association, was present 
at the canners’ meeting and urged the union of his organiza- 


tion with that of the canners. The canners met the sugges- 
tion with an offer to co-operate, but preferred to maintain 
their entirety. 

Shipments of canned goods from California by rail are 
almost at a standstill at the present time. The cold snap that 
is now on in the East and Middle West is holding back ship- 
ments, and the railroads on the Coast have been experiencing 
heavy washouts and freight movements are almost entirely 
stopped. Some fair-sized shipments are being made by water, 
but the movement is far below what would normally be the 
case. 

From Oregon and Washington comes the news that the 
unusually cold weather there has done much damage to fruit 
interests, and that a continuance of the cold spell will mean 
a very light crop next summer. The oyster beds in the vicinity 
of Puget Sound have been badly damaged, and supplies of the 
fresh article on the Coast are now very limited. In California 
heavy rains have been falling all over the state, and, while 
there has been but a small amount of damage done as yet, 
it is feared that the swollen streams will rise still higher with 
disastrous results. ‘The asparagus beds along the Sacramento 
and San Joaquin rivers are in danger and men are patrolling 
the levees day and night to prevent breaks. A continuation 
of the storm will mean the flooding of many of the most im- 
portant fields from which canners draw their supplies. 

The J. K. Armsby Preserving Company has shipped most 
of its canned fruit from the Yuba City cannery, shipments 
having been made just before the rise in freight rates. 

At a meeting held at Hemet, Cal., a short time ago it 
was decided to erect a cannery at that place next season. 
George Kram, a prominent Michigan canner, was present at 
the meeting, which was presided over by J. M. Frazier, presi- 
dent of the Hemet Deciduous Fruit Association. 

The California Pea Packing Company, of Oakdale, Cal., 
has purchased a large tract of land near that place and will 
plant more than 400 acres to peas during the coming season. 

The Coquille River Fisherman’s Co-operative Cannery 
Company has been incorporated at Prosper, Ore. 

BERKELEY. 


2 


‘ite great commanding feature about 
our cans is that those who use 
them have never had occasion to 

to send in a claim. Our cans have been 
used for years by the best packers in 
Maryland, Delaware and Virginia, and 
their continuous use of them is a tribute 
to the good of the can. We manufacture 


a clean, bright can which we guarantee 


to please. 
Our Solder Hemmed Caps are also on 


the front line. Our machines turn outa 
cap hemmed with a solid ring of solder, 
differing from the clamped ring in so far 
that it cannot possibly come off. The 
solder is uniformly distributed. These 
are points of importance to every canner, 
and make our cap worthy of consideration. 
We carry a large supply constantly on 
hand, and socan give prompt and efficient 
service. 


Tue Boyie Can Co. 


BALTIMORE, MD. 
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ESTABLISHED 1871. 


- 

YOU WISH 

ANYTHING 

PRODUCED IN COLORS 

IN A FIRST CLASS MANNER 


WRITE TO 


ITHOGRAPHIC 


ROCHESTER, 
NLY. 


HAIGH ART 
MBOSSED AND PLy; 


OGRAPHIC 
ALL DESCRIPTION 


THE LABELS WE MAKE ARE SUPERIOR 
IN DESIGN AND FINISH. 

WHEN BUYING, CONSIDER QUALITY AS 
WELL AS PRICE. 


= 
INCORPORATED 1887 


We make Can Labels 


The kind that helps 
to sell your goods... 


By reason of devoting our energies 
especially to this work, and with one of 
the most complete lithographic equip- 
ments in the world at our service, these 
facts somewhat explain why we continue 
to lead in our particular field. 


Large and small orders are given the 
same prompt attention. 


The quality and character of our 
work and our prices are worthy of your 
investigation. 


Stecher Lithographic @., 
Rochester, N. Y., U.S.A. 


SOUTHERN 


PACKERS OF CANNED GOODS: 


To those in the territory covered by Baltimore Manufacturers 
who have yet to deal with us, we simply request the privilege of 
submitting our 1909 proposition for consideration with those of our 


competitors—our many old friends will not need to be thus cautioned. 


DON’T THINK FOR A MOMENT: 


That because we happen to be Independent Manufacturers we 
are lacking in up-to-date equipment, in practical Can making 
experience and ability to make good Cans. This is an erroneous 
impression, and one which will be quickly dispelled after dealing 


with us. 


OUR CANS ARE UNEXCELLED : 
Not only are our Cans equal to any, but our Solder Hemmed 
Caps carry more Solder and ofa better grade than most makes. 
Large buyers of Cans using many odd sizes will find us ready to 
supply them. We invariably use extra heavy Tinplate in our 
No. 10 Cans, for which we make no additional charge. 


A RECOGNIZED FACT: 

Our growth has been steady and conservative, and the fact 
of our being one of the largest Independent Manufacturers in the 
country is fully recognized. Our output being not confined alone 
to Packers’ Cans, we operate continuously during the entire year, 
thereby effecting great economy in operating expenses. Excellent 


rail and water facilities for shipping. 


SOUTHERN CAN COMPANY, 
BALTIMORE. 


E. EVERETT GIBBS, 


PRESIDENT. 
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THE PEA PACK IN EUROPE. 
By Gustav Bissing, Ph. D. 


E are all interested in the packing of green peas, and have 

a sufficiently complete and accurate knowledge of what 

is going on relating thereto in our own country. But I violate 
no confidence in saying that little has been known as to foreign 
conditions. Reference is not here made to the technical pro- 
cesses employed in European factories and fields, and it is doubt- 
less true that we have not much, if anything, to learn from our 
cousins across the water im such matters. But there are some 
questions of general interest on which information is lacking, 
things which the packer might like to know, even if there were 
no direct profit in it; such are the character, size and distribu- 
tion of the continental pea packs; and it is not impossible that 
this knowledge may be ultimately useful should we ever con- 
sider the export of our products. It was for the purpose of 
shedding a trifle more light, doubtless but a small trifle, on this 
branch of the subject that I put in some work abroad this year. 

The foreign canned pea which you have known longest 
comes from France. You will be interested to hear that despite 
the supposedly large size of the French pack, the green pea 
viner has not, as yet been introduced. The hulling is done by 
podders alone. There are some half dozen large concerns, the 
houses Amieux, Delory, Saupiquet, Bezier and Pellier, being 
the most important. But there are also quite a number of small 
canners in France whose output, in sum, equals that of their 
larger brethern. Since they use but little machinery, almest 
any farmer can start a cannery on a miniature scale. The con- 
ditions are not wholly unlike those which prevail with regard to 
tomatoes in Maryland, where a fireplace and a tomato kettle 
often do the trick. 

You will, I am sure, be amused to hear that although the 
green peas which we obtain and have in the past obtained from 
France are colored with sulphate of copper, the Frenchman 
himself consumes the uncolored variety. That is to say the 
French packers supply their own market with canned peas 
which have not been colored with sulphate of copper or other- 
wise. The consumer, in that country, will have nothing to do 
with an artificially colored pea; such, in his eyes, are fit only 
for export. I have this information from Mr. Pellier himself, a 
large packer and vice president of the Canned Goods Syndicate. 
Again the Frenchmen prefer the small varieties of peas. The 
largest size, which we here sell as standards, are so nearly value- 
less in cans that the manufacturer generally presents them to 
his workmen after they have gone over the sieve. Clearly these 
matters of color and size must be considered if the question of 
sending peas into France should ever arise. Unfortunately it 
seems that the smaller varieties, of which our markets is usually 
fairly short, are the very ones which are desired over there. 

That French peas are generally packed in seamed or 
crimped as distinguished from soldered cans, you doubtless 
know. So, too, you are aware that metallic labels are employed 
and that these, for the higher grades, are often most attractive. 
Peas are usually put in half-kilo or in kilo cans, which really 
means receptacles containing about a liter or half a liter, a liter 
being 1-1/20 quarts, and a half liter a trifle over a pint. In 
fact the half-kilo or half liter can, which is the foreign variety 
almost universally seen in the United States, is practically 
speaking, a can containing a pint and generally holds 834 ounces 
or 250 grams of peas, 634 ounces of water, the can weighing 
three ounces, thus giving a total weight of 18% ounces. Our 
own two-pound can generally contains about 12%4 ounces of 
peas, 834 ounces of water, the can weighing 4 ounces, thus giv- 
ing a total weight of 25 ounces. I may add that the price of an 
empty quart can in France, I am told, is some 1-4/5c., and that 
of a pint can 1-2/5c., which means that the prices for cans in 
France, allowance being made for the greater size, is not very 
far from those we pay in this country. When IJ add that the 


French packer, as I am informed, pays about 2c. a pound for 
hulled peas, it appears that the bulk of his advantage against 
his American competitor lies in the price of labor. An unskilled 
picker receives 30c. a day in France, and other labor cost is in 
proportion. The fact that, per unit of green pea furnished, the 
selling price of canned peas at the factory is less in the United 
States than in France, indicates that the American packer partly, 
at least, overcome the handicap of dear labor by better methods 
and machinery. 

The next question of interest is the size of the French pack. 
Here, curiously enough, statistical figures are not available. 
At least they were not known to my informants. But after 
conferring with packers themselves and receiving the benefit of 
information possessed by can makers, I think it is safe to esti- 
mate the annual green pea pack of France as not far from 900-000 
cases ; by which I mean that it is probably not less than 800-000 
or more thar’a million cases. I here count 24 cans to the case, 
but include pints, quarts and some gallon cans. The foreigners 
however pack their peas in cases of 100 receptacles each. That 
the French industry has been growing is true. But Belgian 
competition has destroyed much of its expert trade so that pack- 
ing is now done, in main, for the home market. 

In Belgium, on the other hand, the industry has increased 
by leaps and bounds in recent years. This, in part, is because 
labor is even cheaper in this country than in France. Then 
there is a general consensus of opinion that Belgium is doing 
much of the export trade. It thus becomes interesting to deter- 
mine the size of its annual pack. The canners to whom I 
applied seem disinclined to give the information sought for ; but 
my friends have succeeded where I myself must have failed. 
I feel I can state with some approximation to accuracy that 
there are about a dozen pea canneries in Belgium of which the 
firms of Marie Thuma, Le Soleil, La Corbeille and La Flandre 
are the most important and that their total pack is about 450-000 
cases annually. As the present year, 1908, on which these 
figures are based, represents a full crop, it may be assumed that 
these amounts are not overstated. They have been verified, in 
part, bythe American Vice Consul at Brussels, to whom I hereby 
express my thanks. 

In Germany the packing of peas is mostly done at Hanover, 
which lies toward the northwest of the Empire, and at Braun- 
schweig, otherwise called Brunswick, which iies nearby. I 
spent some time, while in Berlin, attempting to arrive at the 
size of the annual pack. Germans are the best statisticians in 
the world but, curiously enough, their statistical department 
happened to be unable to give me any information. There are 
some merchants who make a specialty of preserved fruits for 
which, despite the high tariff there is an increasing market. 
But inquiry as to the size of the pea pack in these quarters was 
devoid of results. The wholesale grocers were equally ignorant. 
I finally applied to the trade paper, the ‘‘Konservin-Zeitung,’’ 
with no better success. This journal, however, is now taking 
steps to get the information for us. There seems to be no rea- 
son to assume that the size of the German pack is as large as 
that of Belgium. At all events its export trade is small. The 
same remarks apply to Holland, to Spain and to Italy, where 
some peas are packed; how many cannot be definitely stated, 
but the total does not seem to be considerable. 

Let us then turn to England which is important, not so 
much because of its pack as to its consumption. We can dis- 
pose of its output very readily. In 1907 there were three pea 
canneries in England, one at Deal, on the southeast coast, not 
far from the historic town of Dover, where they use four pod 
hullers and their season lasts six weeks ; there was another but 
smaller factory in the north country, in Yorkshire, and a third 
somewhere else. In 1908 the first two of these alone continued 
to operate. So you see the pea pack of the Island can be safely 
put as less than the output of say ten podders operating for a 
six-weeks season. For a nation’s pack, it is unnecessary to 
compute so small an amount in cases. We observe, however, 
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If it is Used in a Canning Factory, We Can Furnish it 


SPRAGUE 
CANNING 
MACHINERY 
COMPANY 


Factory, HOOPESTON, ILL Sales Office, CHICAGO, ILL, 


General Catalog Furnished on Application 


A Wonderfully Improved Kraut Cutter 
GERMAN PATTERN A PERFECT SUCCESS 


a Has Hard Tempered Knives that Cut Like a Razor 
Require Little Attention 


Kraut manufacturers will appreciate a machine of this kind, because the knives will stay sharp a 


long time without touching them, making a nice, clean, long cut. 

Knives can be adjusted to cut thin or thick. 

This machine has now been used for two seasons by some of the largest kraut manufacturers, with- 
out a single complaint. 


Write for Particulars and References 


John E. Smiths Sons Co. 


PATENTEES AND 
MANUFACTURERS 


VEGETABLE, FRUIT AND MINCE MEAT CUTTERS 
FASTEST CUTTER IN THE WORLD 
Used for Making 
Picealilli, Chili Sauce, Worcestershire and 
Cherry Sauces, Mince Meat, etc., etc. 


CORE CUTTER 


BOTH UPRIGHT AND 
HORIZONTAL PATTERNS 


ALSO MANUFACTURE NEW HORSERADISH GRATER 


VANILLA BEAN CHOPPERS MADE FOR HAND AND POWER BOFFALO, NEW YORK 
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that these British factories use pint and quart cans which are 
practically equal in size to the continental half liter and liter 
receptacles, and that they employ the same type of paper label 
which is so common in our own country. 

Coming now to the matter of consumption, I may note that 
in the course of a number of trips to Great Britain, taken in the 
last fifteen years, I have, in common with other travellers, been 
forced to observe the disinclination amounting to positive preju- 
dice against canned or ‘‘tinned’’ vegetables, as they are called. 
Americans who start housekeeping in London often find that if 
they, on a winter’s day, want to eat a dish of canned peas, they 
will have to do so at the expense of providing some dried-out 
but uncanned carrots or the like for their servants. The Ameri- 
cans won’t have the dried-out carrots, and their British servants 
won’t want the canned vegetables. A prejudice of this sort can 
only die out slowly. Nevertheless I am glad to report consid- 
erable evidence that it is dying out. 

But the consumption of canned green peas in England is 
now, practically speaking, at a stand still for another reasno. 
The Englishman will not eat a non-coppered canned pea, and 
the law forbids the sale of peas which are coppered. It is not 
the opinion of any one person, but of every man with whom I 
talked that the English people will not eat uncolored canned 
peas. If canned peas are to get on an English table, they must 
look bright and coppery. Repeated efforts at considerable 
expense have been made to introduce the uncolored variety, to 
which we are accustomed, and all have failed. The opinions of 
competent judges unite in the conclusion that it would be a 
waste of time to try to sell any other kind of canned peas in 
England than those of strictly emerald hue. 

I recall then that whereas your Frenchman must have his 
peas uncolored, if he eats them at all, your Britain must have 
them colored. Furthermore, to add to the idiosyncrasy of 
nations in matters of taste, the Englishman prefers the large 
peas-if they are uncanned or of English manufacture, but the 
small pea if produced abroad. Frenchmen prefer small peas, 
whether in cans or out, and if you goto the French markets, 
where the housewife buys her green peas for the day’s table, 
you will find the market woman shelling the pods by hand, put- 
ting the small peas into one dish to sell to her rich customers, 
and the larger peas into another dish for sale at a much smaller 
price to the poorer people. : 

It may be observed, in passing, that the Pure Food Law of 
England has as yet received no complete interpretation by the 
courts so that there is an uncertainty as to the possible penalties 
incurred by the use of copper. The addition of two grains of 
sulphate to a pound of product is not prosecuted by the officers 
having charge of Pure Food matters, although the law appears 
to call for action. Dealers in Great Britain are operating under 
a heavier handicap in the matter of marketing tinned vegetables 
than are we in this country. The Chicago beef disclosures 
doubtless decreased consumption somewhat with us ; in England 
it practically stopped all cousumption for a time. Again the 
newspapers are prejudiced. They will publish any report of 
apparent harm done by canned goods, and will not give adequate 
publication to facts showing the contrary. I have been told by 
large dealers that concerted effort has occasionally been made 
by them to disprove, in some given cases, the allegation that 
illness has resulted from eating canned goods only to find that 
whereas columns had been given to the publication of the slan- 
der, a few lines were made to suffice for the reply. 

Such canned green peas as are now being eaten in the Brit- 
ish Kingdom go to restaurants and hotels which use them 
mainly to garnish their meat dishes. Very few go to private 
houses. Canned goods brokers and grocers tell me that if you 
gentlemen will devise some plan to make the canned pea bright 
and green without the addition of copper or other injurious 
chemilas, a large and increasing trade may be expected in 
England. The British canners and inventors have repeatedly 
attacked the problem and have failed. But, at present, the law 
won’t let the consumer eat what he wants and the consumer 
won’t eat what the law will let him have. Even then if the 
English retailer keeps canned peas in his store, he will put 
them at the back of his shelves and will not offer them for sale 
unless the customer expressly asks for them, and will then sell 
only to trusted parties 

Under such circumstances it becomes interesting to note the 
amount of the consumption of canned peas in Great Britain. 


Again there are no government statistics. Information must be 
sought from those most likely to know, and in this connection 
I have to thank, among others, tke brokerage house of H. & T. 
Walker, 41 East Cheap, London, and: the wholesale grocers, 
G. Travers & Sons, 119 Cannon St., and Hudson & Co., all of 
London. ‘The business done by these people must be enormous 
for. their connections extend around the earth. I found the 
annual British consumption of canned green peas put as low as 
400,000 cases and at as high as 600,000 cases. It would seem 
safe to estimate it at around a half million cases. This is in 
face of the conditions above pointed out, the preference for col- 
ored peas, the sale of which is forbidden by law, and the prac- 
tical restriction of their use to hotels and restaurants. That 
the British demand will always be supplied by foreign goods is 
reasonably clear, and although they are talking about a pros- 
pective tariff, there is no reason to suppose that this will apply 
to food stuffs in our time. 


In former years the English wholesale grocers also exported 
canned peas to the colonies and eastern markets. But at pres- 
ent this trade is largely supplied directly from Belgium, Hol- 
land and Italy, that is from the countries of production. I 
heard it stated by a man who should know that South Africa 
takes about 40,000 cases, and Australia 200,000 cases of green 
peas annually. Consumption in China may be great or small; 
I could get no hints of the facts. The eastern trade and the 
colonies also insist upon the coppered peas; they will have no 
other. They use the half-kilo or pint tin which contains nearly 
nine ounces of peas and want only the cheapest article. The 
poorest stock with starchy liquor sometimes sells as low as 45c. 
a dozen for pint tins f, 0. b.; nor do they sell much over 75c. a 
dozen for pint tins for middlings. 

We have found that France packs about 900,000 cases, and 
Belgium about 450,000 cases of green peas annually, and that 
some peas are packed in Germany, Holland, Spain and Italy. 
The indications are that some 500,00 cases of green peas are 
consumed in Great Britain, and around250,000 cases in South 


Africa and Australia. I omit our small neighbor Canada. It . 


therefore seems safe to assert that the total foreign production 
and consumption of green peas outside of the United States is 
less than half and probably less than a third of that within our 
own borders. From the standpoint of establishing any enor- 
mous market abroad, these facts are interesting. It is not to be 
denied, however, that the English market offers a hopeful field 
for future efforts, especially if some means can be devised to 
give them the color they want without interfering with the law. 
It is equally possible that a market for cheap stock could be 
worked up in the East and in South American countries. I am 
reminded, however, that one of the merchant princes among 
your number recently said to me that he has found no market 
which pays so well for each dollar of work put upon it as that 
of the United States. 

For the sake of completeness I will give here the prices 
which first class French and Belgian packers have been receiv- 
ing for their pvas. Reference is made to half-kilo or pint cans 
containing a short nine ounces of peas. The grades are (1) sur 
extra fin; (2) extra fin; (3) fin: (4). moyen; (5) gros. 
These correspond in a way to our American (1) Petis pois; 
(2) extra sifted ; (3) sifted ; (4) Junes; (5) standards. At the 
same time the French sieve seems to be 1/32 of an inch smalier 
than our own for corresponding grades. This put, the smallest 
pea (1) has been selling in France for some years past f. o. b. at 
the best factories at $1.38 per dozen, on the average ; the next 
size (2) at $1.14; the size (3) at 96c.; the size (4) at 78c.; and 
the size (5) at 66c. At the best Belgian factories the prices 
were for the smallest size (1) $1.14: for size (2) $1.08; for size 
(3) 78c.; for size (4) 60c.; and for size (5) 54c. You will note 
that the Belgian prices are considerably lower than the French, 
which is the reason for the increasing sale of Belgian peas. 
Whether or not there is any money for you in pint cans con- 
taining a short nine ounces of green peas at these prices, you 
are in a position to determine for yourself. 

As to foreign duties I must tell you that these, both at home 
and abroad, are reckoned on the weight of the filled cans; that 
is to say you pay duty on the can, the water and the peas 
therein. But you pay no duty on the enclosing crate or box. 
This put, I note that the duty on canned green peas entering 
France is 1-2/5c. a pound, in Belgium 1%c. a pound, in Ger- 
many 5%c. a pound, in the United States 2%c. a pound, and in 
Great Britain free. Since the half-kilo or pint tin of French 
peas weighs about 18% ounces, you will see that if such a can 
were to be sent into France, it would pay about 1%c. of duty 
per can. 
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VISIT OUR 


FOOD SHOW 


AND ASK FOR 


SOUVENIR 
CONVENTION 


SANITARY 


CAN COMPANY 


FACTORIES 
FAIRPORT, N. Y. INDIANAPOLIS, IND. BRIDGETON, N. J. 


General Offices, FAIRPORT, N. Y. 


NEW YORK OFFICE SANITARY CAN COMPANY, Ltd. 
447 W. FOURTEENTH STREET NIAGARA FALLS, ONTARIO > 


MAX AMS PATENTS 


“Qur Booths are numbers 44, 45 and 46, where we will be glad to see you.” 
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FIRST ANNUAL REPORT 


OF THE 


SUBSCRIBERS AT CANNERS’ EXCHANGE 
FOR THE FISCAL YEAR ENDED DECEMBER 31, 1908. 


The following is the first annual report just as endeal 
from Mr. Lansing B. Warner. It should be interesting read- 
ing to all canners: 

January 2, 1909. 
To Our SUBSCRIBERS:— 

Enclosed herewith we are handing you a check to cover 
our first dividend. 

We are much pleased with the showing made at Canners’ 
Exchange, and believe all interested are to be congratulated 
upon the results of our first year’s operations, which show a 
saving to our subscribers of approximately 80 per cent. of the 
earned premiums. 

By way of explanation we would say that our dividend 
consists of the unused portion of the earned premiums, which 
appear in the statement below as surplus, distributed pro rata 
to the credit of subscribers’ accounts. 

Premiums are not entirely earned until liability under a 
policy has ceased, either by expiration or cancellation, but one- 
twelfth of the premium is earned each month, and each sub- 
scriber is credited with his proper proportion of this earned 
premium. Should there be any losses, they would be paid out 
of the funds on hand and each subscriber’s account charged 
with his proper proportion of the losses. The balance of his 
account showing his proportion of the surplus. 

If a policy has been written up for one year, and has ssi 
in force for one month, one-twelfth of the premium has been 
earned and the other eleven-twelfths remain in unearned pre- 
mium scone, for which the insuran¢e term is ‘‘Re-Insurance 
Reserve.’ 

- The above will explain to you the item of ‘‘Re-Insurance 
Reserve,’’ which appears on our statement. 

Clause 8th of the Power of Attorney which you signed 
reads as follows: 

‘“That 80 per cent. of the net surplus shall be paid to us 
annually and the remaining 20 per cent shall be credited to our 
account until the amount thereof to our credit shall equal five 
times the amount paid in by us as provided for in Clause 6th 
hereof, etc.’’ 

Our dividend check shows the net amount credited to your 
surplus account, also the amount of the 20 per cent. which 
remains to your individual credit on our books. 

You can readily see that it is to the interest of every sub- 
scriber to give us all the business that they can up to the max- 
imum line we carry, as the more premium income we receive 
the larger amount there is to distribute in the form of divi- 
dends, and we trust that every subscriber who has not already 
done so will at once place his order to bring the amount of in- 
surance he is carrying at Canners’ Exchange up to our line of 
$25,000, even though it may be necessary tor him to cancel 
existing policies to do so. 

As a business proposition, this will certainly pay you if we 
are able to even approximate our estimates. 

The growth of Canners’ Exchange depends largely upon 
the support and co-operation we receive from our present sub- 
scribers, and we would suggest that whenever an opportunity 
presents itself you call the attention of other canners to our 
plan and advice them of the results you have obtained by co- 
operating with us for the first year. 

Would it not be advisable for each one of our subscribers 
to write to such other canners as they may think would be 
interested, calling cheir attention to Canners’ Exchange? 

As we increase the number of our subscribers we can in- 
crease our line until we expect, at no distant date, to be able to 


wail carry approximately all of the insurance of the better 
class of canners, and a saving of from 50 to 75 per cent. of your 
total insurance expense wil] amount to considerable. 

Thanking you for your past co-operation and trusting that 
you will make it your business to put in a good word for 
Canners’ Exchange whenever possible, I am, dear sirs, 

Yours very truly, 
LANSING B. WARNER, 


Attorney and Manager. 


ASSETS AND LIABILITIES. 


31st December, 19¢8. 


ASSETS. 
Accounts Receivable: Unpaid Premiums.................. $7,610.39 
LIABILITIES. 
Re-Insurance Reserve $22,682.40 
Reserve Fund 7,700.00 32,331.39 


Surplus, distributed pro rata to credit of 
subscribers’ accounts carried down ... 15,473.21 47,804.60 


Surplus distributed pro rata to credit of 


subscribers’ accounts carried down ... 15,473.21 
Reserve Fund Deposits ..................00.0.-+ 7,700.00 
Net Contingent Subscribers’ Liability on 


Surplus, as to Policy Holders, being 
equal to amount of policies in force 


We have audited the books and accounts of the Canners’ I-xchange, and 
hereby certify that the above statement, in our opinion, shows its true finan- 
cial condition, as at 31st December, 1908. 


Yours very truly, 
THE INTERNATIONAL AUDIT COMPANY, 
Ry (Signed) John McLaren, President. 


PROFIT AND LOSS AND SURPLUS ACCOUNT. 
28th December, 1907, to 31st December, 1908. 


INCOME. 
Less Returned and Unearned 30,415.75 
$20,682.78 
EXPENSE. 
Excess of Income over Expense, 28th December, 1907, ye 
Share of Profits paid Subscribers 109.57 
Surplus 31st December, 1908, distributed pro rata to 
credit of subscriber’s 15,473.21 
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THE SANITARY TOMATO CANNERY. 


INTRODUCTION. 


ROM the beginning of the canning industry in this country, 

_ at least on a commercial basis, the main feature 
has been the production of the greatest amount of goods 
in the most economical way, which is but another way of 
saying, at the smallest possible cost. This does not mean that 
quality was ignored in the rush for quantity. Such an infer- 
ence is decidedly wrong, for quality has always been one of the 
main considerations of the business, possibly due more to the 
nature of the business than to any one’s personal attention, 
but nevertheless so. By due tothe nature of the business we 
mean that the fresh supplies which come to the canvery, to 
later appear in the canned form, are usually grown at the doors 
of the cannery, or within a radius of the plant, so small that 
but a few hours elapse from the time the product is gathered, 
until it is upon the tables in the factory. Or possibly it is a 
better explanation of the virgin purity ef the farm products 
which go into the cans, to say that the factories are mainly 
taken to the fields, so that the haul of all produce is reduced to 
a minimum. 

With the article we are dealing with—tomatoes—it will be 
seen from this that the cheapest filler for a can of tomatoes— 
from the point of purity—is tomatoes. Where there is nothing 
to be saved in cost of an article by substitution there is pretty 
certain to be found no substitution. And so it is with the 
great bulk of all canned goods, at least in the fruit and vege- 
table lines—they are products of the orchard, field or garden, 
and packed in sections where the supply is plentiful enough to 
warrant the erection of the factory, and there is therefore no 
incentive to substitute—and substitution has never been re- 
sorted to in the business. In this phase the public may con- 
sider canned fruits and vegetables to be the purest, best foods 
on the market. The charge of ‘watering the stock’ can be laid 
at the doors of some canners, but while this is a deception that 
cannot be condemned in too severe terms, and the penalty for 
which should be the expulsion of the goods and their packer 
from the market it does not injure the goods from the point of 
purity. The consumer is deceived when a can of tomatoes 
filled with water is bought, but no injury to health could result 
from the consumption of the goods. 

So that all who are conversant with the business are forced 
to admit that the products brought to the canning factory are 
the best the market affords, far superior to those that could be 
bought from the market stalls, because of the shortness of time 
elapsing between their removal from the vines and their intro- 
duction into the cans; that these products are canned without 
employing antiseptics or preservatives of any kind, due again to 
the fact that there is no monetary reason or advantage in using 
such materials, if you wish, but chiefly because all that is 
needed to preserve the goods, ad infinitum, is the application of 
heat of a sufficient temperature and for a long enough time. 
Even if preservatives were used—and in an experience of over 
thirty years we have never kuown any to be used in canned 
fruits or vegetables—the goods would have to undergo the heat 
process, and the only thing that could possibly be gained 
would be a slight saving in the time necessary in the cook—an 
item that would not pay for the extra cost of the preservative. 
So the canner who would use a preservative must be a fool, and 
whatever you may think of the canners they are certainly not 
fools. 

SANITARY REQUIREMENTS. 


Then our proposition narrows down to this: We have the 
best possible products of the farm or garden to work upon, heat 
is the only agent necessary for their preservation; then the only 
feature left to us for comment must be the manner in which the 


goods are packed, or possibly we should say the conditions 
under which they are canned. And that is exactly our aim, to 
help our readers arrange their factories in such a way that they 
will meet the sanitary requirements of the most exacting. 
Many canners have been at work towards this end for a year or 
more; all, we hope, have it in contemplation for the coming 
year. 

For in relation to tomato canning, at least, but by no means 
in particular, and in some sections of the country more than in 
others, but to which no section is excepted, the sanitary feature 
of the operations has not been given the attention it is due. 
Tomatoes were, and are generally considered, a sloppy article to 
handle, and even to-day 99% of the canners will tell you that 
you cannot handle them without slop. The other one per cent. 
will answer that you can, and will show you that they do it. If 
they can do it why cannot all tomato canners. They can, and 
what is more the public is demanding, with a force that is irre- 
sistable, that they must. Do not misunderstand us in saying 
this; we know the language is strong, but we cannot make it 
strong enough. A word as to our reason for speaking this way 
may help to convince you. © 

When the revelations of the meat packing industry were 
first made they came upon the world wholly unprepared for 
such a thing, and the shock was miminized accordingly. No 
question as to the purity or impurity, the cleanliness or filthi- 
ness of the food the world was consuming had ever been raised 
to the attention of the public, and so when this blast was made 
the public was shocked, but could not fully understand or esti- 
mate it, because of the unprepared condition of the public mind. 
It was fortunate for the meat industry of this country that the 
public mind was not prepared; but the shock did serve to awaken 
the people on the question of their foods, and they have not 
since ceased to seek enlightenment on every question pertaining 
to that important item of commerce. We know that the Na- 
tional Pure Food Law and many of the State Pure Food Laws 
were occasioned by these revelations; but what is more import- 
ant than any of these laws is that the public is thoroughly 
awake in the matter, and demanding that foods be not only 
pure, unadulterated, or at least so marked that the adulteration 
is apparent, but that they be prepared in a food like way, 
under sanitary conditions. Although the meat scandal came 
upon the world unprepared for such an announcement, it 
cost the packers millions.of dollars in losses; what would hap- 
pen to the canned fruit and vegetable industry if, to confine 
ourselves to the subject in question, such a scandal should be 
announced to the world in connection with the canning of 
tomatoes, because of the unsanitary, sloppy condition, consider- 
ing the present attitude of the public mind regarding all foods? 
If it cost the meat packers millions when the world was ignor- 
ant of such doings, it would cost the canned fruit and vegetable 
canners a hundred times that in the consumers’ present frame 
of mind. If you wish to realize this more fully, question 
yourself on it. Did you read the Jungle Tales, and all the 
accusations against the meat industry when they were made? 
Few men did, and yet you must see the grave results that 
eventuated. Now then if you had brought to your attention 
in a like manner, or by an authority that was undeniable be- 
cause of its absolute freedom from politics or personal motives, 
the story that a food you used on your tables daily was pro- 
duced under filthy, or unsanitary conditions; or if it were made 
plain to you that because of the manner of its production that 
food was dirty—would you be shocked? Would you continue 
using it? What need to ask the question! You would pro- 
hibit its use on your table no matter what inconvenience it 
caused. 


LOOK AT THE CONSEQUENCES. 


To bring this matter more directly home, supposing such a 
revelation were made regarding canned goods, and the world 
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were told that the canning of food products was done under 
such unsanitary, dirty methods, in factories that were often 
nothing more than tumble down shacks, by the lowest class of 
foreign labor, nortorious for its dirty personal habits, and that 
as a consequence the product was dirty, unfit for human con- 
sumption, what do you think would be the result? 

Make no mistake, if such a report were made by an author- 
ity whose word carried conviction, in a word if such a condi- 
tion were true and the public informed of it, canned goods 
would be dropped as meats never were, and the losses to the 
canners of the entire country would make the injury to the 
meat canners seem trivial. It would be necessary to commence 
all over again, rebuild all that has been done towards increasing 
the consumption of canned foods, and to convert the whole 
world as prejudiced against canned goods, where we now have 
but a small number of this class. 


admission that the germs were possibly there would not make 
the public anxious to eat that product. 

More canners have answered us that canned goods could 
not be so condemned, at least not just so, from the fact that 
many of the articles are entirely handled by machinery, and 
those which do seem dirty in the appearance of the operation of 
canning are actually not so. Tomatoes would be classed among 
these latter, and with certain reservations we agree with these 
canners. 

But this brings us to the point: the trouble, if any, with 
the canning of tomatoes, or any other product, is not with the 
raw stock nor with the manner in which it is canned, but with 
the appearance of the operations generally, and some of the 
methods employed. If then it be a question of improving the 
physical appearance of the operation, and of some of the methods 
in vogue, will any one hesitate to make’such changes? When 


THE STATELY CITY HALL OF-.LOUISVILLE. 


We have discussed this question with canners, who have re- 
plied that even in such an event the world could not do without 
. canned goods, that it would be forced to consume them. To 
an extent this is true, but to a very limited extent, for the few 
who would continue to use the goods in the face of the known 
facts would not be enough to hold the business on its feet, or 
prevent an overwhelming disaster. 


Others have replied that even if impurities were allowed to 
enter the cans along with the goods, because of the conditions 
under which the canning was done, that these impurities and 
dangers would be removed or nullified by the sterilizing the 
goods received in the processing. This is but an admission that 
the charges made are true, and the world would consider it so; 
and besides whether the processing killed the germs or not the 


they have already on their side the best products of the land. 
and the best possible method of preservation, with the whole 
world as a consumer will any one be so blind as to rather throw 
all this over than make his factory conform to the public de- 
mands as expressed in the food laws? Certainly not. 


As we said in the beginning of this article, we realize as 
everyone familiar with the business does that this is a new 
question in the industry; but having had the danger pointed 
out, and made to realize, as we hope we have done, that the 
danger is a live one we are going to endeavor to help our 
readers in the effort we know they will make, to get out of the 
danger line, by placing their factories in such a condition that 
they will be above reproach. 
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The best way possible to correct an abuse is to look it 
straight in the eye and not make any excuses about it. Let us 
thereorfe try to see the canning factory as others see it, in this 
instance ‘‘the others’ being State or National Inspectors, if 
you wish, or the public generally. 

THE SITE. 

The first thing noted is the site on which the factory is 
built. Strange as it may seem many factories are built in hol- 
lows, where good drainage is impossible, and where the water 
will stand around under the floors until it stagnates, and the 
juices from the gutters and floors rot and decay, causing a 
stench that is anything but creditable to the industry. On the 
other hand many factories can be put into quite good shape on 
their present site, by filling in or even by the proper gutters 
being dug so that all water will be carried to a point distant 
from the work. By all means this should be done. Do not 
have a cess pool at the side of the factory into which to drain 
all slop, much less to receive the tomato skins and cores, under 
the excuse that in a short time after work is done, that is after 
the season is ended, ‘‘a crust forms over this and no smell 
comes from it.’’ We have noted on occasions when we visited 
some factories that two and three years’ accumulation of 
tomato skins and waste have been piled one upon the other, at 
the side of the factory, causing a pile or sea of rotting filth, 
which, if it were prodded into, let out a stink that made that 
factory famous in its neighborhood, and was the talk of the 
country around. The excuse was made that if the crust were not 
broken no odor came from it, and that the new slop piled on it 
this year would soon take on a crust, and not cause any trouble. 
It is hard to believe that in this 20th century there are such 
things, but such is the fact, and it should not be tolerated for 
a moment. 

Again, many factory owners seem to take particular pains 
to push out all skins and slop to the side of the factory facing 
the railroad, as if they wished the public to see the dirty end 
of the business first last and always. These skins should be 
hauled away from the factory and scattered on the fields, where 
they will dry and disappear, and really form a good fertilizer. 
This can be done without much expense or trouble, if when the 
season first starts the work is then begun and kept up. A man 
with two carts can keep a very large plant going. 

Then the driveways and roads leading to the factory, par- 
ticularly around the factory doors, should have attention, and 
be not allowed to take on the appearance of a quagmire. The 
use of a few car loads of ashes, or oyster shells, will add an en- 
tirely different appearance to the factory site and pay the 
owner many times over in time saved on hauling, wagon re- 
pairs, etc. 

THE BUILDINGS. 

There are tomato canneries in various sections of the 
country that are as finely constructed buildings as any one 
could wish to see. Built of good substantial timber, with high 
ceilings and cemented floors, drained by gutters at proper in- 
tervals, all leading into a central covered gutter that empties 
on the outside into a sewer which carries the water and waste 
hundreds of feet from the factory. The roofs are of galvan- 
ized iron, and inside and out the whole factory is painted from 
ground to peak of roof. Such a factory, with plenty of win- 
dows, or else open on ail sides; with a good skylight as ventil- 
ator to carry off the steam and heat, always presents a pleasing 
appearance to any visitor. 

But unfortunately all tomato canning factories are not 
built that way. Some of them are the most ungainly shacks, 
in tumble down condition, never having seen the paint or white- 
wash brush, and left to the mercy of the elements and the 
neglect of man. If we were to express our mind freely as to 


how to place such buildings in condition to meet the require- 
ments of the times, we would say put a stick of dynamite 
under them and commence all over again. 


The factories we have described above are not too good to 
produce a food product people have to eat. Some canners seem 
to lose sight of the fact that they are producing food. 

The tomato cannery should be built in a good, substantial 
manner, with high ceilings in every department, concrete floors 
throughout and the entire inside treated to a good coat of either 
cold water paint as the best, or at least a yearly coating of 
fresh whitewash. If wooden floors are laid, let them be tight, 
not open so as to drain through to the ground where the juice 
will ferment -and cause a stench; and let there be plenty of 
pitch to them, or with proper gutters placed at regular inter- 
vals, preferably under the floor, so that all water, etc., will be 
carried off at once, and lead away from the factory. The more 
these gutters are kept out of sight the better, but attention 
must be given them in that case to see that they do not choke 
up. With such an arrangement the factory can be continually 
kept clean by having a boy with a hose whose duty it will be 
to keep the floor clean. Wecan hear the answer to this, that 
they wash down regularly twice a day, at noon and at night 
when the work is done. This is better than not at all, buta 
factory will be judged of its cleanliness while it is at work and 
not while it is idle either at noon or at night. The food the 
factory produces will not be dirty, because the factory is clean 
when it is not working; nor will the operation seem clean dur- 
ing work on this account. 

Given a properly constructed factory, on a good site, with 
well kept approach to it, let us see to the mechanical arrange- 
ment of it. We will comment briefly on each step. 

THE SCALDER. 

By whatever means you scald the tomatoes see that the 
water is KEPT CLEAN. If you are running a power scalder, it 
will pay you to put a washing attachment to it, so that the 
tomatoes will be first washed of their sand and dirt, and then 
dumped into the scalding water. This first attachment can 
easily be secured, and is being used by many canners now; the 
running water keeping the tank supplied with sufficient water 
to make it clean. Then the hot water tank will not have to be 
changed so often, and time will not be lost in this. But don’t 
make the excuse that you can change the water in the scalder 
twice a day, in the morning and at noon. You know that the 
water is muddy and dirty looking, and Is DIRTY, and no amount 
of argument could make an inexperienced person think that 
tomatoes first dipped into such a solution could be anything but 
dirty. It would be better to have two scalders than that the 
public should condemn your goods for this reason. Keep the 
water in the scalder clean. We know this is a sore spot, but 
we know what we are speaking of, too; and we would simply 
ask you, is it better to take the time or the expense to do this 
and keep the scalder going, or neglect it and have your scalder 
and the whole factory given an indefinite rest? ; 

To the man using the hand dump scalder we give the same 
advice. If you cannot keep the water CLEAN in the box you 
now run, and it takes too much time heating up, get another 
one and runtwo. They do not cost much, at least not as much 
as your business. We have heard of one back-woods canner— 
and we know it to be true—who said the water in his scaljer 
was not dirty, that he had to change it once in a while beckfise 
‘it got so thick the heat would not go through it.’’ But it was 
not dirty! 
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PEELING TABLES. 


Of the variety there is no end, and each user fancies his 
style above all others. We are not going to set down any par- 
ticular kind, except that it be such that it will hold the scalded 
tomatoes, the skins and the water therefrom, and not permit a 
continual slop on the floor and the dresses of the opératives. 
Who has not looked into a large peeling or skinning shed 1 sy 
with a horde of workers in every style of dress, Common in the 
single feature that all were soaked with juice and tomato seeds 
from head to foot? 
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These tables should be so constructed that they will hold 
the buckets of scalded tomatoes# not dumped into bins, a 
bucket for the skins and one for the peeled tomatoes. Each 
bucket of scalded tomatoes should be worked out completely, 
whereas if they are dumped into the bins as soon as the supply 
gets low a fresh lot is poured in, and the first tomatoes get into 
corners, sour and cause trouble in the process. 

The workers should be compelled to keep the skins off the 
floor and in the bucket where they belong. It will be neces- 
sary to educate the help to this, but it had better be done now 
than to wait until the public places its ban on the goods on 
account of the dirty appearances. If these workers were fined 
for each piece of skin found on the floor at their feet there 
would soon be an end to this slop. 

If the conveyor is used—and this is the proper thing for 
every tomato cannery—there is really no excuse for slop on the 
floor; in fact we have seen the floor of a tomato canning factory 
under and around aconveyor DRY. This is as it should be. 

As the operation of ‘‘skinning’’ tomatoes draws the lowest 
class of help, it is often found necessary to allow the women to 
bring their children of all ages, from babes in arms to 6 and 8 
years. Some factories would tell you they could not operate if 
they excluded the children because the mothers would have to 


machines or fillers in buckets, etc. Some even use buckets for 
these operations, and there is little room for wonder that the 
floors become mucky with mud and refuse, and the men doing 
this work wear rubber boots. But all this slop and dripping 
can be avoided if tried. As we have said before every tomato 
cannery should be equipped with some kind of a continuous 
conveyor, so that the tomatoes would be taken from the scalder 
in solid buckets, never in baskets or buckets with holes in the 
bottom, and delivered to the women as they sit at their work. 
The peeled tomatoes are likewise carried to the given point in 
buckets and removed from the carrier to the filler, and the 
buckets of skins in their turn taken off at a given point and 
dumped. Properly managed such a system can be kept neat 
and clean. 

But where this system is not in vogue, let the skinners 
work out of the bucket in which the tomatoes are brought to 
them, putting the skins into another, and the peeled tomatoes 
into athird. Do not let them overload the skin bucket, and 
make them be tidy in their work. It will have to be done so 
sooner or later, and you will get the credit for doing it, if you 
are not compelled. Don’t have muck and moisture tracked all 


over the floor. 
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stay home. This is true but unfortunate, for under such 
conditions it is next to impossible to keep appearances above 
reproach. And yet it must be done; the children must be kept 
out of the factory and away from the food. Other lines of 
business have the same troubles, but they do not permit the 
children to play around their mothers, much less help in the 
work, and the canners will have to take the same action. 

Then the dress of the women must be looked after, and 
they must not be allowed to come to work in rags and filth. 
Keep in mind that they are working on food that people have 
to eat what they handle, and think what a sight such a horde 
of workers would make to the public? See that their hands 
are free of running sores—and they very frequently have them 
—and that they wash before they commence work, and after 
using the toilet. Right here very serious thought can be ex- 
pended with good results. There are other features in connec- 
tion with this part of the work that we will take up later, in 
their proper place. 

TRACKING OF SLOP ABOUT FACTORY. 


One of the reasons for saying tomatoes cannot be canned 
without slop is that the scalded tomatoes must be handled in 
buckets, the peeled ones taken from the skinners to the filling 


THE FILLER. 


Where a machine filler is used, a little care in putting up 
the buckets of tomatoes will prevent slop. The tomatoes 
should be dumped on what might be termed a skimming table 
before being fed into the hopper of the machine. Right here, 
we believe, the question of staudards can be largely settled. If 
this skimming table be made of zinc or of extra coated tin, 
perforated so that when the tomatoes are thrown up onto it, 
and spread out thin all water will run off, it will give the oper- 
ator on each side of it a chance to pick out all under-ripe and 
broken tomatoes, and all extra fine ones if desired. Sorted 
over in this way the tomatoes that are allowed to pass to the 
filler will be found to be the good average quality of the run, 
the standards, and being drained as we have mentioned, will be 
filled into the cans solid. A well filled can of such product 
cannot be anything else than a standard, whether it be packed 
in New Jersey, Maryland, Indiania or California. But the 
pump must not be used afterwards. 

The finer tomatoes that have been selected from the stand- 
ards may be hand filled for extra standards; and the broken 
ones, the partly green and the off colored tomatoes can be filled 
on another machine as seconds. 
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COTTINGHAM 


oo 


Great bargains in Machinery—little used—good as new—such as 


~ Pineapple Machinery, Pod Pea Hullers, Six Cylinder S. S. Pea Separators, Monitor Pea Graders, ¢ 
Pea Cleaners, Hawkins Cappers, Star Cappers, Climax Cappers, Model M Sprague Corn Cutters, 
. Morral Double Cut Corn Cutters—Latest, Queen Anne Corn Cookers, Burnham Single and Double Corn Cookers, ¢ 
Cuykendell Corn Mixers, Hemingway Corn Cookers, Merrill & Soule Corn Silkers, 


: 
% Stevens Power Tomato Fillers, Stevens Foot Power Tomato Fillers, King Tomato Fillers, Queen Tomato Fillers, 


Sprague Continuous Exhaust, Copper Kettles—30 to 150 Gallons, Bucklin Cyclone Pulp Machines, 
Remington Power Scalders, Baker Double Dump Scalders, Knapp Labeling Machines, Bean and Apple Fillers, 


Smith & Sons Large Size Kraut Cutter, Engines and Boilers, Power Apple Parers, 
Sprague Hoist, Cranes and Crane Fixtures, 1000 Feet Roller Chain. 


ALL GUARANTEED IN FIRST CLASS CONDITION—FOR ALL PRACTICAL PURPOSES AS GOOD AS NEW. 


COTTINGHAM, BALTIMORE, MD. 


BOX NAILING MACHINE 


IN SPACE 125 


Our representative will tell you all about our 
New Machine for driving 


CORRUGATED FASTENERS 
with which you can make WIDE lumber out of NARROW 


ee 54-56 FRANKLIN ST. BROOKLYN, NEW YORK 


DOIG No. 2 NAILER 


IN WRITING ADVERTISERS. KINDLY MENTION THE TRADE. 
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A word as to this skimming table. Do not let the juice 
and water drain down onto the floor to make a sloppy condition 
under foot. Provide a drain pipe, connecting with the gutter 
running under the floor, or elsewhere, and catch this together 
with the slop from the plunger and the ‘slop stick’ and do not 
let it accumulate. Take a little care of your filling machine, 
and it will give you better service, and more of it. 

Hand filling can be done from clean tables, lined with zinc 
or heavy coated tin, or better still from enameled lined tables, 
and the stock can be sorted over in the same way, as above, 
All drain from this should be connected to the gutters by 
spouts, and not allowed to fall the heighth of the table. 


WIPING AND WIPING MACHINES. 


As simple, as effective and as cheap as automatic wipers 
are, it is surprising that any factory runs without them. And 
yet there are any number of good factories, with large capacity 
and a reputation for their goods that use a dirty scrub 
brush, dipped into a bucket of water, the packer tries to make 
himself believe is clean, and wiped across the tops of the open 
cans. Granting that the brush be clean and the water in the 
bucket, too, the operation looks bad and is disgusting to one 
unused to seeing it. This style of work is a relic of the dirty 
slovenly methods of generations ago; and is absolutely inex- 
cusable in any factory, no matter how small, when it is known 


FRANK T. STARE, 
Who will address the meeting on ‘“‘The Practical Canning of Peas." 


a good machine can be bought for a few dollars—for about as 
much as is paid in wages to the operator of the brush in one 
season. 

CAPPERS. 

There is little to be said here regarding the capping, be- 
cause the automatic capping machines have been so perfected 
they can practically speak for themselves. The method of 
fluxing used on these machines leaves nothing to be desired; 
but this cannot be said of the factory using the old style of 
capping by hand. Frequently the flux is applied to the tops of 
the cans, about like the wiping is done with the scrub brush, 
and in a manner that appeals to one’s appetite just about as 
much. 

With the cans sealed the contents are out of danger of 
contamination, and the processing, cooling and storing may be 
left to the good judgment of the mau in charge, always, how- 
ever, bearing in mind that neat appearance in these depart- 
ments is as much desired, and as beneficial to the factory owner 
as anywhere else. And that an orderly, well conducted process 
room, and warehouse will turn out fewer ‘‘rejections,’’ ‘‘swells’’ 
and other causes that show directly on the wrong side of the 
ledger. 


We promised something more regarding the treatment of 
hands about the factory, their conveniences, etc., and we are 
going to commence with the, 

DRESSING ROOMS. 

But before going into this matter, let us try to answer all 
those objections that are arising in your mind. We know 
there are some factious one who will ask if they must not fur- 
nish Turkish baths and manicurists, lady hair dressers, maids, 
etc., but disregarding these there are others who will plead that 
the season for canning tomatoes and many of the other articles 
are too short to warrant such expenses, and the profits of the 
business absolutely preclude them. For unless these ideas be 
put to rest, there is no use going on with what should be done 
along this line. 

Will it pay you to have proper dressing rooms for both 
men and women employees, equipped with closet and toilet 
arrangements? We say yes; further that it will be the best 
investment you have ever made. Some of the best arranged 
factories in the country, as far as the help are concerned, are 
food factories, and the fact stands as their best advertisement. 
If you have a good sized, well ventilated room, one for the 
men and one for the women, but the latter particularly, wherein 
they can change their clothes, and keep their aprons, etc., 
equipped with one or more flush closets, according to the num- 
ber of hands employed; proper wash basins, with a clean supply 
of towels, you will find that you are not only doing what you 
absolutely should do in common decency, but that you will be 
able to raise the standard of the help in the factory. You will 
be able to get better help, and they will begin to take care of 
their appearance, to be neat in their persons and their work; 
and what is of the greatest value to the indusry at the present 
time, you will turn that vast army of workers that now spreads 
out over the country reviling canned goods and the factories 
that produce them, into a host of living witnesses and cheerful 
testifiers to the wholesomeness and cleanliness of canned goods. 
You will make these workers brag of the goods, instead of 
damning them, as they do now in a large measure. 

We know that it means a new department in most fac- 
tories, but it must be done, and it need not cost much. You 
have plenty of water, see that you have wash troughs (sinks) 
for no other purpose than for washing the hands, supplied with 
towels. There should be several of these at convenient points 
about the factory, as well as in the dressing rooms, and the 
hands should be MADE to use them. It ought not to be neces- 
sary to mention this, or to say that cleanliness demands it. 

When you have these things then you can compel the 
workers to keep the tables and machines free of aprons, rags 
and such unsightly objects; with the walls nicely painted or 
whitewashed and the floors free of muck and slop, you will have 
a factory that you will be proud of, that the hands will boast of, 
that you will get more and better work from, and which will turn 
you out a better profit, fewer rejections and no more ‘‘kicks.”’ 

NOT ALONE TOMATO CANNERS. 

While the tomato cannery has been used as a basis for the 
above instructions, and all instances cited against that line, it 
must not be supposed that the love apple has a monopoly on 
on the sins of the industry. The canner of any food product 
on the list can substitute, mentally, the article he packs for 
tomatoes, and apply the advice to himself and his factory, 
should do so and follow it. In fact the points made here are 
intended to be general and apply to all canning factories, and 
the instructions are intended just as much for the cauners of 
general lines, other than tomatoes, as they are for the tomato 
canner. 

AS TO MACHINERY. 


Where machinery can be used in the operation in the place 
of hand work it should by all means be done. We are not un- 
mindful of the claims of quality on some articles on this ac- 
count, but it is a fact the machine is cleaner than hand work, 
and that is the point. However, speaking generally, the 
canned goods packers must learn how to better treat and use 
machinery; in no line of manufacture in the country is 
machinery as much abused or misused, and it is generally due 
to the fact that the machinery is not understood. The more 
mechanical a factory is the better it is; and it is because 
of this condition in some lines of packing that those lines can 
boast over the less fortunate, and which really make them an 
exception to the general line of canned products. There are a 
number of tried machines that should be in every factory, 
large or small, and which would save the operator expense and 
money. 
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PRESIDENTS 


’ 


CHARLES S. CRARY E. M. LANG, Jr. 
National Canners’ Association Machinery and Supplies Association. 


HON. AUGUSTUS E. WILLSON. 
Governor of Kentucky. 


FRANK E. GORRELL, 
National Canners’ Association, 


JOHN T. STAFF, 
Machinery and Supplies Association, 
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HOUSE BRANDS OR PACKERS LABELS. 


Both Sides of this Vexed Question Set Forth by ‘““‘Wrangler.” 


In the ‘‘Wholesale Grocer’ (Chicago), for January we find 
the following written by Wrangler, the Chicago correspondent 
of THE TRADE, viz:— 


PACKER VERSUS JOBBER. 


‘Incident to the assembling of the canned goods packers in 
their next annual convention to be held at Louisville on Febru- 
ary 2, 3, 4. and 5 next, it is timely to state that the canners 
have a grievance against the wholesale grocers. Their com- 
plaint is not loud, but deep. The tenor of it, or rather the bass 
of it—for it is a rumble and not a scream—is that the jobbers 
‘are trying to Esau them; that is to say, that the jobbers, like 
Jacob, are trying to buy their birthright for a mess of pottage. 

‘“The canners claim that they have established throughout 
the United States a large number of finely and expensively 
equipped manufacturing plants, investing therein their means 
and devoting to the management thereof their best thought and 
most conscientious effort. They claim that the business is con- 
ducted at great hazard on account of the uncertainty of the sea- 
sons and variation of temperatures, and that they find such 
dificulty usually in inducing farmers to grow and contract 
fruits and vegetables, that they are frequently themselves com- 
pelled to become growers, thereby adding to the uncertainties 
and hazard of the business. 

‘*They state that profits from the canning industry are not 
only uncertain but very small, and that they are deprived of 
the privilege which they should have and which othér manufac- 
turers in all other lines have of securing to themselves the credit 
or reputation, prestig: and profit which should arise from their 
care and high regard for merit and quality put into the cans. 

‘*This, they hold, is because wholesale grocers insist upon 
buying their canned goods unlabeled and putting their private 
labels thereon. 

‘‘Canned goods packers hold this practice to be unfair and 
even deceptive, and do not think that the wholesale grocers 
should continue it. They claim that if the wholesale grocer 
desires the profit and praise for a fine quality of canned goods, 
he should become a canned goods packer and assume all the 
risks and losses incident to the business. 

‘“They charge that the practice of handling canned goods 
under private or house labels by the jobbers is wrong ethically 
and morally, and that it is unfair and unjust and should be 
strongly discouraged. 

‘‘Manufacturers claim that there is no permanency nor 
stability in the business of selling goods to jobbers unlabeled or 
under private labels, and that they are compelled to enter into 
open and unrestricted competition for each lot of goods the job- 
ber buys for private label, whether the quality previously fur- 
nished was satisfactory or otherwise, and that therefore the 
business cannot be relied upon. In this connection they main- 
tain that a manufacturer should have a patronage that he could 
depend and rely upon and one that will grow with the years 
and help him to enlarge his capacity and output, and that no 
such patronage can be established except under the manufactur- 
ers’ own label. 

‘*There is a deep undercurrent of antagonism against the 
private label system, and though the Convention may not take 
any open action in that respect, still rumors are prevalent of 
special selling plans and methods which packers are adopting 
and putting into effect on their individual account, which are 
likely to bring back to them the prestige of their own labels. 

‘“*These individual efforts and plans are likely to divide the 
canned goods packers into two classes, viz., those who pack for 
private labels and those who do not. One of the largest and 
strongest Baltimore packers (Numsen & Co.) have already 


announced in the public prints that they will not put a whole- 
sale grocer’s label on any of their products. 


JOBBER VERSUS PACKER. 


‘“The attitude of the wholesale grocers in the matter of pri- 
vate labels is as follows : ; 

‘“They assert that the practice of labeling food products 
which they do not manufacture is legai and is expressly recog- 
nized in the pure food laws, state and national, permitted under 
the proviso that the goods shall be marked ‘‘Packed for’’ or 
‘Distributed by,’’ and that all goods shall beso marked. They 
say that this wording takes away from the practice every feature 
of deception and misrepresentation and establishes not only the 
legality, but the morality of the custom. 

‘*They maintain that the practice originated in a effort on 
their part to maintain a fair and reasonable profit percentage, 
as packers’ brands, being generally handled and sold by many 
competing houses, are soon hammered down to an unprofitable 
price ; that this cutting of prices cannot be obviated by agree- 
ment between wholesale grocers, as such agreement is illegal 
under state and national laws; that very few manufacturers 
endeavor to aid the wholesale grocer to secure a profit by plac- 
ing a-limit on their selling prices, though they have a legal 
right to do so, because such a restriction, when practically 
enforced, entails a lot of expense which few manufacturers care 
to incur. 

‘*They claim that by putting their own labels on the pro- 
ducts that they handle, they can fix their own profit percentage 
and hold the trade on the article after it is introduced by the 
retailer, whereas, packers’ brands when sold by them merely 
build up trade for the next competitor who comes along, and 
having the same brand and grade, cuts the price and gets the 
repeat business. 

‘*They maintain that they give superior quality to the pub- 
lic under their labels, because they use the selections of the 
world to find the best qualities, whereas a packer or manufac- 
turer depends upon the production in his immediate locality 
and must avail himself of what nature or the seasons provide in 
that spot. 

‘*They hold that it is more profitable to a canned goods 
packer, for illustration, to sell his goods in big blocks unlabeled 
or under jobbers’ labels, than it would be to sell them in small 
lots to the retail trade, and that the prestige and reputation he 
might derive from the introduction of his brand would have to 
be maintained by unending effort and unnecessary expense. 

‘“They state that the custom of using their private labels 
by wholesale grocers is not incited by a desire to supersede the 
manufacturers in the esteem of the public and deprive them of 
prestige or any of their rights, but that it is a policy of self- 
preservation and the only one they have been able to discover 
through which their profits, which mean their existence, can 
be maintained, and that it is no use for the manufacturers to 
fight the practice or cry out against it until they can suggest 
some plan that will take its place and do the work. 

‘*They charge that the granting of exclusive control of a 
manufacturer’s brand for a certain territory does not answer the 
purpose, for the manufacturer usually expects too great an out- 
put, more than the jobber can establish, and that experience 
shows that the manufacturer will not act in good faith with the 
wholesaler, but proceeds, as soon as the jobber has built up a 
trade on the packer’s brand, to take away the control from him 
and put the goods on the open general market.”’ 


Southern Can Company, Baltimore, advise under date of 
January 18, that their offices at 2303 Boston street, Baltimore, 
have been equipped with a private branch exchange, connecting 
the sales, purchasing, shipping, manufacturing and lithograph- 
ing departments. Another sign of progress. 
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FIRE INSURANCE AT CANNERS EXCHANGE 


LANSING B. WARNER, Attorney and Manager ADVISORY COMMITTEE 
FRANK VAN CAMP, Chairman’ CHAS. S. CRARY, Treasurer 
5 WABASH AVENUE Indianapolis, Ind. Hoopeston, IIl. 
CHICAGO GEORGE G. BAILEY WM. R. ROACH 
Rome, N. Y. Hart, Mich. 


L. J. RISSER, Onarga, IIl. 
OFFICIALLY ENDORSED BY 


THE NATIONAL CANNERS' ASSOCIATION 


THE SUCCESSFUL BUSINESS MAN 


not only sees an opportunity, but takes advantage of it promptly. 

Canners Exchange saved Subscribers approximately 80 per cent. of their earned os 
premiums for the year 1908. a. 

Your opportunity for the 1908 saving has slipped away. Are you going to allow the 
1909 saving or any portion of it to slip away also? 

Canners Exchange has assumed large proportions and your interests demand that you 
become subscribers. 

Do not lag behind. 

We have already demonstrated success. 


For full information, address 


SS B. WARNER, Attorney and Manager 
5 WABASH AVENUE, CHICAGO 


J. D. Blakemore Sam W. Booksh. Jr. Eis 
J. D. BLAKEMORE & COMPANY, Boe 
Canned Goods Brokers sy TILE S- MOR SE CO. ae 
508 Street, New Orleans, La. 
SELLERS AND BUILDERS 
Hawkins’ Capper, just been'refitted in shop. Price low for : 
quick sale. Address 
11-13-tf Care THE TRADE. ne 
FOR SALE. : 7 ae 
TWO HAWKINS CAPPERS and TWO PLUMMER | § HIGH SPEED aS 
PEA FILLERS, in good order. 
Add 
WISCONSIN PEA CANNER. AUTOMATIC 
11-27-08-tf Care THE TRADE. 
CAN MAKING 
FOR SALE. 
200 Bushels very choice Connecticut grown STOWELL’S 
EVERGREEN SUGAR CORN on the ear. . M AC H i MN = RY ae 
Address, WINTERS & PROPHET CANNING Co. 
1-8-tf. : Mount Morris, N. Y. a 
MINCE MEAT CHOPPER—Good as new, low price. CHICAGO BALTIMORE. 
Also CUTTER, for cutting vegetables fine, and also good 5 By 
| HORSE RADISH GRATER. Address 3 Be 
JOHN E. SMITH’S SONS Co., 
I-I-Im Buffalo, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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MACHINERY HALL. 


Davis 
ARCHITECT: 


THE JEFFERSON COUNTY ARMORY, WHERE THE CONVENTION WILL BE HELD AND WHICH WILL BE HEADQUARTERS 
OF THE NATIONAL CANNERS CONVENTION. FLOOR SPACE 54,000 SQUARE FEET. 


TAG THE DONKEYS. 


Wrangler Favors Taging and Dating the Donkeys Who Advocate 
Dating the Cans. ~ 


ANNED goods packers are patient and long suffering, too 
much so; and they should assert themselves occasionally 
and show their pride in their industry and have the courage to 
defend it from the assaults of incompetent and ignorant critics. 
There has been too much milk and water, namby pamby pro- 
test and injured innocence, complaining, when the canned goods 
industry is assailed. Packers, through their National Associa- 
tion, should do something to advertise the economy and merits 
of their product, and should organize a fighting committee 
whose business it should be to fight back and take the slanderers 
of the canning industry figuratively by the throat and cause 
them to swallow their misrepresentations. 

If ever there was a senseless and destructive idea advanced 
by wall-eyed and long-haired alleged reformers, the kind that 
crucified Christ, burned witches, tortured heretics, assassinated 
Lincoln, stoned to death friendless women, and burned living 
widows in India with the bodies of their dead husbands, it is 
that of compelling by law the stamping of the date on tin cans 
when they are filled and hermetically sealed full of food products. 

The process of hermetically sealing canned foods is intended 
to make them keep not one month or one year, but several 
years, and until they can be transported from place to place and 
sold and resold and at last consumed. 

There is no more reason, or in fact not so much reason, 
why canned foods should be stamped with the packing date than 
that oranges in crates and apples in barrels or potatoes in bags, 
should be stamped with the date when they were gathered. 

Such goods are decaying every hour, while canned products 
properly sealed will keep pure, fresh and wholesome for years. 


In truth the only reason why they are hermetically sealed 
in tin cans is because they will keep good and wholesome indefi- 
nitely and can be transported to all parts of the world, resisting 
the ravages of every climate, and of all temperatures. 


If the cans had by law to be stamped with the date when 
packed, the newspapers and magazines would at once hold and 
try to make people believe that a can of goods two months old 
was unwholesome. 


Why don’t these imbeciles who are advocating the dating 
of the cans, insist that a dating attachment be fastened to hens, 
so that eggs could be dated when laid? 

When acan of fruits or vegetables is packed in a good 
quality of tin plate and hermetically sealed, it ought to keep 
good and wholesonie for ten years, and will if the preparing and 
processing has been properly done. 

It is time that some of these meddlesome and mischief mak- 
ing people, who are constantly looking around for something 
that somebody else has built up, in order to pull it down, should 
be given to understand that they are malicious and ignorant 
idlers, and dangerous and destructive enemies to the public 
good and a great national industry. 


When a reporter writes slanderous criticisms on a great 
and commendable industry, showing plainly his ignorance and 
irresponsibility, there should be somebody who would go to his 
superiors and demonstrate to them that they had in their employ 
an ignoramus more dangerous to business than a local epidemic 
of small pox. 

When a congressman or a state legislator starts to intrcduce 
bills and make laws for dating cans, he should no longer be 
reasoned or temporized with, but he should be denounced as a 
double distilled chump and a dangerous man to industrial inter- 
ests, and in fact to all other interests, as the farmer, the factory 
worker, the manufacturer, the wholesale or retail merchant, the 
railroader, the teamster and many others would be injured by 
his unfair and ignorant assaults, while that all embracing class 
known as consumers would be injured most of all or rather as 
much as all combined, because all those mentioned are embraced 
in that class. Lets begin to call a spade a spade and give 
donkeys braying for dated cans their rude but real title. 


WRANGLER, 
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TIN CAN MACHINERY. 


All can manufacturers are interested in any machinery that will make them more PROFIT with the same labor expenditure. 


If we cannot demonstrate to your entire satisfaction that our machinery will earn more MONEY for you with the same labor 


outlay and practically no repair expense, YOU don’t want it at any price. If we can SHOW YOU, you cannot afford to use or buy 
any other at any price. 


Our New Model 8A combined automatic Lock Seam Body Maker and side seam Soldering Machine at $1,800.00 and Model 8B 


Rotary Header at $1,000.00 for standard cans will amaze you by their simplicity. Capacity 50,000 cans in ten hours, only one rotating 
shaft and no rotating cans. 


Our Standard Machines have a daily capacity of close to 80,000 cans in ten hours, and for making the new Lock and Lap. Seam 
Sanitary Can are the only ones in existence that have been demonstrated by actual operation. Ask the largest manufacturer of 
Sanitary Cans about the FIFTEEN Body Machines and TWENTY Slitters of our make they operate. 


OUR PATENTS COVER THE ART COMPLETELY. 


See us at the convention or write. We will gladly go into any can making proposition and SHOW YOU. 


UTICA INDUSTRIAL 
ROME. N. Y. 
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.(canners’ Machinery and Supplies... 


A Description of the Machinery which will be Exhibited. 
Supplies which Canners use. The Exhibitors 


and the Portraits of the Supplymen 


and their representatives. 


THE CONTINENTAL CAN CO. 


The Continental Can Company will be well represented 
at the Louisville meeting. Mr. Thos. G. Cranwell, president 
of the Company, will be on hand, and Mr. Chas. A. Suydam, 
who is the Chicago representative of the firm, will be there 
to meet his many friends. 

We understand they will have a very fine booth, and be 


THOMAS G. CRANWELL. 


prepared to give their many friends a warm welcome. They 
make the can with the big “C” in the bottom, and this “C” 
is explained to mean, or rather stand for, “Cleanliness and 
Confidence,’ and we might add, constant good service. They 
have factories in Chicago, Syracuse and Baltimore. If you 
are in the can market, look them up, examine the can they 
have to offer, and we believe you will be favorably impressed. 


CHARLES A. SUYDAM. 


They will be found at Booth No. 19, and as the question of 
better coatéd cans is up, consult them and they will be glad 
to supply you with what you want. 


THE EXHIBIT OF THE AYARS MACHINE CoO. 


One of the best exhibits at all Convention is that of 
the Ayars Machine Company, of Salem, N. J., not only in 
point of size and number of machines shown, but for the 
machines themselves. The Ayars Continuous Capper keeps 
a crowd about it. It has been improved and perfected to a 
degree that will interest anyone with capping troubles, and 
Mr. Maurice Ayars, head of the firm and inventor of this 
machine, as also of many other machines extensively used 
in the canning industry, will be glad to show all its points 
and explain anything desired. The exhibit at Louisville will 
afford a good opportunity to all who may be considering the 
purchase of an up-to-date capping machine, to see the ma- 


MAURICE B. AYARS. 


chine in actual operation, and satisfy themselves of the work 
it does. : 

The Ballard Pea Filler is another machine that attracts 
attention whenever exhibited, and as this will doubtless be 
seen in Machinery Hall, we cannot do better than to tell 
you to look over the machine, and see how well it can do 
your work. The King Tomato Filler is so well known that 
it seems superfluous to say that it will be on exhibition as a 
leading tomato filler. There is possibly no more extensively 
used machine in the canning industry than the King Tomato 
Filler, and that they have met and are meeting with great 
success stands to reason. But there is another chance here 
for advice—don’t put off the order too long, or you may 
find you cannot be supplied. 

The exhibit of the Ayars Machine Company will doubt- 
less be next to the largest in point of numbers and interest- 
ing machines in the hall, and while no one can miss it, any- 
one who does miss it will regret doing so. It will be found 
in sections Nos. 5 to 11. 


AN OPPORTUNITY TO BUY GOOD SECOND-HAND 
MACHINERY. 


A Convention, or at least a Machinery Exhibit, would 
hardly be complete without the presence of Mr. Cottingham, 
and he is a popular figure at these gatherings. He is always 
in a position to take care of any wants in the canners’ line, 
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L. J RISSER, 
Western Packers Canned Goods Association. National C be fi = 


FRED. W. KEISKER, 
President, Louisville Commercial 
Club. 


FRIEND F. WILEY, | J. L. FLANNERY, 
Western Packers Canned Goods Association National C. G. and D, F. Association. 
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and is ready and willing to assist a packer towards the solu- 
tion of any difficulties. He represents a full line of canning 
house machinery and supplies, and the fact that he sells 


H. COTTINGHAM. 


packers in every section of the country is conclusive evidence 
that he can make you offerings of advantage. He is listed 
in the Directory of Exhibits at space No. 160, and it is more 
than likely you will meet many of your friends there when 
you visit it. 

The Queen Anne Corn Cooker Filler he exhibits makes 
more friends every year. ‘This year he is offering a very 
attractive list of second-hand machinery, overhauled and in 
perfect condition, with which his guarantee goes. There may 
be just the piece you are looking for among them. A par- 
tial list is given in his advertisement on page 25 of this 
issue, and we advise you to look over it carefully and then 
see him. 


WHEELING CAN COMPANY. 


The reputation this Company has made for its cans is 
a notable one. Numerous testimonials bear witness to the 


O. J. JOHNSON. 


fine quality of the cans, not in special groups, or as if by 
chance, but through an entire packing season, winning noth- 
ing but praise from their users. 

Mr. Oliver Johnson, who was formerly in charge of the 
Union Can Company before that Company was taken over 
by the American Can Company, is manager of this Company 
and will be found at the Convention, where he will gladly 


show you that you can purchase your supply of cans to good 
advantage and be satisfied in your mind that you will not 
then be troubled with the can question. 

If you have not placed your order with them, you will 
do well to call and have a talk at their booth Nos. 35 and 36. 
Mr. Wells will likely be on hand to welcome his many friends, 
and we anticipate their booth will be one of the novel fea- 
tures Of the exhibition. 


MEAT AND VEGETABLE CUTTERS. 


The John E. Smith Sons Co. are specialists in vegetable 
and meat-cutting machinery, making special machines for 
cutting kraut in the Mecklenburg style, using the whole cab- 
bage, core and all. They claim this makes a sweeter and 
much preferred article; and, by the way, they offer to supply 
all who inquire with a copy of this famous formula for pack- 
ing sauer kraut. 

Mincemeat and soup packers are likewise interested in 
this line, and should write for particulars of these labor- 
saving machines, and at the same time possibly learn some- 
thing that may lead to the production of a better article, at 
a saving of cost in production. 


SPECIAL FILLERS. 


Mr. Henry R. Stickney, of Portland, Me., will doubtless 
be found at the Convention in the ranks of the Sprague Can- 
ning Machinery Co., doing his share in taking care of the or- 
ders. Mr. Stickney is an inventor of considerable prominence, 
being the father of the Corn Cookers, Mixers and Fillers 
bearing his name, also of various other machines. He repre- 
sents the Sprague Company in New England; and on his 
own account does considerable business in Condensed Milk 


H. R. STICKNEY. 


Fillers and special filling machines for articles that are not 
handled by regular fillers. In this his position is unique, 
and those canners who are looking for a filling machine for 
baked beans, sauces, etc., should consult him, as they will 
find he has just what they want. 


FROM A PAIR OF CAN TONGS TO AN AUTOMOBILE. 


As supply men to the canning industry the Sinclair- 
Scott Company stands out prominently, the various machines 
they handle being well known to the industry. ‘Their line 
of pea packing machinery is of interest and value to this 
line of packers, and anyone interested will do well to see it 
and get particulars. . 

Another machine they offer is a pulp finishing machine 
worth investigating. 

This line will be shown in the machinery exhibit at the 
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GEO. W. COBB 
Sanitary Can Co. 


LANSING B. WARNER 
Canners Exchange Simpson & Doeller Co. 


H. M. KRONAU 


NATIONAL ASSOCIATION 


| 
|| 


INVITES | | 


To share in all the benefits it secures; 
To help advance the interests of your business ; 

To protect yourself against imposition ; 
To help enforce respect for the industry; | 
To secure what you cannot as an individual; \ 
To do your share, as others are doing, | 
| To place the business on a commercial basis | 
| To be proud of; second to none in the country. & 
To show your progressiveness 
By Becoming . 
A MEMBER THIS YEAR. 


It is your duty, and you will save $1. by signing 
| the blank when you register. 
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Convention, the space occupied by them being No. 93, and 
it will interest any packer to give some attention to this dis- 


play. 


W. H. RIFE. 


Mr. Rife, who is always popular, will be on hand at this 
Convention to give any information desired, and when it is 
remembered that this firm furnishes all kinds of machinery 
supplies, it can be easily seen that they will be of assistance. 
Therefore, look up your wants before leaving home, and they 
will then be better able to advise you and fill your orders. 

We are not informed as to whether they will exhibit 
“The Maryland” automobile made by them, but if you have 
a tendency that way, ask them and they will cheerfully fur- 
nish all particulars—and maybe some trial spins. 


A CORN CUTTER AND RE-CUTTER. 


The firm of Morral Bros. has many -pieces of machinery 
which will be found of interest and value to canned goods 
packers and especially to corn packers, as among other ma- 
chines they will have on exhibition at space Nos. 182, 183, 
202, 203, 220 will be the Morral Green Corn Cutter. This 
machine is growing in favor every year. The packers who 
are using it testify to its many advantages, and it will there- 
fore behoove any man in the market for such a machine to 
see the Morral Bros. and have the merits of their machine 
explained. 


W. W. MORRAL. 


While this is their drawing card, they have other ma- 
chines of equal value to the canner, for only recently they 
assured us they would shortly have a complete automatic 
line of canning machinery, and packers may therefore look 
for surprises in this exhibit, 


They are the makers of a power Wiping Machine that 
is in use generally, and which has had the endorsement of 


S. E. MORRAL. 


many years’ use. Their Labeling Machine will also be found 
a well-working, valuable machine. See this line, or write for 
their catalogue. 


THE KNAPP LABELING MACHINES AND BOXERS. 


These machines will be on exhibition at Louisville, and 
the packer who is at present contending with the problem 
of hand labeling his goods cannot do better than visit this 
exhibit and see for himself what immense strides have been 
made in this line for his benefit. 

The labeling machine, as it is today, is at least as far 
advanced along the lines of rapid and perfect work as any 
single device in the canning house. It is no longer in the 
experimental stage, as it has passed through that and is now 
recognized by progressive packers as a necessary part of the 
complete factory. 


F. H. KNAPP: 


‘These are Mr. Knapp’s own inventions and he has gradu- 
ally but persistently worked out all the little defects inci- 
dental to all new mechanical devices, and today presents a 
machine which he claims does perfect work and gives per- 
fect satisfaction. 

If you are burdened with labeling troubles, or are con- 
sidering a change from the old style, go to him and he will 
relieve you. Besides they are certain to have something very 
interesting to show you in the labeling proposition. Their 
exhibit is Nos, 31 and 32. 
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TO THE CANNING TRADE: | 
The Continental Can Company e 


will continue to serve its large 
and growing list of customers 
during 1909 with the same fidelity 
as in the past and solicits the 


continuance of their very valued aa 


patronage. 


Yours very truly, 


CONTINENTAL GAN CO, 
THOMAS 6. CRANWELL, 
President, 
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Invitation 


Association, the Canning Machinery 

and Supplies Association, and the 
Canned Goods and Dried Fruit Brokers’ As- 
sociation, with his Honor, the Mayor of Louis- 
ville, the Louisville Commercial Club and the 
citizens generally of that community join in 
extending to you a most cordial invitation to 
attend the meetings of the National Canners’ 
Association and Allied Industries to be held in 
Louisville, February 1-6, 1909, and to join in 
the deliberations and participate in the festiv- 
ities connected therewith. To the members 
of the National Wholesale Grocers’ Associa- 
tion, the courtesies of the Convention are 
especially extended on Tuesday afternoon, 
February 2. They are also invited to partici- 
pate in the social functions of the week. 


T HE officers of the National Canners’ 


Programme. 


MONDAY, FEBRUARY ist. 


Acquaintences Renewed: AT ALL HOTELS. 


NOTICE. 

All sessions of the National Canners’ Association will be held in the 
hall of the Armory. 

The machinery exhibit will also be in the same building, and the 
machines will be in operation during business hours of each day in the 
convention week, except at the times the National Canners’ Association is 
in-session. The hall will also be open Wednesday, Thursday and Friday 
evenings from eight to ten o’clock, when the machinery will be in motion. 

TUESDAY, FEBRUARY 2d. 
MORNING SESSION—10.00 A. M. 
Joint Meetings of All Associations. 
FREDERICK W. K#ISKER, Pres’t. Louisville Commercial Club, Presiding. 
ADDRESS OF WELCOME. 
HON. JAMES P. GRINSTEAD, 
RESPONSE, HENRY BURDEN, 2nd. 
Cazenovia, New York. 
ADDRESSES OF PRESIDENTS. 
CHARLES S. CRARY, 
President National Canners’ Association. 
EDWARD M. LANG, Jr., 
President Machinery and Supply Association, 
WALTER A. FROST, 
President Canned Goods and Dried Fruit Brokers’ Association. 


REPORT OF NATIONAL SECRETARY AND TREASURER. 


Mayor of Louisville. 


Announcement of Convention and Special Committees. 
AFTERNOON SESSION—2.00 P. M. 
ADDRESS—“‘Better Standard of Tin Plate.’’ 

L. A. SEARS, The Sears & Nichols Co., Chillicothe, Ohio. 
Greetings to Our Guests, The Wholesale Grocers. 

RESPONSE, WILLIAM JUDSON, 

President National Wholesale Grocers’ Association. 


(THE TRADE has word under date of January 21, from Mr. Judson, 
saying he will not be able to attend.) 
AFTERNOON SESSION—4 P. M. 


Preliminary meeting of the National Canned Goods and Dried Fruit 
Brokers’ Association, Headquarters Room, Armory Hall. 


WEDNESDAY, FEBRUARY 34. 
MORNING SESSION—10.00 A. M, 


Official Cony 


National Canners’; Western Packers’ Canned Goods; Canniy 


Louisville, Ky., Fe 
ALL MEETINGS AND] 


ADDRESS—‘‘Pure Food Advertising,”’ 


ADDRESSES—‘'Practical Canning,”’ 


Ist—Tomatoes, 
R. L. POLK, J. T. Polk Co., Greenwood, Ind, 


GERALD PRICE, Chicagy, 


2nd—Corn. 
WALTER DAVIS, Portland Packing Co., Portland Me, 


3rd—Peas. 
FRANK T. STARE, Waukesha ea Co , Waukesha, Wis, 
AFTERNOON SESSION—2.00 P. M. 
ADDRESS ....... . HON. FRANK HITCHCOCK, 
Reports of all Convention and Special Committees, except Committee 
on Nominations and Location of Convention. 
ADDRESS .. ee ..DR. HARVEY W. WILEY, 
Board of Food Inspection, 
Washington, D. C. 
EVENING SESSION.—Open. 


THURSDAY, FEBRUARY 4th. 
MORNING SESSION—I0 A. M. 


ADDRESS—“The Division of Profits.’’ 
RUFUS M. GIBBS, Gibbs Preserving Co., Baltimore, Md. 
HON. AUGUSTUS E. WILLSON 
Governor of Kentucky. 

Executive session National Canners’ Association, 

Report of Committee on Nomination nel Officers. 

Election of Officers. 

Report of Committee on Location of Convention. 

BROKERS’ HEADQUARTERS ROOM, ARMORY HALL. 
Annual Meeting Canned Goods and Dried Fruit Brokers’ Association. 
Report of Committees. 

Election of Officers, etc. 
AFTERNOON SESSION—2 P. M. 
Annual Meeting of the Western Canned Goods Association. 
J. L. RISSER, Pres.  F. F. WILEY, Skc’y. 
FRIDAY, FEBRUARY 5th. 
EVENING SESSION. 
Annual Meeting of the Machinery and Supplies Association. 
E. M. LANG, Ja., PRES. T. STAFF, Skc’y. 


ENTER TAINMENTS. 


TUESDAY EVENING, FEBRUARY 2nd. 
Entertainment by Louisville Local Committee. 
THEATRE PARTY. 
THURSDAY EVE I G, FEBRUARY 4th. 


Members of the Convention and their ladies will be the guests of The 
American Can Company this evening. 

The attraction will be Miss Lillian Russell in the comedy-drama 
“Wildfire,’’ a most interesting and highly entertaining play. It is well 
chosen for a Kentucky City, Louisville, the story of the play being that of 
a race-horse owner and the scenes and characters are typical of the race 
track. You are guaranteed a good laugh and a pleasant evening. The 
play will be at McCauley’s Theatre. 


General Information. 


This is the second Convention of the National Canners Association 
and the Allied Industries, and indications point to a great increase in 
attendance over the successful meeting held in Cincinnati last year. 

This is the first time that it has been possible to hold the different ses- 
sions and the machinery exhibit under the same roof. The immense 
Armory building in Louisville gives exceptional facilities for the splendid 
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tion Program 
ry and Supplies, National C. G. & D. F. Brokers’ Associations 
y Ist to 6th, 1909 

TS UNDER ONE ROOF 


0 display of the magnificent line of machinery, which will far surpass any- 
thing of former years. 
All offices will be in the Armory and visitors are urged to proceed to 
the registration offices immediately upon their arrival. 
There will be no Convention headquarters hotel. 
The Armory can be easily reached from any of the hotels in Louisville; 
&.8F it is conveniently located and all car lines run close by. 


Badges. 

It will be necessary for each person in attendance to have an official 
badge. This can be obtained at the Executive Office in the Armory upon 
the payment of the fee fixed by the Executive Committee. No one will be 
tM admitted without a badge. 

Members of the National Canners Association will be furnished with 
’, & badges free of charge upon registration at the offices of the Association. 
The ladies of the Convention will be the guests of the National Canners’ 
Association, and they will be furnished badges free of charge. 

Badges admit to all sessions, to Machinery Hall, entertainments, 
amusements, etc. 


Designation. 
Members of National Canners Association—White Ribbon. 

Members of Machinery and Supplies Association—Red Ribbon. 

Members of National Canned Goods and Dried Fruit Brokers Associa- 
tion—London Smoke Ribbon. 

Guests—Dark Blue Ribbon. 

Convention Members—Yellow Ribbon. 

Assistant Secretaries—Dark Green Ribbon. 


To the Ladies. 


A special invitation is extended to the ladies to attend this Convention, 
and unusual efforts will be made to look after their comfort and pleasure, 
both by the citizens of Louisville and the Allied Industries. 


Hotels. 


The city of Louisville contains plenty of hotels, and there will be 
ample accommodations for every person attending the Convention. 

The Louisville Coommercial Club, our host, guarantees that there will 
be no advance in hotel rates, and every visitor will be courteously enter- 
tained at any of the different hostelries he may care to stop. 

The Seelbach, 4th and Walnut streets, is the best hotel in the city, but 
we understand is full, Next in order are the following: The Galt House, 
Ist and Main streets, European, $2.00 per day up. The Old Inn, 6th end 
Main streets, European, $2.00 up. The Louisville, 6th and Main streets, 
American, $3.00 per day up. The Victoria, roth and Broadway, $2.00 up. 
Willard, Center and Jefferson, $2.00 up. Fourth Avenue, 225 4th Avenue, 
up. 


Transportation. 


The different railroad Associations, with but one exception, have 
alopted one and a half fares for the round trip, which, in many cases 
> & means one and a half cents per mile each way, a saving of one-fourth over 
last year. This exceptionally low rate ought to be an additional encour- 
1 agement for everyone to come. 
It will not be necessary to have identification cards which were 
f #) required last year. When you buy your ticket for Louisville, get the infor- 
» BH mation respecting its sale from the local office where the purchase is made. 
Tickets are on sale in practically every city in the United States and 
Canada, 
Consult the map and see where your train comes in, 
Union Depot, 7th and River streets, (No. 1) Big Four Route; South- 
ern Railway, Illinois Central, B. & O. R.R., C. & O. Railway, K. & I. 
Bridge & R. R. 
Union Station, 1oth and Broadway (No. 2), L. H. & St. L. Railway ; 
« & N. R. R.; Monon Route ; Pennsylvania Lines. 
Taxicab Gurvies, Depots to Hotels. Rates: For I or 2 persons, first 
half mile 30c.; each quarter mile, 1oc, For 3 or 4 passengers, first one- 
third mile 30¢,; each 1/6 mile roc, 


Exhibitors and Their Spaces. 


(Refer to the Blue-Print Page 41.) 


197-226. 

American Label Mfg. Co.................. 89-106. 
American Metal Cap Co................006 122-149. 

23-24 

172-175. 

Climax Machinery 82-113-120-151. 

Solder 164-165-166-167. 
160. 

Export & Domestic Can Co.............. 18, 

Crasselli Chemical] Co........... 49-50. 

Howland Metallic Cap Co................. 13. 

Hohman & Maurer Co............. 

138. 

Invincible Grain Cleaner Co............ 85-86-109-1 10-123-124. 
Incandescent Light & Stove Co........ 4. 

Livingetet Seed 

Max Ams Machine Co................006 173-174. 

34. 

Watlowal CO... 56. 

81-114. 

Ryder & Som, S. 141. 

Rogers 52. 

22. 

Shearman Mercantile Co.................. 104-129-142. 

Sprague Canning Machinery Co.....155 to 158; 189 to 196; 227 to 230; 67 to 78 
Simpson & Doeller 61-62. 

Stecher Litho. 25. 

United States Printing Co................. 94-95-100-I0I-1 33. 
United Co... 14. 

United States Gas Machine Co......... 16. 

Woodruff & Son, S. 

I. 

Sunlight Double Glass Sash Co......... 15. 
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THE POWER HOIST THAT IS ALWAYS READY. 


Mrs. C. S. Harris, who has always represented her com- 
pany at these machinery exhibits, will be found at Louisville 
in section No. 147 with a miniature pattern of her famous 
power Hoist. Mrs. Harris enjoys the highest esteem of every- 
body connected with this industry, and her ability as a busi- 
ness manager is recognized generally. 


MRS. C. S. HARRIS. 


The Harris Hoist has been found a valuable assistant 
wherever installed, for it may be put to so many uses about 
a factory to lift and carry heavy loads, that it is always found 
the right thing in the right place. 

__ The- visitor should not fail to see this machine. for it 
will be found it can reduce the work of any factory, simpli- 


fying the carrying proposition, serving for process kettles as 
well as for conveying to warehouse, to the platforms or to 
the second story, being always at the instant command of 
the one operator. 


THE E. M. LANG COMPANY. 


The widest and best known, and for this reason if for 
no other, the most popular solder on the market is that made 
by the E. M. Lang Company, of Portland, Me., and known 
as “Neverslip.” Since this solder was brought out a few 
years ago, it has steadily grown in favor with the canners, 
who are beginning to realize that every cent lost through 
cap leaks and other such troubles, often due to the poor 
solder, is not only the penny lost, but a disgruntled customer, 
kicks, reclamations, trouble. And what’s the use of making 
trouble when you can have it all sunshine if you go about 
it rightly? Mr. Lang calls his factory the sunshine factory, 
for Maine is so far East they prise the sun up there every 
morning, to distribute its cheerfulness over all. And if Never- 
slip Solder means (and to look at Lang with his happy smile 
no one can doubt it) the elimination of your solder troubles, 
why prolong the agony? See him while at the Convention 
at his booth in section No. 60, or elsewhere (and it will 
be mostly elsewhere, for he is President of the Machinery 
and Supplies Association) or see his representative. Samples, 
prices, etc., are awaiting you. 


THE STEWARD SANITARY CAN SYSTEM. 


L. & J. A. Steward have met with much success in their 
Sanitary Can System, and there is probably no more inter- 
esting machine shown at the Machinery Exhibit than the 
device they use for putting the tops on cans. After the can 
has been filled—and it may be filled with fruit as large as 
the diameter of the can, as the cans are made without a top— 
it is passed to this machine which holds the can steady, and 


AMERICAN LABEL MFG. CO. 


BALTIMORE, MD. 


MAKE A SPECIALTY OF 


LABELS AND WRAPPERS 
FOR CANNED GOODS 


CONSULT US BEFORE PLACING YOUR ORDERS 
BRANCH OFFICES 


5 Wabash Avenue, CHICAGO, ILL. 
105 Hudson St., NEW YORK CITY 
70 Long Wharf, BOSTON, MASS. 


238 N. Fourth St., PHILADELPHIA, PA. 
314 Stimson Bldg., LOS ANGELES, CAL. 
1217 W. Ninth St., KANSAS CITY, MO. 


BOOTHS 89 AND 106 


LOUISVILLE, KY. 
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the top is virtually spun on without spilling or slopping the 
contents. To packers who have never seen this operation, 
and for that matter to those who have seen it, it will prove 
most interesting. By all means visit this exhibit at space 
No. 83. The Messrs. Steward will be found most pleasant 
and agreeable and ever ready to show you the full line of 
their Sanitary Can Making System. 


THE S. HOWES COMPANY. 


This firm usually have an interesting exhibit and particu- 
larly so to the pea and the bean packer. They will have 
their line of machinery on exhibition, and it is more than 
likely that they will be able to help you solve your problem 
in greater economy and increased production of an improved 
quality. This is what their machines are built for, and while 
you are at the Convention you should not miss seeing them. 
Study over the question of your pack this past year and see 
if there is not some way of reducing the cost by means of 
reliable machinery, so that when you get to the Convention 
you will be able to figure it out with the help of these par- 
ties. They will be found willing and agreeable to furnish 
any information in their power, and their line of machinery 
will be found interesting. 


THE AMERICAN CAN COMPANY CANS. 


The American Can Company, originated through the 
combination of the leading and best can making companies 
of that time, with the purpose of not only reducing the cost 
of manufacture through the concentration of its energies in 
plants particularly adapted to their purposes, but of also 
bringing the packers’ can end of the business into a more 
staple, even business. Previous to this formation prices of 
cans ran the whole gamut of prices, varying with the changes 
of the seasons. We see this purpose in their first advertise- 
ments—‘Steady prices for cans mean steady prices for canned 
goods”—and they lived up to this motto for years in spite 
of all conditions. “But they succeeded in bringing about the 
change, and it was no small service to the industry. 

Now they have a splendidly equipped plant, located so as 
to be able to care for the business of all canners without 
delay, and with a can that meets approval always. 

Mr. W. H. Phelps, General Sales Agent of the country, 
will be on hand at Louisville, ably assisted by Mr. W. G. 
Dougherty, of the Atlantic Division; Mr. E. H. Temple, of 
the Coast, and a score of representatives, including M. T. 
Grant, C. W. Cook, H. W. Krebs, E. H. Brooks, Frank 
Achille, and many more, all held high in the esteem of the 
industry. 


J. B. RICE SEED COMPANY—THE SEEDSMEN. 


This firm undoubtedly supplies more seed peas than any 
firm in the country, and they have long been favorably known 
to the industry. So that it is not to introduce them, for that 
would be superfluous, that we mention them here, but, to 
remind you that others may get ahead of you on orders, and 
that you therefore better not delay. Mr. W. C. Langbridge 
will be on hand at Louisville to welcome you and take care 
of your wants. And Mr. Rice himself, we hope to have the 
pleasure of seeing there; and there will be a corps of repre- 
sentatives ready and willing to serve you. 


THE LEONARD SEED COMPANY. 


If you have not placed your order for seed, we would 
advise you to get busy, or you may be too late. Remember 
the seed supply gotten last season was a short one, and or- 
ders cannot be supplied twice from the same seed. The 
above firm will be in their booth, Nos. 58 and 59, and ready 
to talk business and to give you any information you desire. 


Dependable Boxes for Canners. 


One of the oldest box manufacturing concerns catering to 
the canners in the East is that of H. D. Dreyer & Co., of Balti- 
more. The fact that this house is now more than thirty years 
old, has grown steadily from the usual small and unknown 
manufacturer to it’s present size and popularity is proof in itself 
that their goods are the kind the packers like to have; the 
satisfactory article. They have made a specialty of packing 
boxes for canners, and with the experience acquired they are 
enabled to give the canner the sort of box he orders and wants 
without unnecessary explanation, and thus avoiding embarras- 
ing mistakes when the packer is in the middle of his work. It 
would be a good idea to write them before placing your order 
for boxes or shooks and get their prices, etc.; they will be glad 
to look after your wants. 


THE DEAD OF THE YEAR 1908. 


Isaac L. Whitely, senior member of the firm of I. L. Whitely & 
Son, Cambridge City, Ind.; 78 years, died November 7. 

Francis L. Dunbar, of the firm of Geo. L. Dunbar’s Sons, died 
January 3!st at the age of 62. 

E. T. Virgin, of Boston, Mass., died June 1st, age 55 years. Mr. 
Virgin was a member of M. L. Hall & Co., and president Boston 
Wholesale Grocers Association. 

P. B. Hoyt, age 36, died December 12th, Sec’y-Treas. the W. M. 
Hoyt Co., Chicago, wholesale grocers. 

J. M. McNeice, at the age of 37, died October 30th. Member 
J. M. McNeice & Co., New York City, brokers. 

At Mattituck, Long Island, N. Y., February 1st, Mr. William H. 
Hudson, age 75. Head of the firm of Hudson & Co., of that place. 

Mr. W. G. Johnson, of the American Agriculturist, age 41 years, 
and well known to the canning industry. 

Fred. C. Jones, Broker of Peoria, Ill., died March 14th, age 47. 

Andrew Weber, Seattle, Wash., died November 18th. Member 
of the brokerage firm of that name and place. 

L. McClanahan, Treasurer Farmers Canning Co., of Crothers- 
ville, Ind , died February 17th, age 6c. 

The veteran packer of Asparagus, Mr. William Bridge, of Locust 
Valley, Long Island, died February 2gth. 

T. M. Elphinstone, the popular salesman of the Sinclair-Scott- 
Co., of Baltimore, died suddenly in hotel of Syracuse, N. Y., 
December icth. 

M. R. H. Levin, of Philadelphia, at the age of 61 years, died at 
a small town in New Jersey. Longa member of the firm of S. H. 
Levins Sons, Philadelphia. 

U. H. Dudley, at Brooklyn, N. Y., March 21st, age 81 years 
Closely connected with the New York canned goods trade. 

Ira M. Needles, of the Hamburg (Iowa) Canning Co., at Ham- 
burg May 4th, at the age of 54 


E. H. Williams, February 25th, at Indianapolis, Ind., age 69. 
At one time president of the Western Packers Association. 

O. C. Calkins, of the Burnham & Morrill Co., died in New York, 
City April rth. More than 25 years with the company. 

President New York Dried Fruit Association, Jacob Weisel 
age 57. Died April 3; was a member of U. H. Dudley & Co. 

Max Ams, President of the well-known Max Ams Machine Co., 
died at Mount Vernon, N. Y., September 5th, at the age of 64, = 

Arthur Schmidt, of Newton & Schmidt, canners of Fuller, Colo., 
died September 14th, age 21 years. 

Meyer L. Stern, of the brokerage firm of Treichlinger & Stern, 
St. Louis, Mo., died June 16th at Baltimore. 

R. A. Cannon, Bridgevile, Del., at the age of 65, died Septem- 
ber 20th. Mr. Cannon was well known to the eastern canners. 

Donald R. Lord at Seattle, Wash., March 20th, Interested in 
salmon canneries and a designer of same. Age 70. 

William B. Leeds, a power in the tin plate business as a member 
of the American Tin Plate Co., died in France June 23rd. 

R. D. Hume, who was thought to have been lost on a salmon 
schooner, but escaped in his launch, died shortly after at Wedder- 
burn, Oreg., November 25th. 

James B. Hurley, died last February had a long careerin the 
canned goods husiness. Was a broker at the time of his death. 

Geo. Burnham, Jr.,, Portland, Me., of Burnham & Morrill Co 
died January 1, 1909, age 78. 

Mrs. John T. Staff, wife of the well-known Secretary of the 
Canning Machinery and Supplies Association, died January 5, 1909, 
at her home, in Terre Haute, Ind. 
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MAP OF LOUISVILLE’S BUSINESS DISTRICT. 
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Key to numbers that may interest the canners, and which may assist you before you reach the City and afterwards, also. 

1, Union Depot (Seventh St.) 2, Union Station (10th Street.) 5, The Galt Honse; 7, The Old Inn; 8, The Louisville Hotel; 
12, Louisville and Eastern Station; 25, The Armory, Machinery Hall; 3/ The SeelbachHotel; 35, Fifth Avenue Hotel; 36, Willard Hotel; 
37, Catholic Cathedral; 40, Post-Office; 48, Y. M. C. A.; 52, Victoria Hotel. 


WHEELING CANS AND 
SOLDER HEMMED CAPS 


If you are going to pack 
Hominy, Kraut, Beans 
or other Winter Goods, 
better let us send you a 
sample car of our ‘“‘Spec- 
ial’’ Strong Cans made 
from selected heavy Tin £ 
Plate. 


Our Solder Hemmed Caps, 
which we are now prepared 
to furnish with all cans are 
the best in the market. The 
Solder is in the right place 
and Plenty of it. 


Wheeling Can Company, a 


OLIVER J. JOHNSON, Presiaent. Wheeling, W. Va. 


WILLIAM DUGDALE, Sales Agent for Indiana and Kentucky, 301 Majestic Building, Indianapolis, Ind. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE, 


a 
< 
rat, 
oe 


44 THE TRADE. 


SLAYSMAN & COMPANY. 


The can-making machinery line which this house puts 
out is well known throughout the country, and doing easily 
its share of the work. Mr. Slaysman does not usually ex- 
hibit at these Conventions, but he keeps his line in front of 


ALEX SLAYSMAN. 


the users of such machinery, and to the wise a hint is suffi- 
cient. If you are in the market for presses, floaters, side- 
seamers, or other machinery of this kind, drop Slaysman & 
Co. a postal and they will be glad to quote you on anything 
you need. 


EUREKA AND STANDARD SOLDERING FLUXES. 


The reputation for Eureka Soldering Flux which the 
Grasselli Chemical Company has made is one of the remark- 
able things in connection with the canned goods business; 
not because the Flux has not merited its present good stand- 
ing and extensive use, but from the fact that an article of its 
nature could be so generally popular. 

As a proof of the value of Eureka Soldering Flux the 
Grasselli Chemicai Company report that the trade of each 


W. C. MILLS. 


year has increased over the preceding years, and that their 
customers are not only scattered all over the continent of 
North America, but are found in almost all sections of the 


civilized world. They report, that even Japan, with its hands 
full, finds time to buy and use Eureka Flux. 

Eureka Flux is supplied in various forms, liquid, crystals, 
powders, etc., in concentrated form, so that shipping distances 
are counteracted, and no matter where you reside you are 
still in their territory. 

If you have never tried this Flux, now is a good time 
to give it a trial, and as so many others have been converted 
to its use, we are warranted in saying that you will become 
one of the many users. 

Just before the Cincinnati Convention of last year the 
Grasselli Chemical Company bought out Standard Soldering 
Flux, so that both are now offered by the same company. 

Mr. Townsley, Jr., head of this department of the Gras- 
selli Chemical Company, will probably be at Louisville; Mr. 
Mills will certainly be found at their booth, Nos. 49 and 50, 
to welcome his many friends, as well as also Mr. C. L. Bran- 
don, who takes care of the Standard Flux end. 


LOCKWOOD—THE GAS MACHINE MAN. 


Mr. George E. Lockwood, whose portrait appears here- 
with, is numbered among the oldest supply men in the can- 
ning machinery line. Many of the present day canners will 
not recall the old Climax Capper when it was made by the 
Canners’ Supply Co., of Philadelphia, absorbed later by the 
Remington Machine Company, of Wilmington, which in turn 
yielded to the Sprague Canning Machinery Co.; but in those 
early days and before that, too, Mr. George Lockwood was 


GEORGE E. LOCKWOOD. 


supplying canners with their requirements in the factory line. 
Above all, however, he is known among gas machine men 
as the man pre-eminent; and that he now offers the latest 
pattern of the Springfield Gas Machine serves for those who 
know him as endorsement sufficient. 


E. J. LEWIS. 


Mr. E. J. Lewis will be found at the Machinery exhibit, 
and usually has something of interest to show the visitor. 

His pineapple machinery is gaining an enviable reputa- 
tion, and his sales.of them are more extensive every year. 
They are not only used in the United States, but in many 
foreign countries as well, and wherever used are reported 
as giving entire satisfaction. 

Another machine that is of more general use among 
canners is his string-bean cutter, which cuts the beans to 
the desired length and all of them uniformly. This has a 
great deal to do with the good appearance of the product, 
and it goes without saying is a great saving over hand work. 

Can-makers will also find that Mr. Lewis has something 
good in their line to offer, and that it will pay them to con- 
sult him about his machines. Attracting, as he does, the 
can-maker and the canner, Mr. Lewis’ exhibit draws the at- 
tention of the crowd, and this year will not be found an ex- 
ception to former ones. 
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CANS FOR 1909 


Whether you use extra coated or regular cans 
in your pack this year, we are prepared to take 
the best of care of all orders placed with us. 
We have installed new and improved machin. 
ery, have built and equipped new factories, and 
our previously unequalled facilities are now 
larger and more complete than ever before. 
Place your orders with us early. 


AMERICAN CAN COMPANY 


TWENTY-ONE FACTORIES MAKING GANS FOR GANNERS’ USE. 


New York Chicago Baltimore San Francisco Montreal 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE ZASTROW LINE. 


Among the best-known machinery in connection with the 
canning industry today are Zastrow’s Process Kettles, Hy- 
draulic Cranes and Pineapple Machinery. 

Mr. Zastrow claims for his kettles that there are more 


GEO. W. ZASTROW. 


of them in use in canning factories than all other makes com- 
bined. Certain it is these kettles are in great favor and give 
general satisfaction. 

Zastrow’s Hydraulic Crane is for use in connection with 
the process kettles to raise and lower the crates before and 
after cooking, or for any other lifting. 

The crane is built of iron and steel,,and put together in 
the strongest possible manner. This reduces the liability to 
get out of order to a minimum. It takes very little power 
to work it, and one man can manage the crane and the article 
hoisted at the same time. Many letters from some of the 
oldest and largest packers in the country -testify in the high- 
est terms of this machine, one party stating that the expense 
of operating it was practically nothing and that in eight years 


~ there was not a dollar spent on repairs. 


Mr. Zastrow also makes a full line of oyster canning ma- 
chinery—steam boxes, cars, trucks, etc., and he commands 
the trade of packers of oysters all over the South. 

One of the most interesting lines put out by Mr. Zas- 
trow is his pineapple machinery. His pineapple corers and 
slicers are well known. They will core any size and slice 
to any desired thickness. 


CANNERS’ COUNTING MACHINES. 


The W. N. Durant Company, of Milwaukee, Wis., have 
manufactured Counting Machines for over thirty years and 
their devices have stood the test of time in an admirable 
manner. The qualities which are emphasized in these ma- 


MODEL “‘B”’ 


chines are adaptability for the work intended, thorough me- 
chanical construction, durability, simplicity and absolute ac- 
curacy. 

Whenever a count of product or operation is of any 
intrinsic value these sleepless guardians will supply it and 
effect a saving out of all proportion to their cost. The 
ratchet counter of this make has long been used by can- 
ners and can manufacturers with perfect satisfaction and the 


company has now brought out a new line of full geared, 
positive acting machines. 

Among these is the Model B Star Wheel Counter de- 
signed particularly for canners’ use. It is made of steel parts 
throughout with a black enameled steel case. The figures 
are large prominent black characters on a white metal back- 
ground and can be easily read at a considerable distance or 
angle. The five point star wheel revolves as moved by pass- 
ing cans and registers one for each fifth of a revolution. 

The illustrated catalogue of this company gives illus- 
trations of all their counters and full detailed descriptions. 


STEVENSON & COMPANY. 


When you think of can-making machinery you are prac- 
tically compelled to think of Stevenson & Co., because of 
the many machines made by this firm now used all over 
the country making cans. Their presses can be found in 
most can factories; the Smith Body Cutter is doing more 
than its share of work, and the Automatic Tester is all any 
can maker could desire. 


W. H. H. STEVENSON. 


If you are considering making your own cans, or are in 
need of a piece of machinery, communicate with this firm, 
and you will be given the benefit of more years devoted to 
making can-making machinery than any other house in the 
country. 


UTICA INDUSTRIAL CO. 


The Utica Industrial Company, of Rome, N. Y., of which 
Mr. S. F. Sherman, of Utica, N. Y., is President, and Mr. 
C. W. Graham, of Rome, is Vice-President and General Mana- 
ger, has been persistently developing their line of Tin Can 
Machinery until, we are told, through Mr. Graham’s inven- 
tive ability and management the machinery now stands head 
and shoulders above any other for a like purpose. ‘Their 
perfected methods of manufacture, and systemization of their 
processes have enabled them to stay ahead of the game. 

Their Standard Machines are now capable of the highest 
attainable speed, reaching a daily output of close to 80,000 
cans in ten hours with the same labor as was formerly re- 
quired to produce half that number. Through quality and 
accuracy they gained their enviable reputation, and have 
always been in a class by themselves. 

Among their recent developments is the combined lock 
and lap seam for the sanitary can. This machine brings the 
manufacture of this can down on a par with the standard 
can. 
Their Body machine is equipped with Automatic Feed, 
special Notching device, edging and forming mechanism, and 
a special soldering machine. ‘These combined produce the 
round, sanitary can with a lock and lap seam in the same 
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simple and economical manner as the standard cans are made, 
and at practically the same speed. 

The company recently booked large orders for machinery 
and dies, and have an accumulation of business that will 
consume their product for months to come. 

They are establishing agencies in various parts of the 
country, having just completed arrangements in Baltimore 
with the Jones Machine Co., 211 N. Calvert street, to repre- 
sent them in the Southeastern district. 

Their line of machinery includes Slitters, Full Automatic 
Body Machines, Side Seam Soldering Machines, Headers, 
Crimpers, End Soldering Machines, Brushers or Solder Sav- 
ers, Testers, Presses, Dies, Double Seamers, Flangers, Com- 
pound Applying Machines, in fact any machine used in any 
kind of a can factory can be purchased of them. They also 
furnish Pulleys, Hangers, Shafting, Clutches, Blowers, and 
all kinds of supplies used by can makers. 

They have the knowledge requisite to do things, and 
are doing them. Your correspondence and inquiries will re- 
ceive courteous and prompt attention, and your orders will 
be carefully and conscientiously looked after. 


THE MITCHELL PINEAPPLE GRATER. 


Pineapples have always been one of the most profitable 
packs in the line of canned goods; so much so that firms 
located inland have the green pines shipped into them and 
there can them. Such firms may be in the market for can- 
ning machinery of this line, and if so we advise them to 


JNO. R. MITCHELL. 


communicate with the John R. Mitchell Co., Baltimore. This 
firm also makes a number of well known can-making ma- 
chines, their Gang Slitting Machine being used generally 
throughout the country. They likewise make presses, dies, 
rollers, crimpers and testers for can makers’ purposes, and 


if you are in the market for any such machinery you will 


find it to your advantage to communicate with them. 


GOOD BROKERS IN A BIG FIELD. 


Harford county has been famous as a canning section 
since canning has been big enough to be famous, and al- 
though some other sections have left it behind in the style 
of factories doing the work, there are lines of goods that 
are only produced in Harford. While, as canners you are 
not interested in buying canned goods, there are wholesale 
grocers and others that are, and to these we could not give 
better advice than to communicate with Baker & Morgan, 
of Aberdeen, Md., when you want the real Harford county 
goods. This firm is among the oldest canned goods brokers 
in the country; but they are not only brokers, but they are 
also large canners of the famous Shoepeg corn and fancy 


Hariord county tomatoes. Because of their extensive con- 
nections, due to the many years they have served the indus- 
try, they may be able to dispose of your goods to better ad- 
vantage than you now enjoy, and we would suggest you com- 
municate with them. 


SAVE MONEY ON YOUR GAS BILLS. 


The C. M. Kemp Manufacturing Co. are setting forth a 
proposition in dollars and cents that must make you pause, 
when you know you have to spend good money for gasoline, 
gas or some other form of heating agency to run your cap- 
per, or your can-making machinery if you make cans. 

And they do not simply make claims; they back them 
up by doing what they say, and if you are doubtful they 
will install the machine and let you try it out to your satis- 
faction. They will have one of these machines on exhibition at 
Louisville, and we advise you to make it a point to visit 
their booth in space No. 12, get the particulars, and see the 
machine running; or write to the house in Baltimore and 
have them send you full particulars and prices. 


LABEL BY MACHINE. 


The largest exhibit ever made by the Burt Machine Com- 
pany will be at Louisville. It will comprise several types of 
labeling machines, some adjustable and others for one size 
can only, one of which will meet any canner’s requirements. 

One of the labelers will be equipped with an identifying 
device which prints on each can, under the label, the can- 
ner’s initials or any other mark desired, together with the 
date can was labeled. The Burt Identifyer furnishes an ex- 
cellent means for marking goods, and doing its work at the 
same time the can is labeled, ought to prove interesting. 


F. W. WILD. 


The Burt Lacquering Machine will doubtless receive con- 
siderable attention owing to the growing tendency for lac- 
quering all cans. With this machine the cost of protecting the 
cans from rust is so very small and the benefit derived so 
large, that all canners will find it decidedly worth while con- 
sidering the use of the Burt Lacquerer. 

The well known Burt Wrapping Machine will also be 
shown. This machine, the only one on the market, has been 
in use for years and proven one of the biggest labor-savers 
and most desirable acquisitions in scores of plants. 

There will very likely be one or two entirely new ma- 
chines in the Burt exhibit, which will render same all the 
more interesting. The Burt Machine Company are special- 
ists in machinery for handling cans after they have been 
sealed, and canners can depend on obtaining from this com- 
pany absolutely dependable machines, as its custom is to 
offer nothing that has not been thoroughly tried out. 
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THE CO. 


BALTIMORE, MD. 


MANUFACTURERS OF CANNING 


MACHINERY SUPPLIES 


Will Exhibit in Spaces 95, 102, 103 and 104 


AT THE COMING CONVENTION 


LOUISVILLE 


It will be to your interest to visit their display and inspect the 
machinery. Representatives of the Company will be on hand, 


and glad to show you about. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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THE BETHLEHEM POWER HOIST. 


One of the most handy things about a canning factory 
is such a power hoist and carrying machine as is made by 
the Bethlehem Foundry and Machine Co., because it is sim- 
ple in its operation but positive, and can be put to so many 
different uses. Used over a line of process kettles, it will 
lower the cages into the kettles, or take them out; will con- 
vey them from the end of the capping machine to the ket- 
tles, or take them from the kettles to the cooling tanks or 
platform, or will go further and carry them into the ware- 
house, whether it be on the ground floor or in the second 
story of the building. 


THE TENNESSEE CAN COMPANY. 


With the spread of the canning industry into the South- 
ern States, there came the necessity of a can supply near 
the base of operations, and to meet this demand the Tennes- 
see Can Company have equipped an up-to-date plant, and 
are ready to serve you with a well-made, modern can during 
the coming season. ‘This will prove a considerable boom to 
this section, insuring the packers there a supply that can 
be called upon at any moment, with no long hauls and the 
consequent danger of delays during the rush periods. But 
don’t put your orders off, on this account, until the last 
moment. See the can they are offering, be convinced that 
it is made on modern machinery and meets all the require- 
ments of such a package, and give them your order, so that 
you will not be kept waiting when the goods are coming 
into your factory. 


WHERE TO BUY OIL HEATING SYSTEMS. 


Many large, as well as small, canning establishments 
use the oil heating system for capping, tipping, etc., and those 
intenditig putting in such a line could not do better than 
communicate with the Clark Novelty Company, of Rochester, 


N. Y., for full information and prices.. They make a spe- 
cialty of this business, and specialties are the order of the 
day. You will be safe in turning your business over to 
them, and their many years of experience in the line is a 
guarantee that they can work out all difficulties, and give 
you a plant that will prove satisfactory. 


THE SOUTHERN CAN CO. 


The Southern Can Company, one of the largest of the 
Baltimore Independent Can Manufacturing concerns, has, 
throughout the past year, steadfastly increased its growth 
and hold on the extensive business which it has controlled 
since its inception. With unsurpassed shipping facilities, 
both by rail and water, together with an admirable location 
for experienced labor, enables this plant to operate the year 
round on a most economical basis. This concern’s growth 
has been conservative and, consequently, permanent, as is 
evidenced from the fact of their constantly increasing their 
different lines of cans. No handler of cans, who has ever 
dealt with the Southern Can Company. will dispute its claim 
for high quality and courteous treatment. We believe their 
line of cans is more diversified than any Independent Com- 
pany in the country, and all packers of canned goods within 
reach of Baltimore should, by all means, communicate with 
them before placing contracts for the coming season. 


AN OUTLET FOR YOUR SCRAP TIN. 


In the manufacture of cans and other tinware it is not 
possible to use every particle of the sheet tin plate, but there 
is no necessity to waste any of it, as Ammidon & Co., Bal- 
timore, make a business of buying this scrap tin and_ will 
pay you for it. This house makes a particular business of 
this, and will be glad to hear from you on any lots of scrap 
tin you have, provided it is such as they can use. Before 
allowing it to rust and go to waste, communicate with them 
and you may possibly find a market for it. 


& Co. 


Stevenson 


This cut illustrates our 
latest designed 


DOUBLE 


END 
CRIMPER 


EASILY ADJUSTED TO VARIOUS 
LENGTHS OF BODIES. STRONGLY 
BUILT OF THE BEST MATERIAL. 


Capacity Practically Unlimited. 


WRITE FOR PRICES. 


601-607 S. Caroline Street, 
BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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Machine 


— Universal 
Capper... 


Rotary Pea and Bean Filler. 
Capacity 100 cans per minute. 


Hayner 
Corn 
Silker 


Corn Cooker- Filler. 


SEND FOR FULL LINE 
OF CIRCULARS 


Ayars Machine Company, 
| BROWN, BOGGS CO., Lrp., Hamitton, OnT., Sole Agents for Canada. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


= 
9 
e 
Guaranteed to cap and tip satisfactorily 100 cans per minute. fae 


52 THE TRADE. 


American Label Mfg. Company. 


It is unnecessary to point out to canned goods packers the 
necessity of good labels, neat, fine-looking labels for their 
goods, because all must realize that the sale of the goods is 
greatly influenced by the label. But some thought is due the 
firm you place your orders with for can labels as to the quality 
of the work they turn out, their ability to supply you as wanted 
and not to disappoint. 

Visitors to the Louisville Convention will be well repaid if 
they go to the booth of the American Label Company, and see 
for themselves the style of work this house does. The Ameri- 
can Label Company have been in the canners’ label printing 
business for many years, Mr. Louis T. Weis being one of the 
old hands at the business. They take care of some of the largest 
canners in the country, and you will be safe in trusting them to 
take good care of your order. But some consideration should be 
paid the label printers generally, and chief among these is that 
sufficient time be given them to get out the work in good style 
and in time. So, get your orders in early; the Convention will 
afford you a good opportunity to do this, and Mr. Dorsey, who 
will be found at their booths—Nos. 89 and 106—will gladly 
show you a line of labels from which you will certainly be able 
to see the work they do is as fine as any one could desire. 


The Great ‘‘Sprague’’ Line. 


We once heard of a country store that had made a wide 
reputation by advertising that it would pay $10 to any one who 
would call for an article and not find it there, and the $10 was 
finally paid to a customer who called for ‘‘a nursing bottle for 
canary birds.’’ 

The Sprague Canning Machinery Company might make 
the same offer in their line without being caught, unless some 


such unheard of canner’s supply were named. This company 
handles everything used by the canner in his factory, and will 
take orders for the complete outfit, or for the smallest supply. 
A corn-canning plant could probably not be operated without 
some of their line, at least not in the modern, up-to-date style; 
and it is a fact that all their machinery is of excellent design 
and splendid workmanship. 

When our readers understand that they issue a catalogue 
of more than 300 pages to describe their line and the articles 
they handle, we will be excused from attempting the feat here; 
but we can promise all visitors to the Convention courteous 
treatment and careful attention to the smallest wish on the 
part of the large corps of representatives that will be found 
there. Mr. D. G. Trench, the head of the firm, will be there, as 
will Mr. Babcock and that host of men known to all canners, 


_ including M. J. Hawkins, H. R. Stickney, the New England 


representative, S. F. Sherman, the New York State man, Geo. 
E. Lockwood, who attends to the wants of the South and East, 
Mr. John C. McIntyre, John Baker and many others too numer- 
ous to mention. 


Max Ams Sanitary Machines. 


The Max Ams Machine Co., with its accustomed enter- 
prise, exhibits a number of new machines at the Canners Con- 
vention this year. 

In addition to the illustrations shown on another page of . 
this issue, several new types of DouBLE SEAMERS are intro- 
duced, and as DouBLE SEAMERS are their best known special- 
ties, an opportunity is afforded of seeing some really wonderful 
things in sheet metal working machinery, besides special 
machines for sanitary cans and packers’ cans. 

The business of the firm the past year necessitated the burn- 
ing of the midnight oil during several months of the busy sea- 


YOU CONDUCT YOUR 


BUSINESS FOR PROFIT? 


Not only can we make this heavy saving by 
furnishing a cheap gas, but can save you as 
much more by keeping your steels properly 
heated, ne matter how tast you run your cap- 
per. You will never stop to let steels heat, 
—will not burn the tin from the steels one 
quarter as often as you now do—steels will al- 
ways be clean. The 20th Century Gas 
Machine has enabled many Packers to 
increase their Capacity 20 per cent. to 
30 percent. The 20th Century is the 
best, therefore the cheapest. Only ma- 
chine using distillate successfully. Fur- 
nished on trial under 
guarantee to be satisfac- 
tory. Can be installed in 
your factory building 
without effecting insur- 
ance. Does not require 
an out building. If you 
want cheapest and most 
efficient service, 


Write for Pamphlet and 
Proposition. 


Then why not let us reduce your gas or gasoline bills 
to Less Than Half, and add so much to your profits? 


C. M. KEMP MFG. CO. 


BALTIMORE, MARYLAND. 
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son and the coming year promises to be fully as active, if not 
more so, judging from the volume of orders already booked. 

As soon as the weather will permit, the Ams Machine Com- 
pany are to erect two additional wings to their extensive plant, 
which the extraordinary growth of the business demands. 

From their European and South American branches comes 
a spontaneous response and the same business pulse of activity 
is felt in those fields, especially for the Ams Sanitary Can 
Machinery. 

With all these optimistic harbingers, the year of 1909 prom- 
ises to be a record-breaker. 

Mr. Charles M. Ams, Mr. Julius Benzinger and several 
assistants will represent the company, and they will be pleased 
to meet old friends and make new ones. 


“The United States Printing Company, 


whose product in artistic label work is well known and whose 
exhibits always elicit interest among the canners, will make a 
display as usual, and will be represented by Messrs. Jos. Crump, 
W. T. Leachman, Benj. F. Cake, T. E. Lester, Frank McGrail, 
Chas. S. Baker and others of the company’s sales staff. 


The Sanitary Can Company. 


With the air surcharged with pure-food talk and pure-food 
laws, there remains but an exhibit of pure food, and this the 
Sanitary Can Company promises to show you at their booths— 
Nos. 43 to 46—in Machinery Hall. The Messrs. Cobb are to 
be complimented on their inauguration of a display of canned 
goods put up in their Sanitary Cans, not as a sample of what 


can be done, but as a living evidence of what is done. They do 
not appeal to your credulity, but consider you as if from Mis- 
Souri and show you; and not only show you, but allow you to 
take and eat and be convinced that the Sanitary can is all the 
great success claimed for it. 

There is no longer room for a criticism of this style can, 
for there are hundreds of canners throughout the country put- 
ting up their entire line in Sanitary Cans and meeting with 
every possible success. There are factories in the country, and 
many of them, that do not use a pound of solder for capping or 
tipping, using the Sanitary altogether. This is the evidence 
that carries conviction even into the minds of the most skeptical. 
Any complaints that are made or heard of this can are not the 
fault of the can, but of the operators; and the same charge can 
be made against any style can—if it is not handled properly, 
it will not keep the goods. But when swells happen, or 
rejections come in the regular can, no one thinks of blaming it 
on the style package. And it is not the fault of the package, 
but of the work. 

If you visit Louisville during the Convention, take the 
opportunity to look into this question, and see for yourself just 
what is being done in this line. The Messrs. Cobb and their 
large corps of assistants will gladly explain anything you want 
to know. 


A Good Maryland Label House. 


Time did not permit the Simpson & Doeller Company 
to have an insert appearing in this issue; but, if you 
wish to see some of the really fine work this house turns 
out in the way of canners’ labels, call at their booths—Nos. 61 


JEROME B. RICE SEED COMPANY 


We can supply for present delivery at lowest prices, or will make growing contract prices for 1909 crop. 


Beans, 
Beets, 
Onions, 
Peas, 
Squash, 
Tomatoes, 
Sweet Corn, 
Cucumbers. 


Correspondence 
Invited 


~ 


Cambridge Valley Seed Gardens, 


CAMBRIDGE, N. Y. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


me 


THE TRADE. 55 


THE FRED. H. KNAPP COMPANY. 
LABELING AND BoxING MACHINES 


E have removed our plant to Westminster, Maryland, and have purchased the entire interest of the 
Atlantic Machine Works in the Hammond Labeler including patent and good will. 
We have just moved into our new modern building and are filling orders for our up-to-date labor 
saving Machinery 
We have been too busy to change our advertisements, but not too busy to look after the needs of 
our customers. 
Our Western sales office will remain in Chicago where we will take care of Western business. 
Our Main office is now at WESTMINTSTER, MD. 
We trust to meet you at the Convention at Louisville and will be pleased to have you call at 
our booths at spaces 31 and 32. 


THE FRED. H. KNAPP COMPANY, 


WESTERN SALES OFFICE 


324 WASHINGTON BOULEVARD, WESTMINSTER, MD. 


CHICAGO. 


SISO 


| 


THE LATEST 


AUTOMATIC SIDE SEAM LOCKING MACHINE 


WITH SOLDERING ATTACHMENT. 


The Machine shown above is our Latest Improved Lock Seam Body Forming Machine, with Side Seam Soldering Device. This 
Machine runs free of all jams or mashes, with a capacity of 50,000 perfected bodies a day. 


| Factory: 125-127 East Falls Avenue, ) BALTIMORE, 
Slaysman & Co., Office: 718 East Pratt Street, lami 
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and 62—and inspect the labels there shown. It has only been 
within the past few years that this house has exhibited at the 
Canners’ Conventions, but in that short time they have made 
many new friends, for the house is by no means a new one in 
the label field, having taken care of some of the best canners for 
years. 

The Messrs. Doeller are well known to the canners, and we 
doubt if there is any canner East of the Mississippi River who 
does not personally know Harry Kronan, who represents this 
company. 

They will all be there and glad to see you, but if you do 
not know these gentlemen, nor the quality of the product they 
offer the canners, stop at their booth and see them, and we 
promise you a cordial reception and a unique valuable souvenir 
that you will much appreciate. Don’t be afraid to ask for this; 
but be still less timid in asking them to show you some of their 
work and to quote prices. The probability is you will find both 
very interesting. 


The Stecher Lithographic Company. 


The insert of this company appearing in this issue sets 
forth their claim as leaders in the quality of canners’ labels sup- 
plied the industry, and the work on this sheet alone will be 
worth your attention. Better still, however, call at their booth 
and go over their immense line of splendidly executed works 
learn their prices and see for yourself that they are fully able cto 
take care of your wants in the label question. This house is 
regularly supplying some of the best labels in the country, and 
it goes without saying they can care for your wants, whether 
you demand a label in many colors, or of a simple design, but of 
neat execution. 

Their booth will be found at Space No. 25, and the repre- 
sentatives of the company will take pleasure in showing you 


policy. 


just what they can do, and will not consider it a trouble 
to do so. It is more than possible the early callers will 
obtain a new souvenir; but let them figure on your supply of 
labels, and if satisfied, do not withhold the order until it will 
have to be rushed through in break-neck speed in order to 
reach you in time for the season. Consider the label man, and 
he will consider you, and mutual satisfaction will be the 
result. 


Good Boxes And Where To Get Them. 


The box question. is a very much alive one this year, but 
will be found to grow strong and lusty as the year goes on; so 
that vou will do well to look up your supply of boxes this sea- 
son with an eye of getting good quality cases. Any old thing 
is not going to do this coming season, you must pack your 
goods in substantial cases. 

In considering this question, communicate with the Holley- 
Matthews Mfg. Co., at Sikeston, Mo,, get their prices and see 
the product they are offering. They can take care of your want, 
in boxes, and will be glad to submit figures. 


The Success Of Canners’ Mutual Insurance. 


On page 16 of this issue we are publishing the annual state- 
ment of the Canners’ Exchange, under the management of Mr. 
Lansing B. Warner, and no one reading this can fail to see the 
very satisfactory results obtained from the use of this style 
And it must be remembered, this showirg is made on a 
basis of what is, comparatively speaking, but a few members. 
As the membership increases the cost of insurance will decrease, 
and the profits be correspondingly greater. As the members 
receive these profits, the movement must of necessity appeal to 


MANUFACTURERS OF 


BOXES SHOOKS 


LOMBARD & CONCORD STs. 
BALTIMORE, MD. 


Patents and Trade Marks 


Food and Drugs Act Opinions. 


JOSEPH M. BOWYER 


Attorney-at-Law and Solicitor of Patents 


TELEPHONE 
MAIN 2587 


1110 F STREET, N. W. 


WASHINGTON, D. C. 


BETHLEHEM 


BEST HOIST EVER BUILT. 


Friction Clutches Throughout. 
Sure Limit Stops. Greatest Daily Capacity. 
MOST DURABLE. 
No Hard Work For Operator. 


MANUFACTURED BY 


BETHLEHEM FOUNDRY AND MACHINE COMPANY 
SOUTH BETHLEHEM, PA. 


We are Specialista in Hoiating Machinery. 
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SANITARY CANS 


With 


IMPROVED LOCK SIDE SEAM 


We are pleased to announce that we are 
equipped to manufacture all regular sizes of Sani- 
tary Cans with our Improved Lock Side Seam. 
This style of Side Seam has been thoroughly 
tried out and perfected during the past season; 
it has given universal satisfaction and is regarded 
as a decided improvement over the Lap Side 
Seam. Our adoption of the Improved Lock Seam 
marks another step forward in the development 
of the Sanitary Can. The old style Lap Seam 
served us well, as indeed it did all Can making 
systems in their embryotic stages. In thus aban- 
doning it, we are removing the only obsolete 
feature of the Sanitary Can. 


Sanitary Cans have been originated, devel- 
oped and perfected by us. Our many years’ ex- 
perience is worth much to the packer. 


We manufacture ONLY this type of Can, 
and devote our entire attention to it. We have 
no experiments to try out on any one. 


SAMPLES UPON REQUEST. 


SANITARY CAN COMPANY 


Factories: 
Fairport, N. Y., Indianapolis, Ind. 
Bridgeton, N. J. 
General Offices: FAIRPORT. N. Y. 3 Sanitary Can Company, Ltd., 
New York Office: 447 W. FOURTEENTH ST. Niagara Falls, Ontario. 


Cans manufactured under Max Ams Patents. 
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every canning factory owner. While you are at the Convention 
we suggest that you see Mr. Warner, who will be there, and 
talk the matter over with him. You may expect to find him 
busy, but it is good business for you to see him. 


The Stewart Line Of Canmaking Machinery. 


There are few lines in connection with the canning in- 
dustry that have jumped more rapidly into favor than the line 
of canmaking machinery put out by the Stiles-Morse Company, 
and which was originated by Geo. H. Stewart, of Los Angeles, 
Cal. Of course, there is a reason for this popularity, and it is 
found in the work and saving made by these machines. There 
are some surprises awaiting the oldest or the youngest can- 
makers in the business if they will ask for information and facts 
on this line, and either the Chicago or the Baltimore office wil] 
be glad to furnish this. You may have to take your turn if you 
order now, but the sooner you get it in, the earlier you will 
have it supplied. 


A. SCHULTZ & CO.—SOLDER. 


When this firm first started supplying solder to the can- 
ners all the factories in existence did not consume as much 
solder as some single houses do today. But all things have 
to have a beginning, and as this wonderful business has grown, 
the house of A Schultz & Co, has grown with it, and always 
kept abreast of the times. They are supplying today many 
of the best houses in the business, and they can take care 
of your wants with entire satisfaction. Write to them for 
prices and samples, and we believe you will follow with your 
orders. 


HULL FIREPOTS AND BURNERS. 


When cans were first made for the canners, they were 
made on what was termed a “Joker,” and they were soldered 
with soldering irons by hand. In those days the J. S. Hull 


Manufacturing Company supplied the firepots for that pur- 
pose, and the irons, and they are doing this yet for the in- 
dustry. You are possibly in need of new burners for your 
heating system, new firepots for your tipping benches, etc. ; 
send to this firm at Baltimore, Md., and have them quote 
you prices and give particulars, and we feel certain you will 
be well satisfied with the service you get. 


SAM’L JOHANCEN & COMPANY. 


Those canners who have been using solder made by 
Samuel Johancen & Co., Baltimore, know that the product 
is all it is represented, and recognize the “hand of the man 
who knows how” in it. For Mr. Johancen knows and under- 
stands the making of solder from experience. He has de- 
voted a lifetime to it, and gives his patrons the benefit of this 
knowledge. 

There is more in this than might appear at first, for the 
importance of good solder is not to be overlooked. A few 
cents saved here may mean many dollars lost in spoiled goods. 
It does not take much solder to seal a can—why not use good 
material and take no chances? Of course, the best solder is 
not sold at the cheapest price. 

Mr. Wm. N. Norman will be at Louisville to see his 
many friends, as will also Mr. Johancen. See them and what 
they have to offer. 


A. K. ROBINS & CO. 


Think of a supply in the canning line, and you will find 
this house handles it. Send to them for their catalogue or 
write them for what you want, and they will gladly answer. 
Dump scalders, hand or power fillers, labelling machines, 
process kettles or can tongs—your order cannot be too large 
or too small. 

Look over your requirements of capping steels, I‘illery 
irons, buckets, ete., and get their prices early. 


Manufacturers of the Strictly High Grade Nickel-Steel 
“MARYLAND” AUTOMOBILE. 


The Sinclair-Scott Co., 


BALTIMORE, MD. 


Modern, Improved Canning Factory For Sale, 


Located in fine tomato growing section. Capacity 
about 24,000 cans tomatoes per day. Fitted with 
improved Hawkins Capping Machine and Ex- 
haust, etc.; labor cheap, raw material obtainable 
and abundant at $6.00 to $8.00 per ton. Site contains - 
four acres of land, with two storage warehouses. 


Reason for selling: other business interests 
demanding time and attention. Good opportunity 
for right man. ‘Terms reasonable. 


Address N. B. D., Gare THE TRADE. 


CANNING 


KING TOMATO FILLERS. 


A. K. ROBINS & CO. 


BALTIMORE, MD. 
SS Gee 


HAMMOND LABELERS, 
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W.N.DURANT CO. 
MILWAUKEE ,wis. 


Counting 
Machines 


Are a necessity in every Canning and Can Manufac- 


turing Plant. With two distinct types—ratchet and T H E W N D U i A N T C0 M Pp A NY 


full geared—and several different models and sizes 
MILWAUKEE, WIS. 


ESTABLISHED 1878 
WRITE FOR IT TODAY 


JOHN H. ERSKINE CANTON BOX COMPANY, te 


Model A, No. 1 Counter 


Model B Star Wheel Counter 


in each, there is no limit to their adaptability. Our 
new catalog No. 14 describes them all. 


262 Randolph Bldg. - §$ MEMPHIS, TENN. 2501 to 2515 Boston St, 
Merchandise Broker and Manufacturers’ Agent BALTIMORE, MD. 

Accounts Solicited of Manufacturers, Brokers, Dealers > 
and Producers of Canned Goods and all Goods Packi Ng Boxes. 


Handled by Wholesale Grocers 
REFERENCES: ALL MEMPHIS JOBBERS 


MORRAL BROTHERS 


Manufacturers of 


THE MORRAL CORN SILK BRUSHING MACHINE, 
THE MORRAL SINGLE CUT CORN CUTTER, 

THE MORRAL DOUBLE CUT CORN CUTTER, 
THE MORRAL CORN COOKER-FILLER, 

THE MORRAL CAN WIPING MACHINE and 

THE MORRAL LABELING MACHINE. Also dealers 
in Capping Machines, Retorts, Etc., and can furnish full 
line of Corn Machinery. 


Made up or in Shooks, Cargo or Carload. 


WRITE FOR CATALOGUE AND PRICES. 


Address: 
THE MORRALL CAN WIPING MACHINE. 
wht machine Morral Brothers, - Morral, Ohio. 


price is low and just the thing for small canners. 


THE OLD DOMINION CAN CO. 


TROUTVILLE, VA. 


Manufacturers of Fruit and Vegetable Cans. 
NO BETTER CANS MADE. 


Our location gives us advantageous freight rates to most points. 
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THE TRADE. 


PUBLISHED EVERY FRIDAY BY 


THE TRADE COMPANY. 


INCORPORATED. 
E. S. Jupex, - - + + + President and Managing Editor. 
A. F. Jopew, - - - - Secty.-Treas., Asst. Editor. 


304-5 Maryland Savings Bank Building, Baltimore, Md. 


THE TRADE is the enly paper published exclusively in the interest 
ot the Canned Goods Packers of the United States and Canada, 
Established in 1878. 


TERMS OF SUBSCRIPTION. 
Payable in advance on receipt of bill. 


One year, Bite - - - - - - - $2.00 
Six menths, - - - - . - - - - $1.00 
Fereign, - - - - - - - $4.00 
Canada, - - - - - - - - - $3.00 


ADVERTISING RaTES.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRADE Co., Baltimore, Md. 


Notices of Hands Wanted or Situations Wanted will be inserted 
free for paid annual subscribers; other parties will be charged $2.00 
per inch per insertion, $5.00 per month. 


Packers are invited and requested to use the columns of THE TRADE 
for inquiries and discussions on all matters among themselves pertainizg to 
their business. 


Business communications from all sections are desired, but anonymous 
letters will be ignored. E. S. JUDGE, Managing Editor. 


Entered at the Postoffice, Baltimore, Md., as second-class mail matter. 


BALTIMORE, FRIDAY, JANUARY 22, 1909. 


EDITORIAL JOTTINGS. 


It is hardly necessary to call our reader’s attention to this 
issue; but nevertheless we want them to direct their attention 
to the program outlined for the meeting at Louisville. The 
officers of the National Association deserve a great deal of 
credit for arranging such an attractive and interesting week for 
the industry. 


Considered from a beneficial point of view, it can easily be 
seen that the week’s stay in Louisville will be well worth the 
expense, because of the valuable lectures that will be given by 
prominent men. The discussions that will follow these paper 
will contain points that every canner should have. 


The practical side of canning will be treated by men who 
have been long in the industry and learned through practice 
the things of which they will preach. There should come from 
each one of these sujects questions and answers that will prove 
most enlightening to all present. 


Dr. Wiley may be expected to give a very interesing talk 
along the lines of his extensive researches; and from the fact 
that some canners have fallen victims to the Pure Food Law 
during the past year, all will be glad to learn more. 


The wholesale grocers will be there to confer with the can- 
ners, and as every man is interested in the outcome of such a 
conference; the canner who misses it will be the loser. These 
gentlemen have a number of grievances they want to remove, 
and prevent in the future if possible; and the canners on their 
side want something well understood. 


But before this meeting takes place, we suggest that you 
read carefully the special article on ‘‘The Sanitary Tomato Fac- 
tory’’ in this issue. As the writer says, while the article is 
apparently written for tomato canners, there is possibly not a 
canner in the country that cannot read it with benefit, for it 
aims at all factories. 


It should give you an idea of what your factory must con- 
tain and how it should be conducted to meet with the popular 
demand. It will show you where your methods are obsolete, if 
you read it in the proper spirit, in the spirit it is intended; and 
if you are not acquainted with the modern machinery with 
which up-to-date factories are now equipped, the Machinery 
Exhibit at the Louisville Convention offers you the opportunity 
to learn. 


In this respect the Machinery Exhibit is a great educator, 
and the canner who visits Louisville without seeing every 
machine and supply there shown will miss the best part of such a 
trip. You can look over the pages of THE TRADE this week, 
find the particular machine or supply you need, and if you do 
not feel that you fully understand the matter, make a note of the 
thing and see the machine or the supply as exhibited by the 
advertiser. 


We warrant you that these men will be glad to explain any 
points you wish to be informed upon, even if you do not place 
the order now. You owe it to yourself to place your factory in 
as good mechanical condition as possible; and to do this you 
should know what machines there are for the purpose and as 
much about them as you can find out, These exhibitors are 
showing their offerings for that very purpose, and they want 
you to come and «ask questions and to assure yourself regarding 
the work their machines do. 


If you will take the trouble to look over this issue, you will 
find in it nearly everything you need in your factory, and 
having done this before you reach the Convention, you will be 
prepared to talk to the advertiser, and having seen the machine 
or supply, can place your order with full confidence and assur- 
ance. It is your opportunity; take advantage of it. 

The old-style, slovenly canning factory has got to go. 
There is no room for it in competition with the modern, 
mechanical plant; and besides the people are demanding that 
their goods be packed in a fine, clean-appearing manner; State 
and National food inspectors are making their visits regularly, 
and will soon cease to be lenient with these old-style methods. 
Everything tends to the improvement of the factory, and you 
should keep up with this. 


The railroads have granted a reduced rate of fare to the 
Convention, which, in most cases, is a considerable saving over 
last year. This is a charge of a fare and a-half for the round 
trip, which is very nearly a full return to the old style of a fare 
and athird. This makes the trip to and from the Convention a 
matter of but a few dollars, and we know all the regular attend- 
ants at these meetings will be there. To those who have never 
attended a meeting, we extend an urgent invitation to attend 
this one, promising that if they will do so, next yearand the 
year after they will not have be urged. 


Louisville is a Southern city, and we may expect that 
good, genuine Southern hospitality to be extended to all vis- 
itors. We are promised a most enjoyable time at the hands of 
the Commercial Club, of that city, and every attention is to be 
paid the visitors. There can be only one result to such action 
—a time that will be long remembered by all who are fortunate 
enough to share it. If you have never been in Old Kentucky, 
a State famous for its beautiful women, its fine horses and good 
whisky, come now when your fellow-canners will be there with 
you, and will be right royally entertained. 
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Louisville Special. 


To THE MEMBERS OF THE BALTIMORE CANNED Goops 
EXCHANGE AS WELL AS NON-MEMBERS : 

For your information the National Convention of the 
Canned Goods Packers Association, National Brokers Associa- 
tion and Machinery Supply Men’s Association, to be held in 
Louisville, Ky., February 1st to 6th, will be a record breaker. 

It, has been proposed that those who are going to attend 
the Convention will go in a body, or as many of them as possi- 
ble together, in order to make the influence and standing of the 
eastern members and visitors fully equal, at least, to that of any 
other section. 

I have arranged with the Chesapeake & Ohio Railroad 
Co. to furnish strictly first-class train service with through 
sleeping and dining cars, leaving Baltimore, Sunday, January 31, 
1909, at 9.55 P. M., from Union Station, arriving in Louisville 
early the next evening. The railroad fare is $25.50 round trip, 
berths in Pullman $4.00 each way. 

It is well known that the Chesapeake & Ohio Railroad 
passes through a beautiful mountainous section of the country, 
which will add to the enjoyment of the trip, and I trust that 
you will be able to join us, and in order that you secure proper 
accommodations would urge that you communicate with me 
immediately so that reservation on the sleeper can be arranged 
at once. I would suggest that each visitor write to any hotel 
they may desire in Louisville to reserve quarters during Con- 
vention week. 

I have been appointed a committee to look after the comfort 
and welfare of the delegates, members and visitors from this 
city and vicinity, and will be pleased to receive notice from each 
one who intends to go over the Chesapeake & Ohio Railroad, so 
that accommodations may be secured at once and save trouble 
and misunderstanding. A quick reply will oblige. 

Very truly yours, 
J. SMITH. 
Or address 
GEORGE M. Bonn, 
District Passenger Agent, Chesapeake & Ohio Railway, 
1339 F Street, Washington, D. C. 


Canners League of California 


Has Its Annual Meeting and a Very Good Attendance. 


The annual meeting of the Canners League of California, 
in accordance with the by-laws, was held on the second Thurs- 
day in January, the 14th inst. Through the courtesy of the 
Chamber of Commerce of San Francisco arrangements had 
been made for holding the convention in the rooms of the 
Chamber in the Merchants Exchange Building. The conven- 
tion opened at 10.00 A. M. 

The topics selected for discussion by the convention were 
as follows: Operation of the new food and drugs act presented 
by Professor M. E. Jaffa of the University of California ; tariff 
on sugar, tin plate and bananas; increased power for the Inter- 
state Commerce Commission; labeling of canned goods with 
foreign labels ; uniform grading of fruits. 

The members of the League were the guests of the Ameri- 
can Can Company at a banquet given in the Red Room of the 
Fairmont Hotel on the evening of January 14. This affair was 
informal as to dress, as usual. 

All firms, members of the League, were asked to be repre- 
sented at the convention as fully as possible so that the meeting 
be made representative and effective, and the request was well 
received, and every one who could was on hand. 

The officers are: L. F. Graham, president, the J. H. 
Flickinger Co.; F. F. Stetson, first vice president, F. F. Stet- 
son & Co.; Isidor Jacobs, second vice president, California Can- 
neries Co.; Howard C. Rowley, secretary, California Fruit 
Growers; Jay Deming, treasurer, Carquinez Packing Co. 
Executive Committee consists of C. L, Tilden, Code-Portwood 
Canning Co.; R. I. Bentley, California Fruit Canners Associa- 
tion; Walter M. Field, San Francisco; Andrew Griffin, Griffin 
& Skelley Co.; J. H. Hunt, Hunt Bros. Co. 


TIME AND MONEY SAVED! 
THE MACHINES 


FOR. LACQUERING, DATING. 


LABELING AND WRAPPING. 


WHATEVER METHOD IS 


& 
& 
& 


DO THE FASTEST, BEST AND CHEAPEST WORK POSSIBLE. 


NOW EMPLOYED, THE “BURT WAY” WILL 
PROVE MORE ECONOMICAL AND SATISFACTORY. 
ASK FOR PARTICULARS. 


BORT MACHINE COMPANY, 


BALTIMORE. 
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THE EVILS OF THE GROCERY JOURNALS’ PRICES. 


A False Position Persistently Maintained—The Retailer Mislead 
As to Canned Goods Prices—The Effeet Upon the Market 
Bad—Examples From the Most Recent Issues. 

We have called our readers’ attention on a number of occa- 
sions to the practice grocery journals have of quoting the manu- 
facturer’s, or, in this instance, the canners’ prices to their retail 
readers. These journals, almost without an exception, comment 
upon canned goods, the prospects and conditions of packs (with 
which there is no fault to be found); they do not stop here, 
however, but in quoting the market prices, they quote the can- 
ners’ prices, instead of the jobbers’ or wholesale grocers’. We 
do not mean to accuse the editors of these journals of malice 
aforethought, for we believe that the practice is due to the want 
of thought and consideration. We know they consider that 
they have a number of wholesale grocers among their readers, 
and it is for these they quote the canners’ prices; but the bulk 
of their readers are retail grocers. The grocery journal’s mis- 
sion in life is to serve the retailers, and they should, therefore, 
quote the wholesalers’ prices and not the manufacturers’. 

They can comment upon canned goods and the prospects in 
relation to them as much as they please, but they injure the 
canners and the wholesale grocers by thus giving the retailers a 
false idea of the prices ruling for canned goods. We believe 
this to be more important than maaoy might consider; for, we 
know that all mankind tries to buy as cheaply as possible, and 
the retailer is no exception. Seeing tomatoes quoted at 7oc. 
per dozen in his grocery paper, he naturally expects to get them 
at that price; and even if he does not, he hammers the market 
in his endeavor to get prices down, and the wholesaler in his 
turn tries to shade prices with the canners a little, and so the 
whole force is brought against canned goods in the effort to 


reduce prices. How can canned goods be advanced in the face 
of such general action. We quote from some of the leading 
grocery papers of last week: 

The American Grocer, of New York City, under date of 
January 13, says, in its comments on canned goods: 


CORN. 


‘(Demand is slow. Maine fancy, 85c. to goc. f. 0. b. Port- 
land, as to holder; standard, 7oc. to 75c.; New York State No. 
2 standard, 7oc. to 75c,, as to brand, spot; fancy, 80c. to 85c. 
Illinois, extra fancy, 80c. to 85c.; extra standard, 75c. f. o. b. 
factory. 

TOMATOES. 


‘“There is a pressure to sell, so that 67%c. f. 0. b. for No. 3s 
is the ruling price. Buyers are as indifferent as ever. Some 
lots are placed at 7oc., but few are willing to pay that price 
unless grade is beyond reproach. No. tos, $1.80 to $2.00; No. 
2s freely offered at 47%4c. f. 0. b. New Jersey stock seems ne- 
glected. For No. 3s 85c. is a nominal quotation; No. 1s, $2.00 
to $2.10. Nothing doing for future delivery. 

PEAS. 

‘‘Peas are under pressure. Cheap peas, very fair quality 
have sold in round lots at 67%4c. to 7oc. to 75c.; sifted, 80oc. 
to $1.00. Jobbers are selling. A line of No. 3 Alaska held at 
$1.00; No. 4 at 80c.; No. 5 Admiral, 75c.; Champion of Eng- 
land, 85c.; Delaware Early June, 7oc. Bids are frequently at 
65c. for grades held at 7oc.”’ 

And many other articles could be given. 

The Merchants’ Review, also of New York, January 15, 
says: 

‘*The tone of the canned goods market has suffered some- 
what, owing to buyers’ lack of interest. Concessions are held 
out to possible buyers of tomatoes in order to induce bids, but 
without much result. Holders of full standard tomatoes gener- 


Capacity, 10,000,000 Cubic Feet. 


Delaware Avenue Stores, Nos. I, 2, 
3—Delaware Avenue, Water and 
Pine Streets. 


Pennsylvania Stores—Front, Pine 
and Water Streets. 


Pennsylvania Tobacco Stores, 
Bonded — Front, Water and 
Pine Streets. 


Sixteenth Street Stores—Sixteenth 
and Callowhill Streets. 


Moro Phillips Stores—Delaware 
Avenue, Swanson and Fitzwater 
Streets. 


West India Stores, Bonded—Dela- 
ware Avenue, north side of 


and Cambria Streets. 


Twenty-third Street Stores— 
Twenty-third and Race Streets. 


Twenty-third Street Grain Ele- | BEST WAREHOUSES 


vator—Race and Bonsall Streets. 


Warehouses for storage of Haz- 
ardous Merchandise. 


PENNSYLVANIA 
WAREHOUSING 


and Safe Deposit Co. 


Warehousing and Banking. 


Banking House and Main Office, 113 and 115 South Third Street 


Warehousing and Banking 


Catharine and Swanson Streets. Storage 
Atlantic Stores, Bonded— Dela- Labeling 
ware Avenue, north side of 
Catharine and Swanson Streets. Shipping 
Port Richmond Stores—Richmond Distributing 


Direct Track Connection 


Capital and Surplus, $1,100,000 


PHILADELPHIA 


Advances Made 


BEST SERVICE 
MODERATE CHARGES 
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ally demand full rates. It should be borne in mind that 
*‘standard’’ was never so elastic a term as this year, and some 
of the ‘‘standards’’ sold at concessions need concessions in de- 
scriptions of their quality. One of the canned goods brokerage 
firms aptly describes the difierences between the good and poor 
tomatoes, as follows: ‘‘A sleigh ride in June, a dance without 
music, a rose without thorns or fragrance, or a kiss without a 
girl—such is the winter-grown, out-of-season, boiler-cured, 
unnatural product called ‘‘tomatoes’’ in comparison with 
nature’s best, grown under ordinary climatic conditions in the 
open air under auspicious surroundings and delicately flavored 
with peerless September sun, properly handled, not with a 
churn or washing machine, but gently placed in an open-top 
sanitary can by the human hand after the home kitchen order 
without crowding, jostling, force or compression. Result, the 
raw fruit is hermetically sealed as near whole as possible and 
practically unbroken except as according to Nature’s conditions 
during a forty-five minute bath in water at a temperature of 210 
degrees Fahrenheit.’’ The tomato market is suffering from a 
superfluity of goods and an absence of demand at present, but a 
single day might bring a change. Corn is quiet and firm. 
Peas are selling in a moderate way, the cheaper grades having 
the call. Beans are quiet. Asparagus is firm; green asparagus 
is grown scarce. Other vegetables are inactive and featureless. 
State No. 10 apples are more inquired for and are firm. In 
Baltimore the supply is scant. The recent fire here diminished 
the supply of State brands. Other Eastern fruits are inactive. 
California cherries are weak. Salmon is quiet. Red is firm 
Pink is easy. Domestic sardines are still selling for future 
delivery.’’ 


The Grocery World, of Philadelphia, January 18, says: 
‘*Tomatoes are nominally unchanged on the last quoted 
basis,. but very few believe that the market is anything like 
strong. The publication of the official figures showing a pack 


of between 11,000,000 and 12,000,000 rather dashes the hopes 
of those who expected a firmer market. The demand is fair. 
Some packers have made future prices of 75c., but not the 
slightest interest is manifested by the trade. Corn is unchanged 
and very dull. Peas are quiet on spot, but there is some future 
business doing at prices the same as last year. Peaches are 
very dull, the supply being small and the demand light. Cali- 
fornia canned goods should be selling better than they are, but 
the demand is light. Prices are unchanged. Small Baltimore 
canned goods are unchanged and in light demand.”’ 

The Grocers’ Criterion, of Chicago, January 18, says: 

‘*Business with retailers is better. Sales of spot canned 
goods are increasing, and as wage-earners in mills, factories, 
shops and mines and on the railroads are better employed, due 
to the starting up of very many plants in various industries, are 
more generally employed, prospects favor a larger consumption 
of canned goods than the second half of the winter and in the 
spring months a year ago. ‘Tomatoes have strengthened some- 
what. They are a little better in the East, and Western can- 
ners always stiffen up whan the East advances its prices. 
Whether prices will advance, as seems probable, they cannot 
decline any more than has already taken place. Corn is selling 
very well for consumption at unchanged, steady prices, and 
peas are steady also and in good consumptive demand. Canners 
have made very little effort to interest grocery jobbers in future 
packs. Efforts have been practically confined to peas, on which 
a comparatively few packers have named prices on 1908 pack at 
about the same figures as last year. The biggest of the Wis- 
consin canners of peas maybe, with one or two exceptions, have 
made no prices on futures as yet, at least beyond tentative 
offerings. String and lima beans are steady to firm, with satis- 


factory consuming call. Pumpkin is unchanged and is in 
demand. All varieties of canned fruits are steady or firm in 
price. Salmon is very firm, though seasonably quiet, as are 
sardines, lobster, shrimp, etc.’’ 


Oyster Steam Box 


With Improved Sliding Doors, doing away 
with the hinged tracks, giving in- 
creased service. 


Edw. Renneburg & Sons Co. 
_ Machine and Boiler Works, 


1917 AND 1919 ALICEANNA STREET, 
Baltimore, Md. 


Double Pineapple Grater 


(With Hopper Removed.) 


The large-tooth saws on the two upper spindles coarse grind the fruit which passes 
down to the fine saws on the two lower spindles; from there it falls into a tub placed 
under the machine tc receive it. This machine is well braced and the workmanshi 
is of the best; the gears are cut from the solid and the saws are all milled from soli 
blanks which gives a cutting edge to two sides of the tooth. The Hopper and discharge 
shoots are lined with white pine. 


THE JOHN R. MITCHELL COMPANY, 
Foot of Washington‘Street, BALTIMORE, MD, 
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SPRINGFIELD VAPORIZING FUEL GAS MACHINE, 


SOMETHING NEW AND INTERESTING TO PACKERS. GAS 
AT ONE-HALF COST OF YOUR PRESENT SYSTEM. 


This Machine is designed to produce fuel gas from common stove 
gasoline which can be had from tank wagon and corner grocery stores, 
5 gallons of which is equal in heat units to 6 gallons of the high grade 
used in the old underground systems. The difference in the prices 
of these two grades of gasoline is exactly the saving effected, saying a 
nothing about the trouble, annoyance and loss by evaporation of obtaining 
the higher grades for your present systems. 

This Machine produces any mixture of gas and air required and will 
retain the same constantly until the last drop of gasoline is gone regardless 
of variable consumption or atmospheric changes. ae 

These mixtures are determined by adjusting the little pointer between ee 
the spectacles on front of machine and can be adjusted as desired. 
* ‘The best results are obtained from 1 gallon of gasoline to the 1,000 feet of 
air which produces a fuel gas of intense heat, and when using Welsbach 
mantels produces an illumination almost equal to an electric arc light. Let 
us know the amount of gasoline you are now using in your present system 
per day, and we will be glad to make a price for machines of equal capacity 
which are guaranteed to give you better results. 


GEO. E. LOCKWOOD CoO., 


308 Chestnut Street, - - PHILADELPHIA. 


tandard 
olderin 


(Formerly manufactured by the Marlou Chemical Works, Jersey City, N. J.) 
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Manufactured only by 


The Grasselli Chemical Co = 


Registered U. S. Patent Office. 
When you are ready to buy Soldering Flux, order either of these well known brands and 


GET THE BEST 


BEST—Because made by skillful chemists from the very best materials obtainable. 


BEST—Because our formulas are the result of years of experience and because no Flux is shipped that does not pass a rigid 
inspection. 


BEST—Because by their use you will have a smaller percentage of ‘‘leaks’’ and a smaller consumption of solder than when 
any other Flux is used. 


Both brands carried in stock by The Grasselli Chemical Company. 


Cleveland, O., (Main office) New York, Sixty Wall Street, Chicago, 117 Michigan St. 
Cincinnati, O. : Birmingham, Ala. New Orleans, La. 
St. Louis, Mo. Detroit, Mich. Milwaukee, Wis. 


St. Paul, Minn. 
S. O. RANDALL, Baltimore, Md. Also by——C.. W.. PIKE CO., San Francisco, Cal. 


Sampies and Prices Promptly Furnished. Correspend Invited. 
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The Retail Grocers’ Advocate, of San Francisco, January 
8, says: 

‘‘Holiday quiet prevails in canned goods lines so far as first 
hands are concerned, except in the shipping departments, which 
are busy getting off goods previously bought and now being 
ordered forward. Inventory time is here, and it will not be 
until after the turn of the year that new orders can be looked 
for by canners. The carryover stocks of canned goods in first 
hands in California are larger than usual this year at this time 
and many canners are carrying into the new year a larger pro- 
portion of their pack than in former seasons. Some lines are 
short, but the above applies generally, considering the total 
pack.’”’ 

And so on, many others could be quoted, all giving the 
information as to the wholesale buyers, instead of to the retailers, 
as should be done. 

There are some notable exceptions to this by papers that 
seem to realize the field they represent, and who serve their 
readers in the proper manner. Among these we would mention 


The Interstate Grocer, of St. Louis, which under date of 
January 16, says about canned goods: 

“It is pretty nearly the same old story to record as to the 
‘* Big Three,’’ tomatoes, corn and peas. Here and there have 
been strong points and weak spots, but the general market, so 
far as the retail demand shows practically no changes, either in 
price or demand. 

‘Tomatoes are said to be the best sellers of the trio, going 
out in quantities that indicate that the home pack on the farms 
the past year was less than normal. The only weak spot in the 
tomato market appears to be that some packers are anxious to 
get rid of their stocks and that is encouraging some of the job- 


bers in being weak instead of firm, as the conditions naturally 
would warrant. 


‘Corn is more talked of than figuring in orders, but it is 
selling readily in small lots at from 85c. to goc., aceording to 
brand and quality. 

‘‘Peas are selling all the way from goc. up, according to 
quality.’’ 

‘The Canadian Grocer, of Toronto, Can., is another in 
this class. In its issue of January 15, it says of canned goods: 

‘‘Montreal.—Altogether the demand for canned goods is de- 
cidedly poor. Vegetables and fruits, however, are bright spots 
in the market. Canned fish is fair for the season, which is al- 
ways a dull oue for this commodity, but canned meats are slow. 

‘*Toronto.—Peas, corn and tomatoes are passing off fairly 
well and the demand for the more used lines of fruits is also 
good. There’s little doing in salmon and other lines of fish.”’ 

This is the proper manner, and the way all grocery journals 
should quote canned goods prices. Let us see an end of this 
misquoting, trouble-making practice on the part of these 
journals. 


FOR SALE. 


Formulas for putting up tomato catsup, chili sauce, 
salad dressing, sweet pickles, sweet relishes, apple butter, 
etc., without sterilizing or using preservatives of any kind 
Goods guaranteed to keep for months in open packages. 
References given. Address Patrick Gallagher, Tacoma, 
Wash., care N. W. Conserving Co. 


FOR SALE. 


750 BUSHELS FIRST CLASS, ‘‘ FIRST AND BEST”’ 
| SEED PEAS. 

| C. N. MYERS, 

| 12-18-08-1m Hanover, Pa. 


TENNESSEE 
CAN COMPANY 


Chattanooga, Tenn. 


FRUIT and VEGETABLE CANS 


Our large output and good shipping 


facilities enables us to make prompt ship- 


ment of all orders. 


Chattanooga is the Best distributing 
point in the South. 


Write us for prices on Cans and Solder 


Hemmed Caps. 


Our traveling men are subject to your 


call. 


Lewis Power Can Tester 


CAPACITY, 12,000 NO. 2 OR NO. 3 CANS 10 HOURS. GALLONS, 6,000 
ALSO MANUFACTURER OF 
Pineapple Peelers and String Bean Cutters. Second-hand Machinery 


for sale; Power Presses, Steward Sanitary Can Double Seamer and 
Lineing Machine for No. 2and No. locans. Also lot of Can Dies, all 
sizes, with Cap Dies forsame. Very cheap. 


E. J. LEWIS, 
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The Harris Patent Power 


CF 


Sole Owners and 
Manufacturers 


C. S. HARRIS COMPANY, - 


ROME, N. Y. 


C. F. HARWARD, 


Contractor and Builder of 


CANNING FACTORIES 


Twenty years practical experience. Beware of 
$8000.00 Canning Factories. Fifteen years practical 
experience in State of Maryland. If you are going to 
build a canning factory let me figure with you on your 
plant. I can build you a plant to pack 24,000 cans in 
10 hours for $4500.00, turn key job. 

For further information write me, 


F. HARWARD, 
BROWNSVILLE, TENNESSE. 


We manufacture a full line of Fine Silvered and Plain Screw 
Caps for Catsup Bottles, Whiskey Flasks, Pepper and Salt 
Seller Tops, Mason Jar Caps and Jelly Jar Covers. Samples 
and prices on application. 


BERNARDIN BOTTLE CAP CO. 
Evansville, - - - - Ind. 
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Canning Machinery of all Kinds 


Including the Celebrated 


Queen Anne Cooker. 


SIMPLE Light Running—Easy to Clean—None Better. 
Send For Description, Terms, Etc. 


I have some great bargains to offer in 
machinery of every description—little used— 
practically as good as new. 


H. Cottingham, 
BALTIMORE, . MARYLAND. 


isting and Carryi 
Hoisting and Carrying Machine is 
— 
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Canners’ Ready Reminder 


Of Machinery and Supplies 
and Those who Sell Them 


AIR PUMPS. 
Clark Novelty Co., Rocheater 
Max Ams Machine Co., New York City. 
J. S. Hull Mfg. Co., Baltimore. 
Sprague Mfg. Co., Chicago. 


APPLE FILLERS. 
See String Bean Fillers. 
AUTOMATIC CANMAKING MACHINERY. 


Ayars Machine Co., Salem, N. I. 
E. W. Bliss Co., Brooklyn, N. Y. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 


Stiles-Morse Co., Chicago and Baltimore. 
AUTOMATIC CANNING SYSTEMS. 


Judge Machine Co. Baltimore. 
Sprague Canning Machinery Co., Chicago. 
AUTOMOBILES. 

Sinclair-Scott Co., Baltimore. 
BELTING. 

Burt Machine Co., Baltimore. 


BOOKS FOR CANNERS. 


A Complete Course in Canning and others, 
The Trade. 


Solder, A. Schultz & Co., Baltimore. 
BOTTLE CAPPING, CORKING, FILLING 
{ MACHINES. 


New York City. 
Chicago. 


Max Ams Machine Co., 
Sptague Canning Machinery Co., 
BOXES AND BOX SHOOKS. 


Canton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore, 
Holley-Matthews Mf’g Co. Sikeston, Mo, 
BOXING MACHINES. 
Burt Machine Co., Baltimore. 
Fred. H. Knapp Co., Chicago. 


BROKERS. 
Baker & Morgan, 

J. D. Blakemore & Co., New Orleans, La. 
Jno. H. Erskine, Memphis, Tenn. 
BOX NAILING MACHINES. 

Estate W. S. Doig, Brooklyn. 


Aberdeen, Md. 


CANS. 
New York, Baltimore, 


Chicago, San Francisco. 
Baltimore. 


American Can Co., 


Boyle Can Co., 
Continental Can Co., Syracuse, N. Y., Chicago. 
Old Dominion Can Co., Troutsville, Va. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore. 
Wheeling Can Co., Wheeling, W. Va. 
Tennessee Can Co., 


CAN MAKING MACHINERY. 


(Crimpers, Testers, Seamers, etc.) 
Ayars Machine Co., Salem, N. J. 


Max Ams Machine Co., New York. 
E. W. Bliss Co., Brooklyn, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Stiles-Morse Co., Chicago and Baltimore, 
Utica Industrial Co., Rome, N. y, 


CANNERS’ SUPPLIES. 


Ayars Machine Co., Salem, N. J. 
Clark Novelty Co., Rochester. 
Judge Machine Co., Baltimore. 
Geo. E. Lockwood, Philadelphia. 
A, K. Robins & Co., Baltimore. 
Sinclair Scott Co., Baltimore. 


Sprague Canning Machinery Co., 
Henry R. Stickney, 


Chicago. 
Portland. 


Chattanooga, Tenn, 


CANNING HOOSES BOILT. 
O. Pressprich & Co., New York. 
C. F. Harward, Brownsville, Tenn. 


Can Marking Ink. 
A. E. Macneal, 


CAN STRAIGHTENERS. 
Sprague Canning Machinery Co., 


CAPPING MACHINES, Power. 


Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y 


L. & J. A. Steward, Rutland, Vt. 


Baltimore. 


Chicago. 


Sprague Canning Machinery Co., Chicago. 
COUNTING MACHINES. 
The W. N. Durant Co., Milwaukee. 


CAPPING MACHINES, Hand. 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
A. K, Robins & Co., Baltimore, 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
CAP PLACING MACHINES. 
E. M. Lang Co. Portland, Me. 
CAPPING STEELS. 
Clark Novelty Co., Rochester. 
‘Geo. E. Lockwood, Philadelphia. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Stevenson & Co., Baltimore. 
H. R. Stickney, Portland. 
Geo. W. Zastrow. Baltimore. 


CATSUP MACHINES, 
H. Cottingham, 
S. Howes Co., 


Baltimore. 
Silver Creek, N. Y. 


Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
CHEMICAL EXPERTS. 

W. L. Hinchman, Baltimore. 


CHLORIDE OF CALCIUM. 


Sprague Canning Machinery Co., Chicago. 
CLUTCH PULLEYS, ETC. 
Sinclair Scott Co., Baltimore. 
COATED CANS. 
Sanitary Can Co., Fairport, N. Y. 
Southern Can Co. Baltimore, 


CONDENSED MILK FILLERS. 


Henry R. Stickney, Portland. 
CONTINUOUS LINE. 

Judge Machine Co., Baltimore. 

Sprague Canning Machinery Co., Chicago. 


CONVEYING AND MACHIN- 


Bethlehem Foundry & Mach. Co., 
S. Betnienem, Pa. 
Rome, N. Y. 
Chicago. 


C. S. Harris Co., 
Sprague Canning Machinery Co., 


_ Huntley Mfg. Co., 


COPPERS, Soldering. 
See Canners’ Supplies. 


COPPER JACKETED KETTLES. 


Geo. E. Lockwood, Philadelphia. 
A. K. Robins & Co., Baltimore. 
E. Renneburg & Sons, Baltimore 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago 
Geo. W. Zastrow, Baltimore. 


CORN COOKERS AND FILLERS. 


Ayars Machine Co., Salem. N. J. 

H. Cottingham, Baltimore. 

Morral Bros., Merral, O. 

Sprague Canning Machinery Co., Chicage. 
CORN CUTTERS. 

Morral Bros., Morral. O. 

Sprague Canning Machinery Co., Chicago. 


CORN HUSKERS. 
Huntley Manufacturing Co. Silver Creek, N. Y. 


Sprague Canning Mach. Co. Chicago. 
CORN MIXERS. 

Sprague Canning Machinery Co., Chicago. 
CORN SILKERS. 

Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery’Co., Chicago. 
CRANES. 

Burt Machine Co., Baltimore. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 
CRATES, Iron Process. 

Morral Bros., Morral, O. 
E. Renneburg & Sons, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 

Decorated Tin. 
Metallic Decorating Co. New York. 


DIES, PRESSES AND TOOLS. 


Ayars Machine Co., Salem, N. J. 
Max Ams Machine Co., Mt. Vernon, N. Y. 
E. W. Bliss Co., Brooklyn, N. Y. 


Jno. R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
L. & J. A. Steward, Rutland, Vt. 
Stiles-Morse Co., Chicago and Baltimore, 
Utica Industrial Co., Rome, N. Y 


Enameled Lined Cans. 
Sanitary Can Co., Fairport, N. Y., Etc. 
Southern Can Co., Baltimore. 


ENGINES, BOILERS, FITTINGS, ETC. 


E. Renneburg & Sons, Baltimore. 
Slaysman & Co., Baltimore. 
FACTORY TRUCKS. 

Sprague Canning Machinery Co., Chicago. 
FILLING MACHINES. 

Ayars Machine Co., Salem, N. J 
H. Cottingham, Baltimore 


S. Howes Co., Silver Creek, N. Y. 
Silver Creek, N. Y. 


Henry R. Stickney, Portland, 
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FIRE POTS. 

E. W. Bliss Co., Brooklyn, N. Y. 
Clark Novelty Co., Rocheste: 

Ayars Machine Co., Salem, N. J. 
J. S. Hull Mfg. Co., Baltimore. 
E. Renneburg & Sons, Baltimore. 
H. R. Stickney. Portland. 
Cc. M. Kemp Mfg. Co., Baltimore. 


GAS AND GASOLINE ENGINES. 
Slaysman & Co., Baltimore. 
Gasolene. 


Standard Oil Co., Nearest Tank Station. 
GAS MACHINES. 

Cc. M. Kemp Mfg. Co., Baltimore. 

Geo. E. Lockwood Co. Philadelphia. 


GRATES, Furnace. 
See Canners’ Supplies. 
HOIST AND CARRYING MACHINES. 


Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 


C. S. Harris Co., Rome, N. Y. 
Sprague Canning Machinery Co., Chicago. 
INSURANCE 
Canners’ Exchange, Chicago. 


JACKET KETTLES, Steam. 


Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 


KEROSENE OIL SYSTEMS. 


Clark Novelty Co., Rochester. 
J. S. Hull Mfg. Co., Baltimore. 
KETTLES, Process. 

A. K. Robins & Co., Baltimore. 
Edw. Renneburg & Son, Baltimore. 
H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Gee. W. Zastrow, Baltimore. 

KRAUT CUTTERS. 
John E. Smith Sons Co., Buffalo. 
LABELS. 
Simpson & Doeller Co., Baltimore. 


U. S. Printing Co., Brooklyn, N. Y. 
Stecher Litho. Co., Rochester, N. Y. 


LABELING MACHINES. 


Burt Machine Co., Baltimore. 

Fred H. Knapp Co., Chicago. 

Morral Bros., Morral, O. 
LACQUER. 

Burt Machine Co., Baltimore. 

John G. Maiers’ Sons, Baltimore. 


LACQUERING MACHINES. 


Burt Machine Co., Baltimore. 
LOCKERS, CANS. 

E. W. Bliss Co., Brooklyn, N. Y. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 


Stiles-Morse Co., Chicago and Baltimore. 
MEAT CUTTERS 


John E. Smith Sons Co., Buffalo. 
METALS. 

E. M. Lang Co., Porltand. 

A. Schultz & Co., Baltimore. 


Metal Bottle Caps. 
Bernardin Bottle Cap Co., Evansville, Ind. 
METALS, Perforated. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


MIXERS, Corn, Mincemeat, etc. 


H. Cottingham, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
OYSTER CARS 
Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


OYSTER MEASORERS. 


Edw. Renneburg & Son, Baltimore. 
Geo. W. Zastrow, Baltimore. 


OYSTER STEAM BOXES. 


Edw. Renneburg & Son, Baltimore. 
Sprague Canning Machinery Co., Chicago. 
Geo. W. Zastrow, Baltimore. 


OVERHEAD TRACKING. 
Bethlehem Foundry & Machine Co., 
South Bethlehem, Pa. 
Svrague Canning Machinery Co., Chicago. 
PACKING, Asbestos. 
See “anners’ Supplies. 


PAILS, TUBS, BOWLS AND PANS. 
See Canners’ Supplies. 


PARING KNIVES. 
See Canners’ Supplies. 
PARING MACHINES, Apple, Ete. 


Sinclair Scott Co., Baltimore. 
PASTE. 

Burt Machine Co., Baltimore. 

Fred, H. Knapp Co. Chicago. 


Patent Attorney. 
Joseph M. Bowyer, Washington, D. C. 


PAY CHECKS. 
See Canners’ Supplies. 


PEA BLANCHING BASKETS. 
See Canners’ Supplies. 
PEA BLANCHERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
PEA CLEANERS. 
S. Howes & Co., Silver Cr+ek, N. Y. 
Huntley Mfg. Co., Silver C, sek, N. Y. 


PEA FILLERS. 


Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


PEA SEPARATORS or GRADERS. 


S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 


E. Renneburg & Sons, Baltimore. 
Sinclair Scott Co., Baltimore. 
PEACH PITTER. 

Judge Machine Co. Baltimore. 


PEELING MACHINES. 
Judge Machine Co. Baltimore-San Francisco, 
PIG LEAD AND TIN. 
E. M. Lang & Co., 
A. Schultz & Co., 


PRESSES, DIES, ETC. 


Portland. 
Baltimore. 


E. W. Bliss Co., Brooklyn, N. Y. 
John R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & Co., Baltimore. 
Stiles-Morse Co., Chicago and Baltimore. 
Utica Industrial Co., Rome, N Y. 


PINEAPPLE MACHINERY. 


Middleport, N. Y. 
Baltimore. 


E. J. Lewis, 
The John R. Mitchell Co., 


Sinclair Scott Co. Baltimore. ° 
Stevenson & Co., Baltimore. 
Geo. W. Zastrow, Baltimore. 


PROCESS KETTLES. 
See Kettles, process. 


PULP MACHINES. 

S. Howes Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
RETORTS. 

See Kettles, process. 
REVOLVING SCREENS. 


H. Cottingham, Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 


SANITARY CANS. 
American Can Co., New York-Baltimore-Chicago. 
Sanitary Can Co., Fairport, N. Y. 
Indianapolis-Bridgeton 
L. & J. A. Steward, . Rutland, Vt. 


Sanitary Can Making Machinery. 


E. W. Bliss Co., Brooklyn, N. Y. 

Max Ams Machine Co., Mt. Vernon, N. Y. 

L. & J. A. Steward, Rutland, Vt. 
SCRAP TIN. 

Ammidon & Co., Baltimore. 


SEEDS. 
Leonard Seed Co., Chicago, 
J. B. Rice Seed Co., Cambridge, N. Y. 


SIEVES AND SCREENS. 
S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 


Scalders, Tomato, Ete. 


Ayars Machine Co., Salem, N. §. 
Jud ge Machine Co. Baltimore-San Francisco 
Morral Bros., Morral, O. 
Edw. Renneburg & Son, Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague Canning Machinery Co., Chicago. 
SOLDER. 
E. M. Lang & Co., Portland. 
A. Schultz & Co.,, Baltimore. 


SOLDERING FLUX. 

The Grasselli Chemical Co., Cleveiand. 
Geo. E. Lockwood, Philadelphia. 
Solder Applied Caps and Machines. 

A. Schultz & Co., Baltimore. 
E. W. Bliss Co., Brooklyn, N. Y. 
Solder Hemmed Caps. 

American Can Co., New York, Chicago, 


; Baltimore, San Francisco. 
Continental Can Co., Syracuse, Chicago. 


E. M. Lang Co, Portland, Me. 
Southern Can Co., Baltimore, 


SOLDERING FURNACES. 


J. S. Hull Mfg. Co., Baltimore. 

Sprague Canning Machinery Co., Chicago. 
STEAM COILS. 

Edw. Renneburg & Sons, Baltimore. 

Sprague Canning Machinery Co., Chicago. 

Geo. W. Zastrow, Baltimore. 


STEELS, Capping. 

See Capping Steels. 

STENCILS. 
See Canners’ Supplies. 

STORAGE. 
Penna. Warehousing & S. D. Co., 

Philadelphia, Pa. 
STRING BEAN MACHINERY. 


S. Howes Co., Silver Creek, N. Y. 
Huntley Mfg. Co., Silver Creek, N.Y. 
E. J. Lewis, Middleport, N. Y. 
SYRUPING MACHINES. 
Ayars Machine Co., Salem, N. J. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago 
Henry R. Stickney, Portland. 


TANKS, Iron. 
See Kettles, process. 


TIME CHECKS. 
See Canners’ Supplies. 


TIN PLATE. 
Pope Tin Plate Co., Pittsburg, Pa. 


TOMATO FILLING MACHINES. 
Ayars Machine Co., Salem, N. J. 
H. Cottingham, Baltimore. 
Sinclair Scott Co., Baltimore. 
Sprague Canning Machinery Co., Chicago 

TO BUY OR SELL MACHINERY, ETC. 
For Sale ad in The Trade. Baltimore 
TOPPING AND WIPING MACHINES. 


Ayars Machine Co., Salem, N. J] 
Sinclair Scott Co., Baltimore 
Sprague Canning Machine Co., Chicago. 


TRUCKS. 
See Factory Trucks. ; 
TUBS. PAILS AND PANS. 
See Canners’ Supplies. 


WAREHOUSES. 


Pennsylvania Warehousing Co., Philadelphia. 
WIPERS, Can. 

Morral Bros., Morral, O. 

Sprague Canning Machinery Co., Chicago 

Ayars Machine Co., Salem, N. J 


WIRE BASKETS. 
See Canners’ Supplies. 


WIRE CLOTH, Canners. 

See Pea Separators and Graders. 
WRAPPING MACHINES. 

Burt Machine Co., Baltimor- 


ZINC. Perforated. 
See Canvers’ Supplies. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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EMPLOYMENT EXCHANGE. 


Paid subscribers can use this column Free for securing either positions 
or hands. To all others the charge is 20c. per line, one time, or 50c. per 
line, monthly; cash with order. Where the address is care of THE TRADE, 
pnp should be sent for answers, as the P. O. requires renewed postage 
on such. 


HELP WANTED. 


WANTED—Competent Man, to Sell Canning Machinery and Complete 
Canning Factories. Address O. PRESSPRICH & CO., 103 Park Ave., 
New York. 


HELP WANTED—Experienced Canned Fruit Salesman; require man 
capable of assisting Sales Manager and taking charge of crew work out of 
Chicago. Address, PRODUCTS, care THE TRADE. 


WaNnTED—Man familiar with can business, to Assist in Sales Depart- 
ment; excellent opportunity. Address, with particulars, ‘‘CHARLES,”’ 
care THE TRADE. 


WANTED—Experienced Superintendent Processor in factory putting 
up principally tomatoes. position. Give full information when 
replying. Address JACK FRosT, care THE TRADE. 


SITUATIONS WANTED. 


Notice to packers and canners---Your attention is called to the fact 
that the Superintendent Processors’ Association furnishes you with first-class 
expert processors and superintendents free of charge, therefore, when you 
desire to make a change or are in need of a good superintendent or pro- 
cessor, kindly drop the Secretary a card or send stamps and he will furnish 
full particulars, so you can be placed in communication with several, and 
thereby select your own choice and make your own terms with them. For 
full particulars, address Wm. Smith, Secretary, Superintendent Processors’ 
Association, care The Trade, Baltimore, Md. 


I AM OPEN FoR AN ENGAGEMENT FoR NEXT SEASON, or longer; 
have had several years experience packing all kinds of fruits and vege- 
tables, and have been employed for the past two years as superintendent 
(of one of the factories) of one of the largest and best concerns in the 
country; can furnish the best of reference from present employers; will be 
open for engagement from January I, 1909. For further information, 
please address A. W., care THE TRADE. 


WANTED—By a reliable superintendent and processor, a position with 
a reliable canning concern in the north for the season of 1909. At present 
employed, but will be at liberty to accept new position by December Ist. 
Addréss ALBERT, care THE TRADE. 


WANTED—Position as superintendent for 1909. A man who can build 
and equip canning factory, have years of practical experience packing 
fruits and vegetables of all kinds in cans and glass. Best of reference from 
present employers. As to character and ability address, “SHELBY”’ care 
THE TRADE. 


PosITION WANTED—As Foreman or Practical Man, in Wholesale 
Grocery, Pickle or Preserve House; up to date on all products, as blueing, 
ammonia, carbonated beverages, catsup, pickles, sauces, relishes, jellies, 
jams, syrups, mincemeats, extracts, baking powder, etc.; no return goods. 
Address PRACTICAL, care THE TRADE. 


WANTED AT ONCE—Position by an expert Fruit Preserver. Special- 
ties—Bottled fruits, glace fruits, jams and jellies: long experience in Eng- 
land, France and Canada; highest references. Apply ALFRED M. 
COCKS, Winona, Ont. 


WaNnTED— Position as Processor or Superintendent for 1909, by young 
man with 14 years experience in the canning business. Can pack a variety 
of fruits and vegetables, and can furnish good references. Address DEAR- 
BORN, care THE TRADE. 

A Position WANTED—As Superintendent-Processor for a new or old 
established canning factory; have over 25 years’ experience manufacturing 
all kinds fruit, jams, jelly, butters, etc., also packs of up-to-date canned 
fruits and vegetables, and have established market for same; open for 
engagement for the season, with privilege, if satisfactory to both parties 
for following season. Address ‘‘B,’’ c/oTHE TRADE. 


WANTED.—Position by sober young man. 12 years experiencein Can- 
ning business, to run capping machines or do processing with factory 
operating in Baltimore or the South. Will send references. 

Address, DOUBLEYOU, care THE TRADE. 


WANTED—A Position as Superintendent-Processor by an Expert Pro- 
cessor and Engineer; years of experience; can pack all kinds of fruits and 
vegetables according to the National Pure Food Law; understand all 
up-to-date machinery; can build a new plant or remodel an old one to the 
best of advantage; am a good manager of help, sober and willing to hustle; 
can furnish good reference. Address G.G. W., 612 East Grand River 
street, Clinton, Mo. 


SITUATION WANTED—By an expert Canner, Pickler and Preserver; 
over 25 years of experience on fine fruits, vegetables, catsup, sauces, rel- 
ishes, pickles, dressings and mustard; know how to put up fine green 
peeled Chili peppers, crystalized citrons, lemon and orange peel; know how 
to put up all goods so they give universal satisfaction, keep in any climate 


and comply with the Pure Food Laws; can furnish the very best references 
a know how to handle help successfully. Address EXPERT, c/o THE 
RADE. 


WANTED.—Position as Superintendent Processor by one who has had 
experience in packing the staple products; am familiar with producing, 
mechanical and shipping ends ; would like to go on road during slack 
months ; single, temperate and good reference. Address T. J. WORK, care of 
THE TRADE. 


WANTED—Position by experienced canner of 25 years packing fruits 
and vegetables, also fitting up and installing machinery. Can do all pipe- 
ing and carpenter work, and set and line up all machinery used in a can- 
ning plant. Having built and placéd machinery in over thirty canning 
factories. Can furnish best of recommendations as to being up to date, 
sober, industrious and honest. Address D. L., care THE TRADE, 


I would like to meet at the Convention any reliable canner who has an 
opening for a manager or assistant; understand the work from cffice to 
warehouse ; also growing, and had charge of large pack of fruit and vegeta- 
ble past season for well-known concern who will recommend me. B. & O. 


FOR SALE. 


One SPRAGUE CORN CUTTER. 

One SPRAGUE-KELLOGG CORN SILKER. 

One AYARS PEA FILLER AND BRINER. 

Two IRON PEA HULLERS. 

All in good condition; only slightly used. 
Address 


EQUITABLE, | 
Care THE TRADE. | 


FOR SALE. 


A Canning Factory in perfect working order. Situated in 
centre of farming section of Atlantic Co., New Jersey. Price 
low for quick sale. Death cause of sale. 

For particulars address, 
1-8-1m ““C. K’’ care of THE TRADE. 


MY WIFE SAYS 


“Any one can clean house, but it takes a good 
housekeeper to keep it clean.” 


DON’T AGREE WITH HER!!! 


when applied to Canning and Preserving establish- 
ments wishing to comply with the certain requirements 
of the National Food Commissioners for the coming 
year. It requires an expert to clean out the cracks, 
corners and crevices so that they may be kept clean by 
ordinary labor. Can I help you? 


W. L. HINCHMAN, Pu. G. 


No. 1 W. MAIN STREET, 
HADDONFIELD, N. J. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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BALTIMORE CANNED GOODS MARKET inene 
s T. J. MEEHAN & CO., Brokers, Baltimore. 
No. 2 Harford County Standard 
REPORTED BY BROKERS. 2 57% 
0. 2 Shoepeg 57% 
UNLABELED GOODS ABOUT 2%c. LESS. No. 2 Extra 
HERRING ROE 
MIXED VEGETABLES FOR SOUP. = 
H. H. TAYLOR & SONS, Brokers, Baltimore, Md. N Kind ; Re 
No. 2% Sq. Small 2 50 
No.1 Sq. Extra Tips 2 75 OKRA AND TOMATOES. 
BEANS. ~s 
T. G. CRANWELL & CO., Brokers, Baltimore. OYSTERS. 
BAKED. E. C. SHRINER & Co., Brokers, Baltimore. 
(Plain Goods 2%ec. Less on 2s and 3S, Ic. on Is. ) No. 3 55 
LIMA BEANS. PEACHES. 
No, 2 Standard Green......... 85 No. 1 Selected Yellow, Heavy 95 
** anaes I 35 
E. C. SHRINER & CO., Brokers, Baltimore, Md. 
No, 2 Blackberries, Standard........ 2} 
2 Preserved H. H. TAYLOR & SON, Brokers, Baltimore. 
No. 3 50 No. 1 Extra Sifted Early Jumes 85 
te 5 00 2 Extra — 35 
No, 2 Standards i in Water, 65 ‘* 2 Selected, Whole Circles, Heavy Syrup. I 50 
No, 2 ‘* 2 Fancy Extra Selected, Preserved, Sliced ............ t 80 
No, 2 ‘* 2 Fancy Extra Selected, Preserved, Grated......... tT 80 
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73 


72 THE TRADE. 


BALTIMORE CANNED GOODS. MARKET—Continuep. 


PINEAPPLE—Continued. 

No, 1 Standard Grated, Good Syrup, E. & ee 80 
2 Pie Grated, Solid Packed, 50c.—In Syrup........... 52% 
3 Pie Grated, Solid Packed, 65c.—In Syrup........... ...... 72% 

Gallon Pie Grated, Solid Packed, $1 90—In Syrup.......... ...... 2 00 
PUMPKIN. 

SWEET POTATOES. 

SAUER KRAUT 
SUCCOTASH. 
No. 2—Maine Style Green Ss I 00 
SPINACH. 

TOMATOES 


CHICAGO MARKET 0. 8. chicago.) 


(Reported by Special Correspondent.) 
Prices Are for Wholesale Lots as Ordinarily Bought by Jobbers. 


CANNED VEGETABLES. 


ASPARAGUS—California White Mammoth No. 2%...... ee $4 25 
Peeled, No. 2% 475 

“s Green, 3 50 

de Tips White, Square No.1 3 75 

sig is Green, Square No. ...... 2 90 

Round No.1 ...... T 50 
BEANS—String, Refugee Size, I Whole I 65 


Graded White Wax same prices as Green Refu- 
gee, but quite scarce for the latter grades. 


Beans” String, Common Standard Green 55 
2 50 
‘* Western Cut No. To........... 3 00 
Limas Extra Graded Green I 15 
Soaked Ne 62% 
Red Kidney Improved 67% 
BEETS—Fancy Small, Whole I 45 
CORN—Country Gentleman No. 80 85 
af Evergreen Western No. 62% 70 
6 Maine Fancy No. 97% 102% 
HOMINY—Fancy Inside Enameled Cans No. 3..... 7° 


CANNED VEGETABLES—Continned. 


SUCCOT ASH—Green Beans and Corn No. 2. I 05 
Dry Beans and Green Corn No. 70 
CANNED FRUITS 
us Peeled in Water No. 236............ 112% 
PEARS— Peeled Water NO. 234 80 
PINEAPPLE—Bahama Sliced Extra Sy eee 2 00 
Grated ‘ 2 
“ Sliced Std.) No. I 40 
Grated Extra 2 00 
Shredded Syrup No. 10 6 25 
Crushed Water No. 10 5 75 
Eastern Pie Water I 00 
re Black Water 5 50 
Red Cuthberts Water No. 6 75 
STRAWBERRIES— Extra Standard Syrup No. 2..... I 25 
Standard Water 7 00 
CANNED FISH. 
és Red Alaska I 35 
SHRIMP—Wet or Dry I 95 


STANDARD SIZES OF CANS. 


DIAMETER. HEIGHT. 
2 11/6 in. 4 in. 
No. 3. Cans.. 43/16in 4% in 
No. 10 Cans (Gallons).. 64% in. 6% in. 
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THE TRADE. 


NEW YORK CANNED GOODS MARKET. 


(Reported by Special Correspondence.) 


Maryland, No. Io 2 20 
Maine, No. 2 30 
as No. 3 55 60 
ASPARAGUS— Oyster 00 3 75 
No. 3 Tips es 300 325 
BRANS—No. 2 Lima 80 _ 85 
» No. 3...... 70 85 
LOBSTER—Picnic 405 420 
I 45 I 50 
2% Extra Standard, 200 210 
PEAS—No. Early June I 05 I 10 
9 2 Select, Grated...... I 40 I 45 
i 2 P’C’D, Grated....... I 80 I 90 
2 Standard E.& C 95 I 00 
PI NEAPPLES—2s I 35 
‘Singapore, Preserved— 
3 65 70 
SALMON— Columbia River talls, 1-Ib.........:.ssceseseeeeeeneeeee 1 80 i 85 
flats, 2 00 2 10 
Alaska Pink, "talls, 1 75 80 
STRAWBERRIES—No. 4 50 475 
State pack, s...... Southern......... 82% 85 
TOMATOES—No 2 Standard Maryland 55 
No 3 New Jersey go 
No, 10, 210 


75c; 1 2-16 inch, $1.10, and 2 7-16 inch, $1.40 


CANS AND CANNERS' METALS. 


. B. BALTIMORE, MD. 


Drop and Bar Solder. 8x10 
Wire Segments 21 20 19 


AMERICAN CAN CO. 
SEASON’S PRICES GO IN EFFECT JUNE Ist. 


Nor Standard BIG OPEMING, $10.20 per | thousand. 
THE PRICES OF SOLDER HEMMED CAPS ARE AS FOLLOWS: Pe 
1% in, 75¢.; 21-16, $110; 27-16, $1.40 per Thousand. ee 
SUBJECT TO CHANGE WITHOUT NOTICE. 
WHEELING CAN CO. 
14.00 


CONTINENTAL,.."CAN CO. 


No. I I inch opening f10.20 per thonsand, 
“ae 2 I “oe 
21-16 “ 


45.00 
Solder Hemmed Caps, 1% inch, 75c.; 2 1-16, $1.10; 2 7-16, $1.40 


SOUTHERN CAN CO. 
BUYER’S OPTION. 


No 1% inch opening.................. $10.20 per M 
“9% 21-16 17.80 ‘ 
21-16 


‘* Southern ’’ Inside Coated Cans at $2.50, $3.50 and $4. a ae M addi- 
tional for the Is, 2s and 3s, respectively. Solder Hemmed Caps, 1% inch, 


INDEPENDENT PRICES. 


No. I, S. H. L. H 3 Stand. No. Io 
$9.00 $12.50 £13.00 $16.75 $44.00 per thousand . 
SANITARY CANS. 
SANITARY CAN CO. PLAIN ENAM FL 
$11.50 $14.50 
A. SCHULTZ & CO. 
Solder Applied Caps, $1.00; $1.25; $1.50 
TIN PLATES. F. O. B. MILL. 
I C., 14220, 107 Ibs. Bessemer Steel.......... 3 80 cares 
I C,, 14x20, 100 lbs. Bessemer Steel......... 
I C., 22x7%, 90 lbs. Bessemer Steel........ 
IC, 194x107, 9 lbs. Bessemer Steel...... 
PIG TIN. 
Storetons 1 to4 tons 
PIG LEAD. 
$ 4 50 475 


SOBSCRIPTION BLANK. 


THE TRADE. 
THE CANNED GOODS AUTHORITY. 
304 Mp. SAVINGS BANK BLDe. BALTIMORE, Mp. 


Are you a subscriber? If not fill out this blank 
and mail to us as above. 

Subscription rates: 
$3.00. 


U. S. $2.00 per year; Canada, 


STATE 


ORDER BLANK. 


THE TRADE 
THE CANNED GOODS AUTHORITY. _ 
304 Mp. SAvincs BANK BLDG. BALTIMORE, Mp. 


GENTLEMEN:— 

Enclosed please find remittance amounting to $5.00, 
for which please send me a copy of ‘‘A CoMPLETE COURSE IN 
CANNING.”’ 


73 
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SCHULTZ 


r 


SOLDER 


BALTIMORE, 


MARYLAND. 


The Metallic” 


O 


® 
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.. TIN PLATE DECORATING... 
IN ALL IT’S BRANCHES 


GOLD LACQUERING AND PRINTING 
OF PLATES TO STAND PROCESSING 


AMPLE FACILITIES TO EXECUTE ORDERS QUICKLY 


194 CHAMBERS STREET 
NEWYORK, - - N.Y. 


WORKS WITH R. R. SIDETRACE: 
BROOKLYN, - N. Y, 


Avoid trouble and prevent goods 
from becoming mixed in the 
warehouse by marking 
your cans with— 


TIN GAN INK 


a — This INK Will Stand 
Processing 


WRITE FOR SAMPLES AND PRICES 


A. EH. MACNEAL, 
107 S. FREDERICK STREET, BALTIMORE, MD. 


ESTABLISHED 1870. 


Have your cans become rusty or soiled 
from leaks, &c., if so, use 


Maier’s Silver Lacquer 


It will make them look bright same as 
original, at very little cost. 


JOHN G. MAIER’S SONS 


MANUFACTURERS Lacquers, All Colors. 
FOR CANNERS USE. 
- BALTIMORE, MD. 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 
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SYSTEM. 


Why not save at 
least 50% in fuel 
alone by equipping 
your Factory with 
this safe and dur- 
able system? Over 
One Thousand now 
in operation. Our 
‘Burners produce a 
most substantial 
heat and last a life 
time. The present 

price of Gasoline 
must force you to look for something cheaper. We have it for you. You 


will be taking no chances, but will save money by adopting it, ask for 
Catalogue. 


THE CLARK NOVELTY CO. 
ROCHESTER, N. Y. 


THE Ciark KEROSENE OIL 


The ‘‘Eureka’’ Can Filler 
has no equal. 
Thorougly efficient, great 
capacity. 


Every can well filled. 
Automatic in operation. 
Guaranteed satisfactory. 

Prompt delivery. 


The S. Howes Co. 


‘‘Fureka’’ Works, 
7 Silver Creek, 


THE CANNED GOODS EXCHANGE 
OF BALTIMORE, MD. 


BANNON BUILDING, St. PAUL AND BALTIMORE STs. 
President, T. PHILLIPS. 


Vice-President, 
JOHN S. JR 
Secretary, W. F. ASSav. 
Executive Committee : 
F. C. WHITE E. H. MILLER 
Arbitration Cummttee 
Wo. A. WAGNER, L. 
Wo. F. ASSAU, C. J. SCHENKEL, 
Committee on Commerce : 


Treasurer, 
LEANDER LANGRALL 


GEo. T. PHILLIPS 


L. Lorp, 
Wo. GRECHT 


RuFus M. Grisss. 
B. HAMBERGER, 


JOHN SCHALL 
Cuas. J. BRooxs Louris GREBB, 
Committee on Legislation : on 
F. A. TorscH, 
B. J. MEEHAN, 


H. S. OREM, 

H. P. STRASBAUGH, JouHNn SCHALL, 

Hospitality Committee: 
E. C. SHRINER H. W. KRERBss. 


Chemist, CHARLES GLASER. 


T. J. MEEHAN, 
Counsel, JOHN C. ROSE. 


W. E. MORGAN 


BAKER & MORGAN 


Canned Goods Brokers 


ABERDEEN, MARYLAND 
CORN AND TOMATOES A SPECIALTY 


TIN STRIPS AND CIRCLES 


BOUGHT BY 


AMMIDON & CO. 


31 South Frederick St., Baltimore, Md. 


C. W. BAKER 


OUR SPECIALTY 


BUILDING 
COMPLETE CANNING FACTORIES 


(Hither the SANITARY CAN SYSTEM 
or the HERMETICAL SEAL SYSTEM.) 


PRESSPRICH COMPANY 


ESTABLISHED 1895 


103 PARK AVENUE 


NEW YORK. - - MN. ¥. 


Agents wanted in unoccupied territory, write or call for particulars, 


IN WRITING ADVERTISERS, KINDLY MENTION THE TRADE. 


MFG. CO. 


125-127 EAST FALLS AVENUE, 
BALTIMORE, MD. 


Manufacturers of 


HULLS 


PATENT GASOLINE BURNERS, 
FIRE POTS AND HEATERS 


Repairs Promptly Attended to. 


CANNING HOUSE SUNDRIES. 
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Continental Can Co. 


BIRECTORS FACTORIES 
T. G. CRANWELL, PREsrT. CHICAGO 
A. W. NORTON, ViICE-PREST. SYRACUSE 
F. P. ASSMANN, SEc. & TREAS. BALTIMORE 
J. ©. TALIAFERRO. 
8B. H. LARKIN. 


Cc. A. SUYDAM, SaALes AGENT 


TO THE CANNING TRADE 


We want to thank you most heartily for the liberal patronage uence to us during the 
Canning Season of 1908. Our volume of business was much larger than ever before and this talks 
pretty loud in praise of the CONTINENTAL CAN, when you consider how short the crops have been 
all over the Country. Not only did our sales increase, but we produced the best Can ever turned out 
anywhere by anybody. This is a prettv strong statement, but if you used the CONTINENTAL 


CAN, you know how true it is. If you did not use the CONTINENTAL CAN, just ask your neigh- 


- bor who did. We will always maintain this standard. 


Again thanking you for your many favors, we are, with best wishes, 


Yours very truly, 


CONTINENTAL CAN COMPANY, 


T. G. CRANWELL, President. 


= ° 
: 


